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UNEXPLAINED REJECTIONS 
LEAVE YOU BEWILDERED 
AND MYSTIFIED? 


THE most discouraging part of writing is the 
unexplained rejection slip which does not tell 
the beginner why his story was spurned. 

Editors are busy people. Their business is 
to buy only that material which is instantly 
available or can be made so with a few slight 
changes. They are not literary coaches, but pur- 
chasers of quality merchandise. 

That’s where we come in asking to see one 
or two of your rejected stories or novels. We 
want to see if the opening was sufficient to lure 
the reader right into the script with an intriguing 
situation promising lots of excitement, enter- 
tainment or action. How was the dialogue in 
that last reject? Bright and gay and packed 
with the crispness which enables dialogue to 
help carry some of the characterization load? 
Did your story have proper balance? How about 
the plot and counter-plot to sustain suspense? 
Expertly handled throughout? Did your char- 
acters all ring true to their given roles? And 
what about story merchandise? Did your method 
of presentation pack the snap and punch to put 
the story across? Was the handling of the yarn 
adroit and deft or sloppy and draggy? Did the 
background or atmosphere ring true and actually 
blend right into the plot as well as into the 
characters? Did you inject enough little “twists’’ 
into the thing to make it demand attention? Or 
did it go around humbly begging for attention? 
And was reader-interest “needled’’ up enough 
with the tricks of the trade to polish the story 
off in professional style? Did your ending 
deliver the satisfying jolt or induce the smile of 
pleasure which the salable story most always 
offers? Surely, something was radically wrong 
or it wouldn’t have been rejected. 

Many little wrinkles go into the salable story 
and novel. They are mastered only by years 
of painful experience. Sweating it out alone is 
a slow process. 

Our job is to develop new writers. Our task 
is to pass along priceless experience gained from 
25 years of active production of all types of 
short stories and book-lengths. For this we 
charge a small fee of $2.50 per short story or 
novelette and $5.00 for novels. Slick as well as 
pulp material solicited. If found salable, your 
material is on its way to the most likely market. 
If found unavailable, a constructive criticism 
pointing out in detail the flaws which spoil the 
story or novel is given. 

As soon as we've sold five short stories or 
novelettes or one book-length novel, fees are 
dropped and we work on a straight 10% com- 
mission, 

Why stumble around in the dark losing pre- 
cious time? Why not send us a rejected story 
or two today and let us trace down the defects 
which are holding you back? However, a note 
of warning: If you cannot take straight-from- 
the-shoulder criticism of a highly beneficial nature, 
we're not the agency for you. 
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Poultney Vermont 
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MOSTLY PERSONAL 


By MARGARET A. BARTLETT, Co-Publisher 
re TO those who like to do busi- 
ness with good-natured folks 
(and who doesn’t?), we recom- 
mend our cover editor this month 
—William I. Nichols, editor, 
This Week. Mr. Nichols is a 
young 39, a New Yorker with 
a New England background. True 
to the intellectual tradition of 
that section of our country, he 
was graduated from Harvard 
College at 19—magna cum laude, 
Phi Beta Kappa. That same year he went to Oxford, 
England, where, as a Rhodes scholar, he attended 
Balliol College, working betweenwhiles on the staff 
of the Associated Press in London, and traveling con- 
siderably on the continent. 

During the next ten years, Mr. Nichols skipped 
from one stepping-stone to another crossing the brook 
between brilliant college graduate and magazine editor 
—Freshman Dean at Harvard College, Advertising 
and Publicity Manager, National Electric Power Co., 
Director, Harvard University News Office, Director 
of Electrical Development, TVA. In 1937, he became 
editor of Sunset Magazine, and two years later, man- 
aging editor of This Week, now distributed with 24 
big-city newspapers. In another two years he was 
editor. 

Mr. Nichols’s boyish smile bespeaks a man without 
a care in the world. But editing a magazine with a 
guinea-pigging circulation (8,281,339 as we go to 
press), cannot be done without its daily concerns and 
problems. First, last, and always is the problem of 
getting the right material to interest a mass audience. 

Mr. Nichols rejects conventional Westerns, grue- 
some war stories, sordid crime stories, or those con- 
doning law-breaking or dishonesty, and ‘‘fool the 
reader’”’ stories. He looks for romance, humor, mys- 
tery with appeal to both sexes. He wants true stories, 
based on fact or told in almost fictional style—stories 
that are dramatic or humorous, homely or exotic, 
character sketches or adventurous incidents, all con- 
duding with a bright or provocative twist. Articles, 
short features, editorials, all reflect the ‘It’s great to 
live in America’ attitude of the editor who uses as 
a slogan for his magazine, “For a Better America.” 
Mr. Nichols believes. that one way to get good ma- 
terial is to pay good money for it. “We pay the 
highest prices in the market,’ he writes in his latest 
editorial-requirements sheet (yours for the asking), 
“provided we have first look.” Address of This Week 
is 420 Lexington Ave., New York 17. 
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Like Adam’s fleas, we've all had ’em, those days 


‘When Everything Goes Dead Wrong’ (Harold S. 
<ahm, September A. G J.) and the fountain of the 
ind refuses to send up its sparkling, scintillating 
pray of ideas. Instead, it mutters and grumbles and 
ulks like a Yellowstone mud-pot. A woman-writer, 
fter reading Mr. Kahm’s article, sent us her cure. 
t was decidedly different! She had finished a book, 
elivered it to her publisher.; Now, she'd start an- 
pther! But the ideas wouldnft spout. 


In desperation, she bought a great bundle of odd 
lengths of cloth. She spread them before her in all 
their gay and somber, plain and fancy colors. She 
measured and cut and mixed and matched and fitted 
till coats and caps and dresses and all manner of 
children’s garments were evolved—and till she was 
so tired of cloth and cutting she wanted never again 
to lift a pair of scissors. Then suddenly ideas came 
gushing. She rushed to the typewriter. The ugly 
mud-pot of depression had given way to a sparkling 
geyser of ideas! 

I always /ave thought women had it all over the 
men when it came to working off a mood. 

VV Vv 

Articles by Clement Wood and William W. Pratt 
notwithstanding, verse writers still inquire “But will 
editors really pay good rates for verse?’ I have the 
answer to that. They will if the verse is what 
they want. Here is a bit of personal experience for 
those who wonder if The other evening an 
amusing thought came to me and I jotted it down in 
rhyme. “Hm!” I thought, as I read it over, ‘‘that 
sounds like Country Gentleman.’ So 1 hurried it 
into an envelope and dispatched it. By return mail, 
almost, came an acceptance, with next day a check— 
$16 for 16 lines “and short lines, too!” said 
John. (“Consolation” is the title. It has to do with 
a Sunday dinner after the children had all left home.) 


Charles W. Handley (“Differently the Same’’) 
was born in Helena, Montana, January 22, 1898, and, 
he wrote us, ‘I’ve been dead on my feet ever since.” 
He spent time on small ranches all over Montana 
and Washington states, worked as a salesman for a 
wholesale grocery company in Spokane, and soon 
after the start of World War 1, joined the cavalry, 
“a very callousing experiment.’ As a specialty sales- 
man he spent several years learning how to twist 
facts into a formula known as a daily report. He 
became an expert in photographic work—'in two 
weeks, I believe’—while working in Los Angeles, 
and began to write technical articles on the motion 
pictures. 

“With the fiction knowledge gained in writing 
corporation reports and the writing knowledge from 
experience in technical articles, it was only natural 
that I should start writing Western pulps. At pres- 
ent, in addition to my Western markets, I write tech- 
nical papers and publicity articles on certain phases 
of motion picture production, and I am currently 
working on my first book which is a humorous (1 
hope) approach to a textbook on salesmanship.” 

AAA 


V. Ostergaard (“Plot is a Toothpick Bomb’) lives 
in Tyler, Minnesota, sells most of his fiction to the 
older-age juveniles, does many articles for trade jour- 
nals and for such publications as Successful Farming, 
Country Gentleman, Parents’ Magazine. This year he 
is Dean of Students at Grand View College, Des 
Moines, Iowa. 

Also in this issue is another article on radio- 
writing by Arthur Henley—this time, on writing 
radio humor. And the biggest and best list of Book 
Markeis we have ever published—-345 publishers and 
their requirements. 
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Alyee Canfield | 


A few of our clients’ August and Septemba 
magazine appearances and some of 
our recent books. 


We have been developing successful writers since 1923. We sell all types of 
fiction, articles and books to American and Canadian magazines and pub- 
lishers; through leading Hollywood, English and foreign agency connections 
we give our clients world-wide coverage on available subsidiary rights. 


SELLING WRITERS: We will be glad to discuss handling your work on 

straight commission (10% on American, 15% on 
Canadian, 20% on foreign sales) if you have sold $500.00 worth of fiction 
or articles to national magazines, or a book, within the past year. If you sold 
$250.00 worth in the last year, we will work with you at 1/2 reading fee 
charged beginners. These terms apply only if we handle your complete ac- 
count. Write us, listing your sales, and ask for our agency information sheet. 


NEW WRITERS: 

We consider scripts from advanced beginners to determine whether they 
are worthy of our sponsorship. Until we sell $500.00 worth of your work, 
we charge a reading fee of $2.50 on manuscripts up to 2000 words; $5.00 on 
scripts 2-5,000, and $1.00 per thousand on those 5-12,000. Special rates on 
books. For this we render an honest professional appraisal of your sales 
possibilities, and practical advice. 
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] DIFFERENTLY THE SAME 


. . - By CHARLES HANDLEY 


I concluded that in order 
to sell a story I was going to 
have to write something dif- 
ferent. Why, I figured, should 
an editor buy a yarn from me 
if it was just the same, no 
better, no worse, than he re- 
ceived from his regular con- 
tributors? If I were buying 
a known brand of material, 
would I change to an un- 
known one for no reason at 
all? Never! ‘Give ’em some- 
thing different’” was my mot- 
to. And I did. And you shall 
see how I fared with ‘Texas 


Charles Handley 


and a filing cabinet full of other Westerns. 
I wrote one about a young cowboy whose wife was 


; —— killed by bandits during a bank robbery. 


aving nothing to live for he went after the gang in 
the face of sure death, wiped them out and was killed. 
He got about forty-seven rejection slips for his ef- 
orts. j 

I wrote another about a simple kid who was kicked 

pround by everybody. I poured poverty into that one 
n an attempt to gain reader sympathy. I guess the 
oy figured the hero would starve to death before 
hey could get him to the newsstands. 
Careful reading showed me that few Westerns have 
Montana winter backgrounds, so I laid a story—I 
plmost wrote egg—in a Montana blizzard. I might 
ks well have laid it in a buzzard because it came fly- 
ng back with printed rejection slips so fast after 
every submission I suspected it was being lifted 
from the mails in Chicago in order to save time. 

Of course, one case didn’t prove a point with me. 
I had to stick it out through dot fifty Western pulp 
yarns before I learned the meaning of a very import- 
pnt word which come to later. 

All right, I said, so they don’t want different 
stories. They say they do, _* they actually don’t. 
The thing to do is to give ‘em more of the same, only 
bump the dickens out of mother (who went from 
Colorado to Montana in the early days a Ja covered 
wagon and lived in the same town with Calamity 
Jane Canary) in order to get authentic material for 
backgrounds that will out-Coburn even the old ma- 


‘stro of Western pulp himself. 
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Down By The Rio Grande” 


Besides, when I was a kid didn’t I get my pants 
warmed for jumping off a bow-legged buckskin 
pony in order to shove my hand down a hole in an 
attempt to catch a cottontail? Also, didn’t I refuse 
to use talcum powder after three hours at a trot in 
a McClellan saddle without benefit of stirrups during 
World War I? Authenticity would be my watch- 
word. Here we go again, folks! 

I re-wrote some of those yarns until they read like 
Professor Poppindale’s Case History of the Origin of 
the Lodgepole Pine. I learned several things during 
that two years period, to wit: Authentic background 
gives a story an air of plausibility which may other- 
wise be absent. Authentic background should never 
be a serious consideration while the story is being 
written. It should either come naturally from a 
thorough knowledge of the subject or it should be 
carefully integrated after the first draft has been 
completed. Why? Because the story is the thing, the 
background, an embellishment. 

Yeah, you say, but what is the story? Don’t rush 
me, folks. It has taken me fifteen years to figure it 
out and right now I’m afraid when I spring it on 
you I might change my mind. 

So-0-0-0-I decided they didn’t want a dif- 
ferent story, and authentic backgrounds alone would- 
n't sell a yarn. What next? 


6 

Human Interest. Why, sure. That was it! Did I 
have an abundance of seeing, hearing, feeling, tast- 
ing and smelling about my stories? An unbiased in- 
vestigation showed me I had muffed all but the smell- 
ing part, so back to the file I went, back to the edi- 
tors went the yarns and flying home they came. Of 
course, human interest goes farther than the five 
senses and is of great value to a story, but there must 
be a story. 

Suspense. How about suspense, Handley? That 
was a fair question. Did I let the hero walk in a 
hole while the villain heated the hot oil to pour on 
him? I studied the magazines and built a file of 
suspense tricks. I learned you can’t sell suspense 
tricks either unless they give the yarn that elusive 
story quality. And I'll tell you right now it isn’t 
Neepaw Indian Remedy either. 

em Why don’t you forget all about this 
technique business, Handley? Certainly technique is 
necessary, but when a writer uses it consciously it is 
like someone who gives a speech word for word 
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from memory. He never does really get into his sub- 
ject and the listener is aware of the mechanics of the 
thing. Sounds reasonable. Let's go! I did get a 
couple of pencilled notations like, ‘So sorry, not our 
type,” “Try us again, won't you?” 

All right, brother editor. You say you want some- 
thing different. Phooey! There are only a few ac- 
ceptable story situations and you know it. I just 
found it out! What you mean is you want a story 
that is the same only different. You must be the in- 
ventor of the little guy who wasn’t there! I'll slant 
my yarns at your magazine, I'll write them as best I 
can and I'll keep them coming at you until I wear 
you down, s‘help me. 

Letters From Editors. 1 began to get one occasion- 
ally. Leo Margulies was kind enough to say my 
writing was all right, but the story was too familiar. 
I should try him again with something with a dif- 
ferent twist to it. Of course, the letter was a shot in 
the arm for a moment coming from a top pulp edi- 
tor, but the let-down was terrific. Here was a guy 
who should know the score telling me he also wanted 
something differently the same. 

I read that letter more than fifty times and still I 
couldn't for the life of me figure out what he meant 
by a different twist. My different yarns hadn’t even 
brought a letter and my close-slanted ones brought 
kind words that I should do something different. The 
more I thought about it the worse I got until I began 
to find cut-out paper dolls around my typewriter, 
which was warning enough even for me. 

Now I am going to tell you the secret because it 
was in Mr. Margulies’s letter and if I hold out any 
longer you might figure it out for yourself. It took 
me about five years. 

There are only a small number of acceptable situ- 
ations in a given story field, that is, situations which 
the reader wants to read about, and he wants these 
presented again and again, only differently the same. 

In Western yarns your props are cowboys, out- 
laws, sheriffs, mortgages, fence disputes, water rights, 
range hogs, cattle syndicates, etc., etc. The reader 
expects them in a Western yarn, otherwise he would 
probably buy a detective story magazine or something 
else. 


He starts to read a story in his Western favorite. 
He sees the familiar backgrounds and characters and 
he settles down for a few minutes or hours of re- 
laxation and pleasure. But as he gets into the story 
he finds it is exactly the same as the one he read 
yesterday. Here, my friends, is where the author 
comes in and gives the story a fresh twist or he 
doesn’t remain an author very long. 

Now for some real examples. We'll take the cattle 
syndicate as a starter. If. you've read Westerns you 
know of the manner in which the poor nesters were 
allegedly oppressed by land-grabbing syndicates that 
tricked them out of their ranches, or tried to and 
failed. In series stories you are familiar with the 
hero and his partner who acts as a foil. They spend 
their time going around to bring justice to the op- 
pressed, then they ride off into the night in search 
of other adventure. 

Many fine stories have been, are being, and will 
be written with that material, but as described it is 
trite and needs the treatment suggested by Mr. Mar- 
gulies to make it interesting. 

In order to get our different twist, suppose we 
have our hero work for the syndicate instead of fight- 
ing it. He is a manager of one ranch of the chain. 
He must not only overcome the menace of the fami- 
liar villain, he must also battle the red tape which 
is constantly thrown in his way by the home office. 
This twist is used with my Tepee Ring Ranch series 
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characters, Bill Smith and his foil, Juan Conchas. 
(See Fighting Western magazine for October 1945, 
“Tepee Ring Show-Down.’’) 

There is the old Western sheriff who claims he 
will lay down his guns, but never does. When I was 
in the “write ‘em just like the others” phase I did 
one about a sheriff who was always going to quit 
and go back to California. I sent that short-short 
to every market I could find. It always came back 
with a plain rejection slip or nothing at all. I pulled 
it out of my files not long ago and gave it the fol- 
lowing twist which made it a different story. 

The old sheriff of a certain county is sitting on a 
box at the railroad station waiting around to make 
sure that Mike Hellman gets out for California on 
No. 6. Mike Hellman is a bad ‘un who has caused 
the sheriff plenty of trouble over a long period of 
time. Once or twice he has promised to return to 
California, but hasn’t done it. 

The station agent comes by and chides the sheriff 
about sitting on a box when he should be busy, add- 
ing that Hellman might give him the slip after all. 
The sheriff gets to thinking about it and by flash- 
back the events of the night before are shown. 

Hellman had killed eight men and come into the 
saloon to browbeat the new owner. The sheriff was 
watching him, trying to get something on him, but 
Hellman was slick and always made the other fellow 
move first. 

This time Hellman makes a mistake and picks’ on 
the wrong hombre, a youngster who is working for 
the real owner. After he browbeats the youngster, 
the real owner shows up and starts things in good 
shape. Both the new owner and Hellman have their 
guns out when—No. 6 pulls in, the station agent 
comes by again and the sheriff's thoughts are abruptly 
brought back to the present. 

The station agent repeats that if the sheriff doesn't 
get off that box and wake up, Hellman might get 
away. The sheriff replies that he doesn’t believe 
Hellman will get away this time, not as long as he 
is sitting on his coffin. Of course, some of that yarn 
is in the writing, but most of it is in the surprise 
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twist. (See Leading Western for November 1945, 

There was one in Speed Western titled, ‘Hell on 
the High-Time.” It was about two localities fighting 
to bring the railroad through their respective towns. 
Instead of describing the building of the road, the 
interior of a boom town saloon, or any of the stand- 
ard props, I planned the yarn so much of the action 
took place on the tops of buildings. The oldster hero 
owned a water wagon which was the town’s only 
source of water for the time being. The villains 
tried to burn the town by throwing flaming torches 
on the buildings during a Fourth-of-July celebration. 
The hero used water from his wagon and some wet 
saddle blankets to put out the fires. Of course, he 
also did plenty of fighting. 

So-o0-0-0 to make the yarn the same, yet different 
you use familiar material and give it a fresh view- 
point by some twist in plot or presentation. 

How do you make the brain labor and bring forth 
such twists? I don’t know how you do it, but here 
is how I do it. 

Tepee Ring Series. I had often felt that the 
idiosyncracies of corporation red tape would make 
good slick story material, but I didn’t feel I was 
ready for the slicks so I made notes for a period 
of time against possible use in the slicks. Later, 
while reading a pulp Western yarn with a syndicate 
background, I suddenly became aware of the fact that 
syndicates and corporations are synonymous. Why 
not use present-day red tape and throw the stories 
back to the 1880's? 

“Mouth-Trapped.” In the original yarn the old 
sheriff was always bragging about going to Califor- 
nia, but he never went. Should I have him go 
there? What if he were shot and had to go? What 
if he delayed too long and was shipped there in a 
coffin? I didn’t want to kill the hero, so I switched 
the villain to the coffin. Having the villain dead 
and in his coffin when I started the story made it 
necessary to use some evasion which worked out to 
be the twist. 

“Hell on the High-Time.”” My mother had men- 
tioned that in early Montana days she had lived in 
a town where water was delivered from the river 
some distance away by water wagon. Further dis- 
cussion and reading brought out more facts for the 
story background, but the twist was in having a 
water wagon play a very important part in the 
story development and outcome. 


f GONNA’ WRITE A Book 
SOMEDAY AND GET RICH.."\. 
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At a commercial club meeting in Los Angeles I 
heard a speaker explain that in the early days 
crooks used to take gold pieces and dissolve some of 
the gold away with chemicals. The gold pieces were 
then returned to circulation with a slightly worn 
appearance. They called the process gold skinning. 
Dime Western published a short-short using that 
twist. 

So there you have it: same old background, same 
old characters; a plot that has a familiar ring, and 
yet has something about it that’s different, some- 
thing that keeps the reader from throwing the maga- 
zine down with a “Heck! I’ve read that before!” 
In other words, to please readers, and therefore 
editors, your Western story should be the same, yet 
different—differently the same. 


CONFESSION IN A COMMERCIAL 
FRAME OF MIND 


By VIRGINIA SCOTT MINER 


’Twould be simply meretricious 
If I claimed to be ambitious 


For the products of my portable and pen. 
But I trust I'll not seem vicious 

In confessing it’s delicious 

When I se/l some little verses now and then! 
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. By RAYMOND MacKENDREE 


EARLY in my writing days, 
I was fortunate in having the 
guidance of a literary critic 
and author. She had volun- 
teered to read the manuscript 
of a book written during a 
summer's vacation and _after- 
wards she suggested that I 
come to her home so that she 
could advise me in person. | 
caught the next bus. During 
the three-hundred mile ride, 
I prepared the questions I 
wished to ask. Yet when I 
met the critic and heard her 
first words of wisdom, I found all my questions van- 
ishing. Fortunately, I knew shorthand and was 
equipped with pencils and a pad. As the saying goes, 
I “didn’t miss a trick.’ 

One observation of my critic-friend made a last- 
ing impression. I copied it on a filing card and have 
it pasted to my desk, 

“A writer must live with his eyes and ears open. 
He must be fully aware of the little things which go 
unnoticed by the casual observer. Then, slowly, he 
must build these impressions into story patterns. It 
may be necessary for him to combine a dozen differ- 
ent impressions to get a single story; he may have to 
discard a group of impressions and start all over 
again; but if he continues to exercise his imagina- 
tion, he will find source material each time he rubs 
elbows with his neighbors or goes for a walk. His 
main problem will then have resolved to this, ‘Out of 
the wealth of impressions I now have, which are the 
ones I shall use for my next story?’” 

Returning home, I decided to give the critic’s sug- 
gestions a try. Like most beginners, I wanted to write 
about places and people I knew little about. It 
seemed preposterous that I could find story material 
by so simple a process as rubbing elbows with my 
neighbors or going for a walk. 

I was a busy teacher with little time for writing. 
One afternoon I visited a boy who several years 
before had been stricken by infantile paralysis. But 
for this, he might have become an outstanding athlete. 
I had hardly left the house when another of my 
pupils asked me to ‘play tennis with him. The court 
was close to the baseball field where the team was 
practicing. As I started to serve, my young friend 
shouted, “Duck.” I immediately dropped to the 
ground without the slightest idea of what was 
happening. Then I heard a heavy thud and glanced 
around to discover that a red baseball had missed me 
by inches. It was the first red ball I had ever seen; 
it was the first red ball the team had ever used. 

When I went to my room, I wrote the various 
impressions I had received during the afternoon. 
There must have been at least thirty. Two stood out 
far more than the others—my visit with the cripple 
boy and the red ball incident. Could I combine these 
into a story? After several false starts, I worked 
out this outline which I am copying from my plot 


k: 
“Rob Wood is enthusiastic because Lefty Moore, 
a former big-time pitcher, is coming to his home 


Raymond MacKendree 


BUILDING STORIES 


town to take part in the opening-day ceremonies of 
the new baseball season. At the end of the fifth 
inning, the boys will trot out to the field to catch 
flies which Lefty will bat. Those who catch a cer- 
tain number of flies will each receive a ball auto- 
graphed by Lefty. 

“Bob is confident he will be one of the lucky boys, 
but he remembers that this is his day to visit Ernie 
Johnson who last year had been the school’s best 
pitcher. Ernie had been struck by a drunken driver 
and might never walk again. Disappointed, Rob goes 
to Ernie’s home. Ernie turns on the radio to the 
broadcast of the game and insists that Rob go. He 
does and wins one of the balls. Then he thinks of 
his crippled friend and asks Lefty to autograph the 
ball to Ernie. Lefty does and takes a red ball from 
his pocket. ‘When I left home,’ he says, ‘I brought 
this ball to give to the most unselfish boy I met.’ He 
autographs the prized ball to Rob.” 

Although I realized that “the” is not a good first 
word for a title, I, nevertheless, called the story ‘“The 
Red Ball’ and sent it to the editor of a juvenile 
publication. He accepted it promptly. 

Ears open! Eyes open! I directed a play for the 
senior class and considered it one of the most trying 
jobs I had ever undertaken. While I was daubing 
paint on the faces of the actors shortly before cur- 
tain time, a friend, a doctor, came backstage and 
accidentally struck a piece of tin, part of our sound 
equipment. A sound like the rumble of thunder 
leaped forth. The doctor apologized profoundly. “I 
don’t belong here,” he said. “I’m leaving before | 
do any more harm.” 

Between the acts, some Boy Scouts put on several 
numbers. The play went off nicely and I went to 
my room, relieved but tired. But I wasn’t too tired 
to write my impressions. Here are some of them: 

“A doctor who thinks he’s out of place. A school 
play that clicked—but suppose it hadn’t? Tin that 
sounded like thunder. Curtain going up. Boy 
Scouts.” 

A wide variety of impressions and I saw abso- 
lutely no way of working them into a story. Yet a 
few days later I used each of these impressions along 
with others as the basis for my story, “One Of Those 
Things.” 

My doctor friend becomes a young intern, Randy 
Williams, who refuses to help his Scout troop put 
on an exhibit at the city auditorium. Although the 
hospital is crowded, Randy insists on a vacation and 
plans to spend part of this with his fiancée, Kay 
Wilkes, a school teacher. Kay and her class are 
presenting a play. She asks Randy to help her back- 
stage. 

Just before curtain time, Kay discovers that Pete 
Dawley, who was to act the role of an Indian, has 
deliberately stayed away. Kay and the children insist 
that Randy take the part—he has only to sit on a 
bench and make signs. He finally agrees, but Pete's 
Indian suit comes only to his knees, and the audience 
breaks into a wild howl. To make matters worse, 
someone strikes the tin at the wrong time. Thus, 
what is supposed to be a minor American epic turns 
into a broad comedy and Kay is badly crushed. 

The following morning, Randy overhears her scold- 
ing Pete for staying away; he has come to apologize. 
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Randy realizes that Kay is letting Pete down at the 
time he needs sympathetic understanding. And, he 
realizes, too, that he has done the same thing. He 
promptly returns to the hospital to take up his duties 

-and to help his Boy Scouts. 

Occasionally a writer experiences the pleasure of 
arriving at a plot apparently tailormade and ready to 
write. Generally when this happens, the subconscious 
mind has been mulling over a set of impressions for 
an indefinite period and then gives it forth in what 
is called a flash of inspiration. I had such an ex- 
perience just lately. I was typing a story when the 
idea for another literally leaped at me. I wrote it 
as quickly as I could. 

A few days later, I came across a list of impres- 
sions which I had written many months earlier and 


WHEN I was a boy, I made toothpick bombs for 
amusement on rainy days. Later—but before host- 
esses and diners were seized by Emily Post inspired 
inhibitions—I used the stunt as an after-dinner or 
parlor trick, and the explosion usually provided mild 
diversion and sometimes a feminine shriek of fright. 

The other evening when two callers and I were 
talking shop, I was asked to define a short-story plot. 
We had all read thousands of words on the subject 
and knew that plot structure is essentially simple, 
but we also knew that a writer’s task of transforming 
the structure into a finished story often is not such 
a simple matter; that, in fact, there exists a continu- 
ous process of plotting which isn’t finished till the 
story has reached a logical and satisfying conclusion. 

This continuing process of reinforcing the original 
skeleton, of giving it vitality and a semblance of 
reality, is difficult to picture in a few words; and 
I suspected when my guest, a beginning writer, 
casually asked me for an explanation, she hoped for 
brevity and clarity rather than an involved exposition. 

For a moment I was stumped. It seemed impos- 
sible to provide a brief description of the plotting 
process in a few sentences. Then an idea flashed 
to the rescue and I said, “Plot is like a toothpick 
bomb. I'll show you.” 

From the kitchen I brought five of the little birch 
sticks, crossed two to make an “X,” laid a third 
through the middle of the cross and pinned the 
three together with toothpicks four and five. 

“Here,” I explained, pointing to one stick after 
the other, “is your hero; there’s the girl he’s fighting 
to win; there’s the unscrupulous rival; there and 
there are complications (obstacles to victory). All 
are parts of the original, skeleton plot structure, and 
parts of the story. As a writer, you have combined 
desire, circumstance, and struggle in such a manner 
as to bring about a threat of disaster to the hero's 
hopes; but you do not yet have a complete short 
story. It’s your job to provide a climax which gives 
the hero triumph or defeat. 

“You prefer triumph?” I laid the bomb on an 
ash tray and struck a match. “All right, your hero 
decides to smoke out the villain. . . . Now the fire 
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BOMB 


. . » By V. OSTERGAARD 


put aside. At the bottom of the sheet I had com- 
mented, ‘Perhaps I can work these impressions into 
a story featuring a boy, his older brother who returns 
from service overseas, the mother and father, and a 
dog.” 

“In one of the incompleted sentences occurred the 
word “proof,” the very word which I had decided 
upon as my title the instant I started writing the 
story. Though I hadn't realized it at the time, I had 
used the characters suggested, even the dog. 

This incident made me realize as never before the 
importance of recording my varied impressions and 
reactions to people and to circumstances. By doing 
so, I keep my streams of ideas constantly flowing; 
and I always have the answer to the question, ‘What 
shall I write about?” 


PLOT IS A TOOTHPICK 


\ 


hero » 
girl 4 complications 


is set. The villain burns; he’s got hot-foot at least. 
But the flame reaches out and sears the hero, too, and 
he’s in dire peril. 

“The bomb explodes, releases the girl, throws the 
villain into the discard, the hero is left on the field 
of battle. He’s injured, to be sure, but with the 
ministrations of his beloved, is certain to recover and 


enjoy his reward.” 


Magazine Digest, 20 Spadina Road, Toronto 4, 
Ont., has undergone an imporant change. A great 
many of the original articles that have been featured 
are now being eliminated, and the magazine has 
reverted to its original character, placing its onus 
and emphasis upon digested articles. There is little 
chance of any submitted material being used, Anne 
Fromer, managing editor, informs, so writers are 
urged not to send any more manuscripts. Material 
submitted cannot be returned in less than a month. 

Aero Review, Penn Yann, N. Y., has been discon- 
tinued. 
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ARTHUR HENLEY, Guest Editor 


RADIO HUMOR—I 


JUST as the writer who wants to specialize should 
first learn to generalize successfully, so you who have 
no desire to write all-out comedy scripts should be- 
come familiar with their technique, since even the 
most dramatic play has its elements of humor. 

The highest form of wit is a skillful blend of 
tears and laughter. Radio comedy programs, how- 
ever, consist of and demand only the laughter. Radio 
humor is direct, broad, outspoken, elemental and, 
too often, on the “low” side. It is aimed at a mass 
audience including many divergent intelligences and 
tastes and tries, as any commercial presentation must 
be, to reach the largest possible group. 

A comedy script may or may not embody all the 
elements of a radio play—characterization, situation, 
and locale—or it may have none of these and merely 
utilize jokes, more commonly called “gags,” “belly 
laughs’, or “b.j.’s” (big jokes). 

€ 


Any play is physically nothing more than a list of 
lines of dialogue. The something that makes it more 
than physical and holds it together is an idea. Gags, 
situations and even well-developed characters are 
ideas. The work of putting these ideas together is 
called “construction.” It is the most important factor 
of any script because it organizes these ideas and 
gives them significance. 

There are more ways than one of writing a joke 
but always there is a best way. Two basic rules of 
good construction are: 

1. Get your idea across quickly and concisely. 

Save your “punch line” or pay-off for the very 
end. 

Here is a joke written in two different ways. 
Which do you prefer? 

(a) “I was a farmhand in a dairy for so long that 
now whenever I’m introduced to people, I shake 
hands with them one finger at a time!” 

(b) “I milked so many cows, I shake hands one 
finger at a time!” 

Both were tried on the air and the second received 
a much bigger laugh. Why? Because “I milked so 
many cows” 1s not only faster but actually clearer 
and more direct than “I was a farmhand in a dairy 
for so long that...” And “now whenever I’m 
introduced to people” is superfluous and adds nothing 
to the joke. As the gagsters would say, the second 
is “more laid in their lap.” 

Also, a good sense of rhythm helps a joke. “I 
shake hands one finger at a time” is freer and rolls 
off the tongue more easily than the corresponding 
taut line of the first example. Never forget that 
you're writing words to be spoken! 

Good construction not only builds effective gags 
but also effective personalities, characters and situa- 
tions by use of dialogue natural to the personalities, 
characters and situations. The wording and phrasing 
of the “straight” (lead-in) lines and the punch lines 
must suit the comic and the comedy. Jack Benny's 
lines are not only acted with individuality but also 
written that way. Nobody but Benny would be at 
home with them. Poorer comedy shows offer their 
commedians lines which might just as well suit any 
Tom, Dick or Harry on Broadway. Like an exclusive 


dual customer, a good constructionist knits together 
words and phrases to fit the individual comic. 

Construction and characterization go hand-in-hand. 
Some ‘‘comedians” are simply not comedians at all. 
They haven’t the showmanship, tonal variety, acting 
ability or timing-sense to be so, at least not on radio. 
No construction will help them much. Just as scare- 
crows are still scarecrows regardless of the fine 
clothes they might wear, so are “scarecrow comics” 
still such in spite of the fine construction clothing 
them. 

And in the same breath, vocal idiosyncracies do not 
make flesh-and-blood characters. People who lisp, 
stutter, and drawl, may stand out because of these 
vocal traits but they are not necessarily fully-realized 
“‘characters.”’ Stylisms do not make a story and they 
do not make a comic, either. 

Amos and Andy are natural comedians. Their de- 
livery and characteristics are made-to-order for them. 
They are obviously at home in their characterization 
garments. So they are fully realized and completely 
developed. And they always act in a manner con- 
sistent with their characters. 

Sometimes a comedian’s personality is so strong 
that this in itself becomes his characterization. Bob 
Hope is indicative of this. 

Most monologists are of this category: Henry 
Youngman is a laconic wise-cracker, Johnny Morgan 
a wide-eyed small-towner, and Harry Savoy a mad 
double-talker. In each case, it is personality that 
comes through as the characterization. 

Characterization can be established often through 
a line of dialogue. Ed Gardner’s character of ‘‘Ar- 
chie” in “Duffy’s Tavern” is stated immediately 
when he says to a little boy like “Butch” Jenkins, 
for example, in his Brooklyn accent, “Just lookit 
him . . . he’s on’y a kid. Why, he don’t even play 
the horses yet!” 

An important word in characterization is ‘‘syrnpa- 
thetic.” Even if your character is something of a 
wise-guy, he should have the stuff that arouses the 
listener’s sympathy! Let him be the butt of his own 
jokes. Let him find life tough sailing, beset with 
difficulties, then let him work his way out of them. 
If the comic gets the listener’s sympathy and confi- 
dence, he has 90% of the battle won. Nobody loves 
unlikable, unsympathetic characters! Once the audi- 
ence laughs with you, as they will if you're likable, 
they'll only thing they’re laughing at you. This is the 
success secret of every great comedian! 

A person’s character may be delineated through 
the reaction of others. 

@ 

Probably the most misused word in all discussions 
on radio writing is the word “situation.” It is used 
synonymously to mean plot, story line, theme, inci- 
dent, characterization and heaven knows what else. 
Yet it is all of these things and still none of them. 
It is only a portion of a plot, is more contrived than 
a mere story line, is a development of theme and 
incident and is born, for the most part, out of char- 
acterization. 

Most vital in facilitating technique in creating and 
handling situation comedy is an understanding of the 
role of characterization. The two are interdependent 
and seldom separated except in these specialized 


tailor who sews custom-made suits to fit the indivi- cases: 
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1. Where the character is such that at all times 
situation is subordinate to the eccentricities of the 
character or personality. 

2. Where the situation is all-important and so pow- 
erful, and the action so swift and frequent that there 
is simply no room for other than stilted, roughly 
sketched figures as props to carry out the plot action. 

In either case, whichever is the dominant must be 
fully developed and carried through to a successful 
conclusion. A Bob Hope sketch, where any “‘situa- 
tion” entered into is merely a series of gags strung 
loosely together to capitalize on Bob’s personality, is 
a good example of the first case. The second case 
is best exemplified by the numerous “comedy” plays 
that fill the “frame” shows which present a different 
play each week: shows like the First Nighter. 

But most comedians today prefer a format min- 
gling the two elements. The Life of Riley, featuring 
William Bendix, a great natural comedian, is one of 
the best “illustrations of this harmonious blending of 
characterization and situation. 

The comedian should at all times be the central 
figure of the show, whether he is on stage or not, 
and all things (situations, gags, stooges) should 
emanate from his personality like the spokes of a 
wheel from the hub. Then the whole will be smooth 
and unified because the birth has been a natural one. 

6 

A stooge is, literally, someone to hang a gag on, 
the butt of a joke. Practically, he is the man who 
turns the tables and makes the comic the butt of the 
joke. In short, the stooge becomes the comic, and 
the comic the straight-man. Stooges are broad, far- 
cical folk who depend mostly on vocal gimmicks or 
eccentricities and have no life-like dimensions. Eddie 
Cantor’s “Mad Russian” is a stooge. Cantor asks the 
questions and the “Russian” makes the jokes. 

I find that there are three basic comedy situation 
formulas which are constantly twisted around and 
complicated by adding additional characters and per- 
haps another situation “basic.” Then, weaving the 
two together. Consider these three ‘formulas’ as 
skeletons to which flesh is added in the form of 
characterization, a characterization you know before- 
hand through having studied and analyzed the come- 
dian and actors for whom you’re writing! 

1. Boy meets girl, boy loses girl, boy gets girl. 
This same formula twisted gives us: Man gets in- 
volved in something, man does wrong thing (perhaps 
inadvertently) and gets into hot water, man resolves 
difficulty (or maybe someone resolves it for him). 
If you want further complication, add another “‘basic.” 
For example, when the man gets into hot water, 
the reason for this might be the start of another 
situation and the two would become interdependent. 

2. Double-entendre. Say one thing and mean an- 
other. This is the mistaken identity situation, whether 
about people or things. I used this formula in a 
play for the “Archie Andrews” show. I had Archie 
learn the answers to a set of quiz questions. But 
the quizmaster substituted a new set of questions 
and while he asked questions from his new set (B), 
Archie gave the answers to the original set (A). 
The questions and answers were so worded that the 
result was hilarious. Indeed, this is one of the most 
sure-fire of all routines. 

3. Satires or “take-offs’ on something or some- 
body familiar to all. Fred Allen used this almost 
every week when his Mighty Allen Art Players gave 
their own version of well-known plays, persons, or 
incidents. Here, you simply broaden the characteriza- 
tions and situations of the original, exaggerating their 
most obvious idiosyncracies, and the actors and pro- 
duction do likewise. 
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A comparatively minor but still important cog in 
the comedy machine, because it is the little cog that 
helps drive the big flywheel, is a “gimmick” or de- 
vice to quickly establish character or background. 

Three such items fulfill this function: props, 
“tags”, and locale. Jack Benny’s ‘Maxwell’ is a 
prop. It is something on which to hang jokes and 
situations which tie in with established character 
traits for Jack; i.e.: his thrift. 

Henry Aldrich’s “Coming, Mother!”, Gilder- 
sleeve’s ‘‘You’re a hard man, McGee!” are tags. 
They stick in the reader’s memory. 

Locale seems to be gaining in popularity. One of 
the most successful locale shows is “Duffy’s Tav- 
ern.” Fibber McGee has his ““Wistful Vista” but it 
isn’t displayed as prominently or form as much a 
part of what situation there is as the ‘Tavern.’ 
Locale lets you know where the characters are. After 
a while, the place takes on three-dimensions in your 
mind and you feel as much at home there as does 
your comic. Locale, too, sticks in the memory. 

(Mr. Henley will continue his discussion of radio 
humor next month.) 


Unique Features Service, 523 Weiser St., Reading, 
Pa., is reported to have made no acknowledgment 
of manuscripts sent beginning with June. Efforts to 
get them returned have been unavailing. 


Chicago Tribune-New York News Syndicate, 220 
E. 42nd St., New York, advises: “We regret we aré 
not in the market at this time for any additional 
features.” 

E. M. Hale and Co., Eau Claire, Wisc., juvenile 
book publishers, reports “Though we do not invite 
submission of manuscripts, we do like to receive 
letters from authors about previously published 
books.” E. M. Hale is president of the organization. 


Look, 511 Sth Ave., New York 17, pays $5 for 
each question used in its Sports Quiz. 

Movie Songs Magazine, 1 E. 42nd St., New York 
17, has been suspended. 


HORROR 
STORIES 


_ “We're always glad to see new blood.” 
11 
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Often writers who are cramped by the short story form 
or unsuccessful in it, need a larger form to express 
themselves. My NOVEL WRITING PLAN is a day-by- 
day guidance through preliminary note-taking, organ- 
izing and expanding the idea, assembling the charac- 
ters, plotting, making up the chapters, balancing for 
dramatic emphasis, writing the first draft, and revision. 
Easy to follow, assures a soundly built book, the only 
kind that will sell. 

Why not try this Plan? A novel may be the form in 
which you will ‘‘find yourself’’ as a writer. 


Write for free particulars 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novel, Poetry, Short Stories 
745 S. Plymouth Bivd. Los Angeles 5, Calif. 


THE CONSULTANTS BUREAU 


— Now Offers — 
Authoritative literary criticism to talented authors and 
poets, published or unpublished 
Criticism — FREE MARKETING — Research 
THE CONSULANTS BUREAU 


146 W. 11th St., New York 11 Gr-7-51 


PROMPT TYPING SERVICE 


Pica Type 
EDITORS appreciate and BUY readily, neat. accurate, 
and technically perfect manuscripts in correct style, 
witr flawless spelling, punctuation, and grammar. 
Firs. copy on Eaton—16 pound bond; carbon free. 
Mailed flat with your original. Fifty cents 1,000 
words. Novels, shorts. 
Marie Adams, 1612 High St., Des Moines, Iowa 


If you’re a writer 


an A = 
CAN HELP YOU! 


To find the best market for your 
work— 


To relieve you of placement 
worries— 


To give you the advice and criti-| 


cism every writer needs— 


Full information supplied immediately 
upon request 


C. V. Parkinson 


Literary Agent 


BRIGHTWATERS L. I., 
NEW YORK 


When Writing Advertisers, Mention The Author & 
Journalist, 
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PRIZE CONTESTS 


Harper & Brothers, 49 E. 33rd St., New York 
19, in announcing the 1947-48 Harper $10,000 Prize 
Novel Contest, calls attention to the fact that this will 
mark the 25th year of the Harper Prize Novel. Al- 
though judges have the authority to withhold the 
award if in their opinion no manuscript entered in the 
contest is of sufficient distinction to merit it, never 
in the entire past history of this contest have the 
judges failed to award the prize. . . . The Harper 
Prize Novel Contest is designed to give recognition 
to a work of outstanding merit in the field of fiction. 
It is also the publisher's hope that the award may 
give encouragement to a new and perhaps unknown 
author, although the rules do not exclude the work 
of authors who have had novels published. . . . Sub- 
mitted manuscripts must contain not less than 30,000 
words, with preferred length, 60,000 to 150,000 
words. Judges are Irita Van Doren, literary editor of 
the New York Herald-Tribune, Joseph Henry Jack- 
son, literary editer of the San Francisco Chronicle, 
and Glenway Westcott, winner of the 1947 Harper 
Prize for his novel, ‘“The Grandmothers.” Closing 
date is June 1, 1947. All manuscripts should be 
marked for the Harper Prize Novel Contest, at above 
address. 


Pellegrini & Cudahy, 75 E. Wacker Dr., Chicago 1, 
is offering three awards of $2100 each to help 
young writers complete works in progress. Applicants 
for these Fellowships of the Middle West must be 
under 36 years of age, must reside in the Middle 
West, or if living outside the Middle West must 
be working on a subject of middlewestern interest. 
Each must file an application blank, now obtainable at 
the above address, include an autobiographical sketch 
of about 600 words, also a continuous passage of at 
least 20,000 words of actual text of the work to be 
submitted, an outline of the work to be accomplished, 
and two letters of recommendation from persons of 
professional authority in the appropriate field. Clos- 
ing date for submission is March 31, 1947. . . . The 
awards will be paid in 12 monthly installments of 
$175 each, and are to be considered as an advance 
against royalties. Completed manuscripts must be de- 
livered within one month of the payment of the last 
installment. 


The National Laugh Week Foundation, 347 Madi- 
son Ave., New York 17, of which George Lewis is 
executive editor, will offer the Henry Youngman 
Award of $500 annually for the best comedy radio 
—— in the public interest. The first award will 

given in June, 1947, for the best gag-writing 
“a the 1946-47 season, beginning October 
1, 1946. 


Westminster Press, Witherspoon Bldg., Philadel- 
07 7, has raised its Second Annual Award for a 
ook-length fiction manuscript to $8000, owing to 
the fact that no award was made in 1946. This will 
provide $6000 as an outright prize (the regular $3000 
prize plus the $3000 carry-over from 1946) and 
$2000 advance against royalties. Should the judges 
fail to find a manuscript worthy of the award in 
1947, $3000 would be added to the prize for the 
following year. . . . Themes should indicate a realistic 
attitude toward and a positive solution of a funda- 
mental human problem. The book should forcefully 


interpret the power of spiritual understanding regard- }) 


less of where or under what circumstances it is en- 
countered, either in contemporary life or in the an- 
nals of history. . . . Contestants must file a certificate 
of intention on or before midnight April 1, 1947, and 
all manuscripts should be postmarked not later than 
midnight June 1, 1947. 
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SPECIALIZED MARKET LISTS 


ASTROLOGY—OCCULTISM 


American Astrology Magazine, 1472 Broadway, New York. 
(M-25) Astrological articles, essays, short stories, 3000; nov- 


pet serials, verse, news items. Paul G. Clancy. 
Astrology Guide, (Astro Dist. Co.) 114 E. 32nd St., New 
yous 16 -M-25) Astrological material, 1500. Dal Lee. 
to le, Pu 


Everyday Astrology, (Thrilling) 10 E. 40th St., New York 
(M-15) Astrological articles, largely staff-written. lc, Acc. 

H e, (Dell) 149 Madison Ave., New York. (M-10) As- 
trological articles, 2500-3000. Grant Lewi. 2c, Acc. 

Mind Digest, Lancaster, Pa. (M-25) Short articles on meta- 
physics, new thought, psychic phenomena; lectures, sermons, 
outstanding prayers and courses of instruction; new or reprint 
articles or poetry. W. G. Faltin. 1c-2c, new material, “%c-lc, 
reprint, Acc. 

Nautilus, The, Holyoke, Mass. (M-20) Articles on New 
Thought, applied psychology, etc., 600-1000; short poems. Mrs. 
Elizabeth Towne. %-lc, prose; 25c line, verse, Pub. 

Sunflower, 15 N. Maryland Ave., Atlantic City, N. J. (Bi-M) 
Articles, short stories, personal psychic experience, to 500; 
verse; news items; photos. Israel Shotz. 5$-$10 per article. 

Today’s Astrology, (Magna Pubs.) Rm. 1407, 205 E. 42nd 
St.. New York, N. Y. (Bi-M-25) Astrological articles written 
tography and amateur movie making, 1000-2500, semi-technical 
for laymen. Irvin Ray. %c, Acc. 

World Astrology Magazine, 9 Rockefeller Plaza, New York. 
(M-25) Only material which is submitted by informed and ex- 
perienced astrologers. Marion Beale. 

Your Personal Astrology Magazine, (Astro Dist. Co.) 114 
E. 32nd St., New York 16. (Q-25) Astrological material 1200- 
1500. Hugh Howard. ‘“%ec to lc, Pub. 


EDUCATIONAL 


School Board Journal, 540 N. Milwaukee St., Mil- 
waukee. (M-35) Articles on the administration and business 
management of public schools in cities and towns; illustrated 
articles on new school buildings and new school activities. 
500-3000. 3%c-%c, Acc. Wm. C. Bruce. 

American Teacher, The, 28 E. Jackson oo Chicago. (M- 
35) Articles on education and labor, 1500-2000. No payment. 


Better Food (Whitney Publications, Inc.), 11 E. 44th St., 
New York 17. (M, except. July-Aug,-25) Professional teachers 
of home economics, dietitians, nutritionists, and those inter- 
ested in quantity food production, 1800-2000. Dr. Hugh H. 
Ind., Pub. 

Catholic School Journal, 540 N. Milwaukee St., Milwaukee 1, 

(M-35) Professional magazine for teachers and others interested 
education. Secures most material from workers in 
field. Edward A, Fitzpatrick, Ph.D. %c, Pub. 
of and University Business, 919 N. Michigan Ave., 
Chicago 11. Complmientary contributions only. Harold W. 
Harman, Mng. Ed. 
Compass, The, 220 N. Main St., Burlington, Iowa. Official 
house organ of the American Association of Commercial Col- 
leges. Short articles, 500-1200, slanted towards business col- 
lege management, or commercial eT a in high schools and 
business colleges. J. I. Kinman. $5-$10. 

Educational Music Magazine, 30 E. Salis St.,. Chicago 3. 
(M) Professional articles of interest to schools of music ex- 
pression, teachers rs instrumental directors, to 2000. Frank 
B. Cookson. Pub. 

Grade Teacher, The, (Educ. Pub. Corp.) Darien, Conn. (M-40) 

Articles on methods in elementary grades; short stories for 
little children to 500. Florence Hale. %c, Pub. (Uses little ma- 
terial from general writers.) 
Gregg Writer, The, 270 Madison Ave., New York. (M except 
July and Aug.-15) Articles of interest to stenographers and 
office workers; success stories about secretaries who have made 
good or executives who started via the shorthand route, 1000- 
2000; news items, fillers, photos, all relating to st ‘aphic 
work. No payment for poems. John Robert Gregg. Ic, b. 

Industrial Arts and Vocational Education, 540 N. Milwaukee 
St., Milwaukee 1, Wis. (M- except July , tk Aug.-35) Indus- 
trial arts, vocational, and school shop articles. John J. Metz, 
Pub. (Overstocked.) 

Instructor, The, (F. A. Owen Pub. Co.) Dansville, N. Y. 
(10 issues yearly-40) Prefers articles by teachers on school- 
toom helps. Helen Mildred Owen. rates, Acc, 
cal Home Economics, 468 4th Ave., New York 16. 
Illustrated articles on nutrition, foods, homemaking, 
clothing, child care, home management and consumer educa- 
tion, for home economics teachers. 1000-1200. Blanche M. 
% to lic, Pub. 

Progressive 4th. Ave., New York. (7-Oct.- 
May, excludin Experiences in teaching in_ pro- 
pressive pm... through college, 1000. V. H. 
ibbetts. No payment. 


Practi 
(M-20) 


School Arts, 44 Portland St., Worcester, Mass. (M, except 
July and August) Illustrated descriptions of Schoolroom Art 
-rojects; also arts and crafts of other lands. Pedro de Lemos, 
Box 2550, Stanford U., Calif. Payment according to merit, 
ree of idea, or excellence of result. Extra for photos. 

School Shop, 330 S. State St., Ann Arbor, Mich. (M-25) Uses 
fhow-we-do-it type of articles covering instructional projects for 


November, 1946 


industrial education departments of public schools, 
and working drawings. Lawrence Prakken. Ye, 

See and Hear, The Journal on Audio-Visual api (E. 
M. Hale and Co.), Eau Claire, Wis. (Sept.-May) Prospective 
contributors should contact Walter A. Wittich, editor, Univer- 
sity of Wisconsin. 

Young America Teacher (Eton Pub. Co.), 32 E. 57th St., 
New York. (Sept.-May) How-to-do-it articles in field of social 
studies, teaching techniques, etc., to 800; fillers, news items, 
ae educational field. Jarvis E. Bush. $10 page; photos, 


OUTDOOR—HUNTING—FISHING—FORESTRY 


Alaska Sportsman, The, Ketchikan, Alaska. (M-20) True 
stories, Alaska interest, 2006-5000; outdoor fact 
Alaska sports cartoons, photos. Emery F. Tobin. “ec, Pub 

American Field, The, 222 W. Adams St., Chicago 6. (W- 20) 
Articles to 3500, and short stories on out-of-door recreative 
sports, particularly hunting of upland game birds with sport- 
= dogs, 1500. Wm rown, Varying rates, Acc. 


merican Forests, 919 17th St., N.W., Washington, D. C. 


ats Articles on trees, forests, lumbering, outdoor recrea- 
tion, travel, exploration, 1000-2500; outdoor photos. Erle 
Kauffman. le up, Acc. 

American Rifleman, The, 1600 Rhode Island Ave., Washing- 


ton 6, D. (M-25) Authentic illustrated gunsmithing, shoot- 
ing, ammunition, ballistics, military, small arms, ordnance 
articles, hunting stories, preferably 3000. W. F. Shadel, Mng. 
Ed. 2c up, Acc. 


Field and Stream (Warner), 515 Madison Ave., New York 22. 
(M-25)_ Illustrated camping. fishing, hunting articles, 1500- 
3000. Hugh Grey. 3c up, Acc. 

Fisherman, The, 1103 S.W. Stark, Portland, Ore. (M) 
Stories aaa” and articles on fishing, referably West Coast stories 
with factual background. Good illustrations. 1000-1500. E. O 
Whitehead. Rates not available. 


Fur-Fish-Game, 174 E. Long St., Columbus. O. (M-20) Fish- 


ing, travel, dog, hunting, fur-raising articles by authorities; 
true Indian and frontier stories 2000-2500. A. Harding. 
Ye up, Acc. 

Maine Coast F Belfast, Me. (M) Articles about 
commercial fishing, boat-building, lobstering, canning, clam- 
ming, packing, etc. Some verse if it applies to salt-water 
activities; fillers, jokes, epigrams, news items and photos 
pertaining to marine matter and fishing. Converse Owen 
Smith. 10c printed inch (about 320 words); 


photos, $2; jokes, 
$1; verse, 40c an inch; news items, 10c an inch. 


Outdoor Life, 353 4th Ave., New York 10. (M-25) Articles 
relating to fishing and hunting, sportsmen’s interests to 
kinks, shorts, etc. Raymond J. Brown. Up to 10c, photos $3 
up, Acc. 

Outdoors Magazine, 136 Federal St., Boston 10, Mass. (M- 
20) Articles, stories and cartoons on outdoor life, hunting and 
fishing. . Tapply. Payment by agreement. Buys 4 mos. 
ahead of publication. 

Outdoorsman, The, 814 N. Michigan Ave., Chicago. (6 times 
a year.) aera articles on fishing, hunting, sportsmen in- 
terest. Bob Becker. 


Rod and Gun, 1224 St. Catherine St., W., Montreal, 
(M) Actual hunting and fishing experience in Canada, 
2500. K. Marshman. Ic, Pub. 


Ski Illustrated, 110 E. 42nd St., New York. (Nov., Dec., 
Jan., Feb., March-25), Illustrated articles on skiing and snow 
sports to 2000; short-shorts; verse; jokes; cartoons; news 
items; photos. Elizaheth Woolsey, Mng. Good rates, Pub. 

Sport, (Macfadden Pubs.), 205 E. 42nd St., New York. (M) 
Human interest, personality features and stories of important 
figures in the sport world. 

Sports Afield, 402 2nd Ave. S., Minnea 
men’s interests; outdoor activity of al 
sports. Short stories; articles; fillers; 
cartoons. Top rates, for field ‘Acc. 

Sportsman, The, 844 Engineers Bldg., Cleveland 14. Hunt- 
ing, fishing, woods travel, _— articles, 750-2500; pictorial 
especially desired. Fingulin. Varying rates, 


Canada. 
1800- 


lis 1. (M-25) Sports- 
nature but spectator 
news items; photos; 


SPORTS (COMPETITIVE)—RACING—HORSES 


1 Magazine, The, 175 515h Ave., New York. (M-20) 
Maior league articles. Clifford Bloodgood. 

Basketball Illustrated, 160 N. La Salle St., Chicago. (A 
on sports; photos on basketball. Kable. 
nd., Pub 

Heart of Racing, Box yen. Big City Sta., New Orleans, La. 
(M) Articles, fiction, brief humor, slanted toward some phase 
of racing, 3500 up; verse, jokes, cartoons, general fillers. D. 
Alice Snyder. Varying rates, Acc. 

Horse Lover, The, 154 Borica Way, San Francisco, Calif. 
(6 times a year.) Articles on riding, dude ranches, hreeding. 

-1800. TP. Hartford, 7¢ printed inch, Pub. 

National Bowlers Journal and Billiard Revue, 506 S. Wabash 
Ave., Chicago. (M-35) Articles on bowling, ib icvas, lawn 
bowling; short stories; photos; news items; cartoons. q 

pree. lc, 
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Nineteenth Hole, The, (Stentor Pub. Co.) 1315 Cherry St., 
Philadelphia 7. (M-25) Articles on sports (golf, tennis), 
people in sports, country club organization and management; 
news of professionals, tournament coverage, etc.; verse; 
jokes; fillers; cartoons. Robert E. Harlow. Min., $30 for 1800 
words, Acc. 

Racing Digest, 32 W. 22nd St., New York 10. (M-25) Articles 
on racing, 750-1000, novelettes, verse on racing, and —— 
gags on nags.”’ Paul Epson. 2c; gags, $2; cartoons, $7, 

Rider and Driver, The, 17 E. 42nd St., New York 17. sine 35) 
Articles on horses, racing, etc. Samuel Walter Taylor. Good 


rates, Pub. 
Scholastic Coach, 220 E. 42nd St., New York. (M-25) Tech- 
nical articles on football, oun” track, field, 1000, for high 


and prep schools; photos, drawings. Herman Masin. lc, Pub. 
Sport, (Macfadden) 205 E. 42nd St., New York 17. (M) 
Human interest, personality features, and stories of important 
figures in the sport world. Ernest V. Heyn. First-class rates. 
Stars (The Inc.), 52 Vanderbilt 
Ave., & York 17. (Bi-M- kinds of sports articles 
for adults. No fiction or eo rtoons; fillers. Abraham 
Schwartzman. 3c-5¢e, Acc. 
Sporting News, The, 10th and Olive Sts., St. Louis, (W-15) 
Deals exclusively in sports, with heaviest emphasis on organ- 


ized baseball. 1000-1500; jokes; fillers, cartoons and cartoon 
ideas, E. G. Bra uery. 
Tennis Professional, P. O. Box 877, Greenwich, 


Amateur & 
Conn. Articles, fiction, anecdotes, sidelights on tennis players 
and personalities, of interest to tennis players. Ic. 
Turf & Sports Digest (Montee Publishing Co.), Baltimore 12, 
Md. (M-35) Articles and fiction covering running horse racing, 
3000-5000. Serials of three installments, 3000-4000. Edgar G. 


Horn. lc, photos $3, Pub. (or 30 days.) 


TRAVEL—MOTORING—FLYING 


Flying Age Traveler (Harry Hayden Pubs.), 545 Sth Ave., 
New York 17. Articles about jntqrentiog, off- trail me to go 
which can, preferably, be reached by plane; ealing with 
any and all angles of aviation and/or air caval, under 3000; 
fiction with aviation slant, to 5000. No cartoons or poetry. 
Fashion-section ideas of interest to air travelers. John Michel. 


Acc. 

(Curtis Publishing Co.), Ind dence Sq., Phila- 
deine (M-50) Quality well-illustrated, on things- 
to-do and places- foun to 3. J. Frosk Beaman. First class 
rates, Acc. 

Let’s Go, (Let’s Go Publishing Corp.), 545 5th Ave., New 
York. (Q-25) Experiences of interesting people in interesting 
places; short stories with travel background, to 1000; car- 
toons; cartoon ideas; fillers; verse. om Crane. 2c plus 
bonus. Pub. 

Smart Traveler, 90 West St., New York 6. (M-25) 
accurate travel articles; photos; cover ideas, 
J. Price. 2c; photos, $2, Pub. (Query.) 

South, the i ai of Travel to the South, Hibernia Bldg., 
New Orleans 12. 25) Articles, 2000; fiction, 2500; short 
featurettes, 500, dileched to people interested in travel, from 
writers familiar with the jascinatin South of our own country 
and the Latin Americas. A photos $3-$5; 
cartoons with travel twist, $5, Pub. 

Trailways Magazine, 35 E. Wacker Drive, Chicago 1. (Q) 
Well illustrated factual articles and stories to stimulate in- 
terest in_ travel within S., 2000. Scenic Kodachromes for 
covers. H. lier. $50, Acc. 

Trail-R-News, Griffin-Patterson Bldg., 544 W. Colorado Blvd., 
Glendale, Calif. (M-10) Travel articles to 1000, especially those 
built around Prailarenach life. Jean Jacques. 1%c, Pub. 

Travel, (McBride) 116 E. 16th St., New York 3. (M-35) 
Illustrated travel, exploration, adventure articles 1500 to 5000; 
photos. Coburn Gilman. 1c, $3 to $5 per photo, Pub. 


Factual, 
Harry 


1ompson. 2c; 


Vital Detective Cases, Volitant Publishing Co., 
-103 Park Ave., New York 17, edited by Tony Field, 
gives preference to cases of current interest, requiring 
all others to be prior to 1940—no in-betweens. This 
true-detective magazine uses picture stories, also, 
made up of from 8 to 15 pictures, and is an open 
market for articles under 1000 words on crime. Pay- 
ment is made for stories, up to 5000 words, on ac- 
ceptance at around $100; for articles, around $30; 
for picture stories, $60 to $100. Pictures used as 
— are paid for on publication at $3 to 

7.50. 


A Collector’s Item . . . Second 
Edition 


WRITING FOR A LIVING 


By Richard Tooker 
Cloth, illus. jacket, 207 pages. Full of 
good. 


, red meat! $2.50 postpaid, or 


send for circular. 


SUNLAND PUBLISHERS 
P. O. Box 148, Phoenix, Ariz. 
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MOSTLY PERSONAL 
(Continued from Page 3) 


Raymond MacKendree of Thomasville, Georgia, 
has “‘built’’ hundreds of stories for young people, 
tells how he has built them in his article, “Building 
Stories.” . Two bits of verse brighten the issue, 
one by an old contributor, Virginia Scott Miner, and 
one by a newcomer, Jessie T. Ellison. Trade 
journal writers will welcome our Annual Trade Jour- 
nal Market List in the December issue; also, an out- 
standing article by Ruel McDaniel, a leading old- 
timer in this field, who went into publishing, is now 
énthusiastically hitting the trade markets again. 

Charles Carson, author-critic, Los Angeles, 
writes us for a copy of the Braille edition of our 
Quarterly Market List for use in the class for the 
blind he is teaching. A subscription is accom- 
panied-by a friendly letter from a lady in Medicine 
Hat, Alberta. It brought back wonderful memories. 
It was there John ‘and I were married. John had come 
on from Vancouver to meet me arriving from New 
Hampshire. Time entered into calculations as to 
where we should meet. It might have been Calgary; 
but we were 20, and Moose Jaw or Medicine Hat 
sounded much more romantic. I preferred Medicine 
Hat. And so .. .! 


Air Trails, Street and Smith, 122 E. 42nd St., New 
York 17, will change its name with the January, 1947, 
issue to Air Trails and Science Frontiers. In addition 
to articles, 2500 to 3000 words in length, in the 
general air field, short fiction, 5000 to 6000 words, 
and novelettes of 10,000 to 12,000 words, John W. 
Campbell, who is now editing, is interested in 
straight discussions of the technologies behind avia- 
tion . . . in fact, Mr. Campbell will stress this type 
of material. Payment is on acceptance at good rates. 


Radio Best, 452 Sth Ave., New York 18, will pur- 
chase no editorial matter, but will be a market for 
cartoons aimed at the radio broadcasting field. The 
magazine is due early in 1947. 


MISS deFORD REPLIES 
A. & J. 


If Professor McCue’s article (September, A. & J.) is 
supposed to be an answer to mine, | think he has missed 
the point. |! didn’t recommend pedantry, and | started 
by pointing out that any living language must be flexible 
and must keep on growing. 

It isn’t necessary to study formal grammar to speak 
and write correctly—though |! don't think a study of 
formal grammar ever hurt anyone. | can’t see that 
“Whom are you talking to?” is any stuffier than ‘Who 
are you talking to”—the only difference is that it is 
good English. 

Incidentally, there is no such word as “thusly."’ It is 
a vulgarism of the first rank. 

| doubt if anyone was ever scared away from writing 
because of advice to learn to write correctly. Anyone who 
could be so terrorized was never meant to be a writer. 

Plenty of literate persons do say ‘‘between you and |” 
—l’ve found it in books. Does Professor McCue think 
they should keep on saying it, lest pointing out their 
error might terrify them? As for the subjunctive mood, it 
does exist and it is good usage even today, for those 
who care enough about the English language to want, in 
the phase of Ambrose Bierce, to “write it right.” If this 
be heresay (a subjunctive), then | prefer to be a heretic. 
| do not like to see English debased. 

I'll shock Professor McCue by saying that | think 2 
thorough training in English grammar is a necessary 
foundation for any serious writing. I'll shock him even 
worse—lI think a writer of any literary pretensions should 
also have a sound knowledge of Latin. | have now put 
myself entirely outside the pale and | am very glad 
Professor McCue can’t mark my themes zero and flunk 


me! 

MIRIAM ALLEN deFORD 
Ambassador Hotel, 
San Francisco 2, Calif. 
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THE AUTHOR AND JOURNALIST’S ANNUAL HANDY MARKET LIST OF 
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our- This directory of American book publishers is brought - to date and published annually. Information 
out- includes name firm, address, the approximate number of titles issued r year, types of Coates published, 


| aAnowhine J aR, limits, methods of remuneration, and the name of editor or officer in charge of buying 
old- blishers who have furnished incomplete information in ail Bo age gee! do not ordinarily con- 

sider submitted material. ‘Vanity publishers’’—that is, concerns that publish at author’s expense, without 
now regard to merit of material—have been excluded in all cases where the facts are known to us. It is suggested 
pit “ap ee ee onerve this issue, and make corrections, as changes in the publishing field are noted in the 


eles. Tips department from month to month, until the next directory is published a year hence. 
our Abingdon-Cokesbury 150 5th Ave., New York 11 and reference and standard works. Royalties, occasionally author’s 
th 810 Broadway, Nashville 2, Tenn. (50 titles yearly.) Religious, expense. W. M. McRostie. 
€ ethical, church school books, religious education texts; history, Archway Press, 15 E. 40th St., New York 16. Interested only 
com- hymnody, eebonceny. Juvenile fiction and non-fiction; leisure- in peat art and gift items. 
time beoks for adults and people. Preferred Pub L Sack: 
icine length, 000. Royalties. Nolan Harmon, Jr. Invites = on (30 
‘ Abramson (Ben), Publisher, W. 46th St., New York 19. expense. Reprints. Ben Raeburn. Invites Mss. 
“ome (30 titles yearly.) Novels; non- Sey Royalties. Ben Abram- 
s to Academic Press, Inc., 123 E. 23rd St., New York 10. Books rom ag ee ee 
on science only. . 
Arkha Sa 
gary Acorn Publishing Co., Rockville Centre, N. Y. (5-10 titles novels 
Hat yearly.) Specialized publishers of tests. Royalties. Invites theme, 65-100,000. Customary royalties. Cordially invites sub- 
icine rt J. missions, but now overstocked. August Derleth. 
son-Wes nc., ambridge 4 ass. -plus rtis ters Inc. 
Outright purchase. O. A. Crawford. Does not invite Mss. and non-fiction, 1000 to 2000 words. Usually outright purchase. 
titles yearly. on-fiction, technical. textbooks, to 
pages. Royalties or outright purchase. Robert V. Seliger, M. D. pad only 
New Allen, Towne and Heath, Inc., 1 Madison Ave., New York uscripts invited. (For the_ present, these books will be dis- 
947, 19. (6-8 titles during fall-winter, 1947.) Interested only in tributed by the John Day Co., under double imprint.) 
ition music or closely related subjects. Novels; non-fiction, plays, Association Press, 347 Madison Ave., New York 17. (25-30 


readings; translations; Typriens: juvenile non-fiction. Standard 


the contracts and cmcmge ny avid Ewen. Invites Mss. titles yearly.) Non-fiction, on religious subjects, sociology, so- 


cial problems, recreation, physical topics, group. work, educa- 


Allyn and Bacon, 50 Beacon St., Boston. (35 titles yearly.) tion, id 5 t 1 G id Iti Royalti 
; W. American a of Political and Social Science (The), 3457 Atlantic Monthly Press, 8 Arlington St., Boston. (45 titles 
J in Walnut St., Philadelphia 4. Works on political and social yearly.) (Publishes with Little, Brown.) Fiction; non-fiction; 
ike science. Does not invite submissions. textbooks, juveniles. Royalties. Stanley Salmen, Dir. Solicits 
avia- American Assn. for State & Local History, Box 1881, Raleigh, Mss. 
type N. C, (4 titles yearly.) Literature regarding techniques of Audel (Theo.) & Co., 49 W. 23rd St., New York 10. Tech- 
rates and ristopher Crittendon. nical books. 
: nvites correspondence concerning Mss. Augsburg Publishing House, 425 S. 4th St., Minne apolis_ 15, 
pur- American Baptist Publication Society (The), 1701-3 Chestnut Minn. (15-20 titles yearly.) Lutheran reli ° oe - 
f St., Philadelphia The Judson Press.) siders Mss. but requires considerable time Out- 
t ror Autttem . Rook 88 Lexington Ave., New York. right payment, occasionally royalties or author’s expense. Ran- : 
The (50-100 titles tg ool and college textbooks. Royalties. dolph E. ape ag Mgr. i 
W. W.. Livengood. Augustin (J. J.) Inc., Publisher, 125 E. 23rd St., New York i 
American Library Association, 520 N. Michigan Ave., Chicago 10. (10 titles yearly.) American Indian, art, science, history, 
11. (20 to 30 titles yearly.) Bibliographies, indexes, books on photography, non-fiction. } 
all aspects and types of library service. Does not invite general Augustana Bock Corcern, Rock Island, Ill. Religious hooks; : 
submissions. Royalties. E.-O. Fontaine. Christian juvenile fiction Outright purchase. Dr. Dani 
American Photographic Publishing Co., 353 Newbury St., Bos- | Nystrom. Invites Mss. 
ton. (5-10 titles yearly.) Technical and educational books on Aurand Press, 900 N. 3rd St. ‘ Jearrishers, Pa. (2 to 6 titles 
).) is photography, photo engraving, collecting, hobbies, arts and yearly.) Pennsylvania ar ej bout 6 titles yearly.) Royal- 
nissed crafts. Preliminary correspondence necessary. Outright pur- ties, outright purchase. A onroe Aurand, Jr. 
arted | ‘hase, or royalties. Frank R. Fraprie. Avon Book Co., 119 W. 57th St., New York 16. (50 titles 
sxible American Society for Metals, 7301 Euclid Ave., Cleveland 3. yearly.) Preferred length, 356 pages. Novels, plays, readings, 
(4 Textbooks and = poetry, reprints. Royalties. Mr. Jo. Meyers. 
metals, to pages. oyalties; outright purchase. r. Aviati 1590 El C Real, S. Carl Calif. (1 
John M. Parks; Mr. Ray T. Bayless. Query before submitting. or 2 ‘titles early.) 
American Sunday- Scheel Union, 1816 Chestnut St., Phila books, Royalties. Lt. Leslie Thorpe, 
poetry, juvenile fiction, ‘ Baird-Ward Press, 910 Commerce St., Nashville, Tenn. (50-60 
> ip a gs length for fiction. Royalties. Invites Mss. E. titles yearly.) General publishers. Entire a as to ma- 
“ . terials and production of books, are carri or months to 
! cago 37. (Approx. titles yearly.) Lechnical books, all kinds; Baker (Walter H.) Company, Inc., 178 Tremont St., Boston. 
Invites or outright purchase. J. Ralph Plays, platform readings, material tor entertainment. Special 
riti . lay programs for sc s oyalties or outright purchase. 
e who American Tract Society, 21 W. 46th St., New York 19. (12 Bancroft-Whitney Co., 200 McAllister St., San Francisco 1. 
>r, titles yoarty.) Religious books, [Protestant and Evangelical (100 titles yearly.) Law books. Royalties, outright purchase, 
nd |"— only, translations, reprints, (50,000-60,000); tracts, sometimes author’s expense. 
think words. 10% royalties, author’s expense. Rev. T. Christie Innes. Bankers Publishing Co., 475 Main St., Cambridge, Mass. (4 
Invites Mss. 
their The W. H.) C 524 Main S Cinci i 2 titles yearly.) Banking and finance books. Keith F. Warren. 
ose and, io. ° itles yearly. w 
nt, in Antioch Press (The), Yellow Springs, Ohio. (Up to 10 titles digests, etc. Outright purchase. 
€ this) Yearly.) Textbooks, translations, essays, non-fiction, Royalties, Banks U w & Co., 707 Browder St., Dallas 1, Texas. (20 


pretic. Write before submitting Mss. titles yearly.) Textbooks and juvenile non-fiction. Royalties. 
"aa Invites Mss. W. A. Stigler. 

‘ink 2 Appleton-Century Co. aa Inc., 35 W. 32nd St., New York. Bantam Books, 1107 Broadway, New York 10. (About 60 
(complet publishers. ) A Non-fiction; biography, autobiog- titles yearly.) Reprints. Royalties by contract with original 

raphy, memoirs, books psychology, textbooks, publishers. Walter Pitkin, Jr. 

ev journalism, history, not less than 50,000. Juveniles; oks for ers A. Ss. 2 Co., 67 W. 44th St., New York 18. (45 

thould} older boys and siris. books dealing with the titles physical education, health; 

w drama; travel | books. xtbooks, Royalties. Theodore M. Jeisure, sports, hunting and fishing; folk dancing, games, 


, glad Purdy. Invites Mss. ¢ novelties; juvenile non-fiction. Royalties. Invites Mss. 
k Arcadia House, Inc., 250 W. 57th St., New York 19. Clean Barnes ‘oble, Inc., 1 h Ave, N York. Coll 
flun romantic novels, about 65,000 words. Royalties. Samuel Curl. A. Littlefield. poe 
D Architectural Book Publishing Co., Inc., 112 W. 46th St., New Barrows .) & Co, Inc., 114 E. 32nd St., New York 16. 


(M 
York 19. (10 titles yearly.) Textbooks on architectural art, (15 titles yearly.) Homemaking and gardening. Royalties. 
textiles, interior decorations. Technical works, translations, Helen Van Pelt Wilson. 
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Beacon Press (The), 25 Beacon St., Boston. (10 to 15 titles 
yearly.) Unitarian, religious books. Royalties or outright pur- 
chase; rarely author’s expense. Invites Mss. Melvin Arnold. 

Beckley-Cardy Co., 1632 Indiana Ave., Chicago. Juvenile non- 
fiction, @ to 14 years, for school reading. Plays, entertainments, 
games, cutouts, etc. Royalties or outright purchase. Cc 


Sindelar 

Beechhurst Press, Inc., The, 116 E. 1! N 
Better-grade fiction and non-fiction; juveniles; practical books. 
Royalty or outright purchase. Thomas Yoselofi. Invites Mss. 

Behrman Hovse, Inc., 1261 Broadway at 3lst St., New York 
1. (About 6 titles yearly.) Books of Jewish interest only. 

Bender (Matthew) & Co., Inc., 109 State St., Albany, N. Y. 
149 Broadway, Nev’ York. (About 100 titles yearly.) Single 
volume and encyclopedic law texts for all states, annotated 
statutes, form books, reports, 500 to 10,000 pages. 
and outright purchase. Invites Mss. Matthew Bender, II 

Benziger thers, Inc., 12-14 W. 3rd St., New York. (40 titles 
yearly.) Books gd Catholics, any subject. Royalties, outright 
purchase, or author’s expense. 

Binfords and Mort, Graphic Arts Bldg., Porland, Ore. (12-15 
titles yearly.) Material pertaining to the Northwest. Novels, 
non-fiction, textbooks, plays, 7. reprints, juvenile fiction 
and non-fiction, 60-80,000 wor Royalties, author’s expense. 
Peter Binford. 

Blakiston Co. (The), 1012 Walnut St., Philadelphia 5. 
Medical and Scientific Division—Science, agriculture, bacteri- 
ology, botany, biology, chemistry, geology, physics, medicine, 
pharmacy, dentistry, economics. Textbooks, reference books. 
Royalties. James B. Lackey. Invites Mss. 

Bloch Publishing Co., 31 W. 3lst St., New York. (12 titles 
in 1944.) Jewish literature. Judaica and Hebraica, Bibles, pray- 
er books, fiction, juveniles, educational books, anthologies, 
plays, readings, games, poetry. Royalty, outright purchase, 
or author’s expense. Invites Mss. Anna Fisch. 

Blue Ribbon Books, 14 W. 49th St., New York. (Division of 
Garden City Pub. Co., Inc.) Reprint editions of novels, non-fic- 
tion. 

Bobbs-Merrill Co. (The), 724 N. Meridian St., Indianapolis. 
(75 titles yearly.) Novels, 60,000 words up, all types. Juvenile 
fiction and non-tiction, 20,000 words up. Adult non-tiction— 
biography, history, travel, popular science, politics, sociology, 
religion, 60,000 words up. Textbooks for schools and grades. 
Law_ books. Royalties. General publications, Mrs. Rosemary 
B. York; juveniles, Miss Patricia Jones; textbooks, Lowe 
Berger; law books, loorhead. 

Bond (P. S.) Pub. Co., 2205 California St., N.W., Washing- 
ton 8 D. C. Military textbooks. Royalties; outright purchase. 
Col. P. S. Bond. yrer Mss. 

Boni and Gaer, 15 E. 40th St., New York. Novels; non-fiction; 
political books. Joseph Gaer. 

Bowker, (R. R.) Co., 62 W. 45th St., New York 19. (4-5 titles 
yearly.) Booktrade and library texts. Royalties. Frederic G. 


Melcher. Invites Mss. 

Broadman Press, Sunday School Board, Southern Baptist Con- 
vention, 127 9th Ave., N., Nashville, Tenn, (30 titles yearly.) 
Religious non-fiction, adult and juvenile; religious textbooks, 
novels. Royalties. John L. Hill. 

s Institution, Fhe, Washington, D. C. (8-14 titles 
yearly.) Economic books by "staff members. No Mss. wanted. 
a G. Moulton. 

ruce Publishing Co., 540 N. Milwaukee St., Milwaukee 1, 
wien (45 titles yearly.) 4 or 5 literary novels; textbooks for 
elementary and secondary schools, and colleges; technical and 
mechanical books; Catholic religious books; juvenile fiction 
and non-fiction. Royalties. Wm. C. Bruce, 

Bugbee (The Willis N.) Co., Syracuse, N. Y. (About 20 titles 
yearly.) Entertainment material, plays, recitations, special day 
material; especially full evening plays and novelty stunts, Out- 
right purchase. Grace M. Bugbee. Invite Mss. 

Burgess Publishing Co., 426 S. 6th St., Minneapolis. 75 
titles go hy Mimeoprint and photo offset publishers. Text- 
books and technical books. Royalties, occasionally author’s ex- 
pense. Charles S. Hutchinson. 


Cadillac Publishing Co., Inc., 220 5th Ave., New York 1. 
Currently iabocasied” in non-fiction books of the self-help and 
how-to types which have a general appeal. Dorothy Sara, Ed. 
Please ec before submitting. 

Callaghan & Co., 401 E. Ohio St., Chicago 11. (75 to 100 
titles yearly.) Law textbooks, reprints, and _ translations. 
Royalties, outright purchase, sometimes author’s expense. 
Invites Mss, 

Press, 60 


Cc. 
titles yearly.) Non-tiction ; 
plays, readings, poetry, translations. 
not given. F. Ronald Mansbridge. 

Cattell (The Jaques, Press, Lancaster, Pa. (15-20 titles 
yearly.) Textbooks and non-fiction; science. Royalties; oc- 
casionally author’s expense. Jaques Cattell. Invites Mss, 

Caxton Printers, Ltd., (The), Caldwell, Idaho. (26 pre-war.) 
Non-fiction; juvenile fiction and non-fiction. Royalties. J. 
Gipson. Invites Mss. (Far behind on publishing. Fall, i946.) 

Century Publications, 139 N. Clark St., Chicago 2. Reprints 
of novels only. 

Chemical Publishing Co., Inc., 26 Court St., Brooklyn, N. Y. 
(Unlimited titles yearly.) Chemical, technical and scientific 
books. Royalties. 

Childrens Press, Inc. (subsidiary of Regensteiner Corp.), 
Throop and Monroe Sts., Chicago 7. Juvenile books selaten! 
in concept, significant in content, and outstanding in color and 
design. Margaret Friskey, Ed. 

Christian Science Monitor, 1 Norway St., 
Non-fiction; try; games, novelties; juvenile 
non-fiction. Outright purchase. Erwin D. Canham, 

Chronica Botanica Co., Box 151, Waltham, Mass. (Approx. 
10 titles.) Specializes in Botany and Agriculture. Textbooks 
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19th St., New York. 


e Universi 5th Ave., New York 11. (100 
technical and religious books; 


Plan of remuneration 


Boston 15, Mass. 
fiction and 


oy technical books. 120,000 words. Royalties. Invites Mss. 


F. Verdoorn. 

Cloister Press, Box 401, Louisville, Ky. (5- 1 titles yearly.) 
Religious books. Royalties; author’s expense. Invites tise. 

Clark (Arthur H.) Co., 1214 S. Brand Bivd., Glendale 4, Calif, 
(10 to 12 titles yearly.) Non-fiction; biography, history, travel, 
sociology, economics. Specializes in Americana. Royalties, or 
author’s expense. 

Clark B Co, Ltd., 11 Park Place, New York 7, (3 
titles yearly.) Publishers of law books. E. S. Morse. 

Clymer Motors, 2125 West Pico, Los Angeles 16. (10 titles 
yearly.) Books on automobiles (early ones and racin also 
motorcycles. Royalties or oatright purchase. Invites oS on 
motors only. Floyd Clymer. 

College Entrance Book Co., 104 5th Ave., N. Y. (5-10 titles 
yearly.) Textbooks. Royalties. Invites Mss. in its specialized 
tield. Joseph O. Lawrence. 

Columbia University Press, 2960 Broadway, New York 27. 
(80 titles yearly.) Non-fiction, adult; biography, history, 
philosophy, philology, science, popular science, politics, socio- 
logy, education, religion; textbooks, translations. Royalties, 
or author’s expense. Charles G. Proffitt. 

Colonial House, 1049 E. Chelten Ave., Philadelphia 38. School 
books. Juveniles featuring ‘‘our foreign neighbors.’’ Mrs. G. 
Frederick Price. Invites Mss. 

Comstock Publishing Co., Inc., Cornell Heights, Ithaca, N. Y. 
(6-12 titles yearly.) Educational works on biological science; 
textbooks; non-fiction. Royalties, seldom author’s expense, In- 
vites Mss. 

Concordia Publishing House, 3558 S. Jefferson Ave., St. 
Louis 18, Mo. (40 titles yearly.) Religious and devotional non- 
fiction books. Religious novels, Royalties. O. A. Dorn, Does 
not solicit Mss. 

Cook, Ezra A., Publisher, P. O. Box 796, Chicago 90, Ill. 
(10 titles yearly.) Books on fraternal subjects and_ particularly 
Freemasonry, Outright purchase. Invites Mss. on Freemasonry. 

Cornell Maritime Press, 241 W. 23rd St., New York 11. (15 
titles yearly.) Specialized publishers in the broad field of ma- 
rine non-fiction, Technical books and translations. Felix 
Cornell, Pub.; Roland E. Burdick, ‘ 

Cornell University Press, 124 Roberts Place, Ithaca, N. Y. 
(15-25 titles a! Non-fiction, textbooks, technical books, 
Neen. oyalties; occasionally author’s expense. Invites 
wiss. 

Coward-McCann, Inc., 2 W. 45th St., New York 19. (40-50 
titles yearly.) Novels, Non-fiction, juveniles. Royalties. Cecil 
Goldbeck, Ed.; Rose Dobbs, Juvenile Ed. Invites Mss. 

Creative Age Press, 11 E. 44th St., New York 17. (20 to 30 
titles yearly.) Novels; non-fiction; poetry; translations. Roy- 
alty basis. Robert Knittel. Invites Mss. 

Crime Club, 14 W. 49th St., New York 20. (Affiliated with 
Doubleday, Doran.) (48 titles yearly.) Mystery novels, 60- 
100,000. Royalties. I. S. Taylor. Invites Mss. 

F. S. Crofts & Co. 101 5th Ave., New York 3. (35-49 titles 
yearly.) College textbooks only. Royalty basis. Invites Mss. 

Cross Publications, 116 John St., New York 7. Juvenile fic- 
tion only. Genevieve Cross Burger. Does not invite Mss. 

Crowell (Thomas Y.) Co., 432 4th Ave., New York 16. (App. 
40 titles yearly.) Novels; non-fiction; college textbooks; 
juvenile fiction and non-fiction, 50-90, words. Royalties. 
Submission of manuscripts invited. Miss E,. Riley. 

Crown Publishers, 419 4th Ave., New York 16. General fic- 
tion and non-fiction, Royalties. Edmund Fuller, Hiram Haydn, 
Peter Margolies. Invites Mss. 

Culi Arts Institute, 155 N. Michigan Ave., Chicago 1. 
Publishers of cookbooks, Interested only in work of Home 
Economists graduates. Payment in accordance with type and 
length of Ms. Ruth Berolzheimer. 


Cupples & Leon Co., 460 4th Ave., New York. (16-20 titles 
yearly.) Juvenile fiction and non-fiction; young children, 
1-30,000; “teen age, 47-60,000 words. Royalties or 
purchase, n. Invites Mss. 

Curl (Samuel), Inc., 123 E. 18th St., New York 3. (18 titles 
yearly.) Novels. Royalties. May Cameron. 

mt Books, Inc., 67 W. 44th St., New York 18. (Approx. 


Current 
20 titles yearly.) General publishers of novels and non-fiction, 
60,000 words and up. Royalties. Invites Mss. A. A. Wyn, Pub. 
Bernard B. Perry, Gen. Mer. 


Dartnell Corp., 4660 Ravenswood Ave., Chicago. (5 titles 
yearly.) Publishers of technical books on sales and personnel 
subjects; industrial relations. Eugene Whitmore. Royalties. 
Invites Mss. 

Davis, (F, A.) Co., 1914-16 Cherry St., Philadelphia. One- 
volume medical and nursing technical books. Royalties. F. S. 
Hamilton, Invites Mss. 

Day (The John) Co., 40 E. 49th St., New York 17. (35-40 
titles yearly.) General publishers. Royalty basis. Invites Mss. 

Daye (Stephen) Press, 105 E. 24th St., New York 10. (About 
15 titles yearly.) Non-fiction. Royalties. Invites Mss. 

De La Mare, (A. T.) Co., Inc., 448 W. 37th St., New York 
18. Garden books. Royalties. A. T. De La Mare, Jr. Does not 
invite Mss, 

Dennison, (T. S.) & Co., 635 E. 22nd St., Minneapolis. (50 
titles yearly.) Plays and entertainment ——‘_ieee Outright pur- 
chase. L. M. Brings. Invites 

Devin-Adair Co. (The), 23 E. 26th St., om York 10. (10-15 
titles yearly.) All kinds of non-fiction. Royalties. Devin A. 
Garrity. Invites submission of Mss. Query before submitting. 

Dial Press, Inc., 461 4th Ave., New York 16. (40 titles 
yearly.) Serious novels, all types (50,000 to 100,000.) Non- 
fiction, adult; biography, gag philosophy, science, fine arts, 
anthologies. ‘No light fiction. oyalties. a Joel. Invites 
Mss. Readings within 2 weeks. 

Didier Publishers, 660 Madison Ave., New York 21. (40 to 
50 titles yearly.) Novels; non-fiction; religious books; trans- 
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lations; novelties; juvenile fiction and non-fiction. 
Royalties. 

Dietz Press, <p 112 E. Cary St., Richmond 19, Va. (40-50 
titles yearly.) Novels, non-fiction, gift books, juveniles, tech- 
nical, poetry, historical and research, University publications. 
Royalties, outright purchase, or assistance to author, depend- 
ing on market prospects of material, Poetry published only at 
author’s expense. Usual royalty contract on fiction and popular 
biography. Send Mss. to F. Meredith Dietz. August Dietz, Jr., 
Pres. 

Dodd, Mead & Co., 432 4th Ave., New York 16. (125 titles 
yearly. j Novels 70,000 words up. Juveniles, ages 10 to 15, Non- 
fiction, adult and juvenile; travel, nam on natyre, essays, 
arts and crafts. Poetry; translations. oyalties. C. Dodd. 
Invites Mss. 

Dodge Publishing Co., 200 E. 
calendars and gift books. 

Domesday Press, 1 Madison Ave., New York. (60 titles year- 
ly.) Juvenile fiction and non-fiction, preferred length 5000 
or outright purchase. No longer a market. 
Geo. ornby. 

Donohue (M. A.) & Co., 711_S. Dearborn St., Chicago 5. 
Juvenile fiction and non-fiction. Reprints. Gift books. Religious 
books. Does not solicit Mss. Outright purchase. A Jordan 
Donahue. 

Dorrance & Co., Drexel Bldg., Philadelphia. (45-50 titles 
yearly.) Particularly interested in verse; also publishes novels, 
non-fiction, technical books, religious books, juvenile fiction, 
and love fiction. Royalties. W. H. Dorrance. 

Doubleday & Co., 14 W. 49th St., New York 20. 
titles yearly.) Novels; non-fiction, 90,000; poetry, 
uvenile fiction and non-fiction. Royalties. Invites Mss. 

Dover Publications, 1780 Broadway, : oe York 19. (30 titles 
yearly.) Non-fiction; scientific boo! Mainly royalties. Hay- 
ward Cirker. Invites Mss. 

Dorset House, Inc., 33 W. 42nd St., New York 18. (12 titles 
yearly.) Non-fiction; textbooks; popular religious books; par- 
ticularly interested in vocational self-help books. Royalties; 
outright purchase, occasionally author’s expense. N. L. Rob- 
erts. Mss. invited. 

_ Drake (Frederick J.) & Co., 600 W. Van Buren St., Taboaks 

Commercial art, mechanical, technical books; practical boo! 
for — study and vocational training. Royalties. Ss. 
rake 

Dramatic Publishing Co. (The) 59 E. Van Buren St., Chicago 
5. (50-60 titles yearly.) Plays, especially 3-act plays suitable for 
high school, with one set, balanced cast or all women; one-act 
plays, especially contest plays; plays for young children, junior 
high; patriotic and religious plays; holiday plays; readings; 
Seog entertainment material. Outright purchase, or on rol- 
= basis. Reports in 2-3 weeks. Roland F. Fernand. 

he Dryden Press, Inc., 386 4th Ave., New York 16. Spe- 
cialized publishers of textbooks, non-fiction, and mathematical 
books. Royalties. Stanley Burnshaw. 

Duell, Sloan & Pearce, Inc., 270 Madison Ave., New York. 
(50-70 titles yearly.) Novels, non-fiction. Royalties. 

Duke University Press. Durham, N. C. (15 titles yearly.) 
Scholarly works; A. G. Brice, Ed. and Assoc. Dir. Royalties 
or author’s expense. 

Dutton (E. P.) & Co., Inc., 300 4th Ave., New York. (125 
titles yearly.) Novels of permanent literary value; mystery 
and detective fiction. Non-fiction; religion, travel, fine arts, 
biography, memoirs, belles lettres, history, science, psychology, 
psychics, child culture, Poetry. Textbooks and technical works 
if of general interest, translations, reference works. Juvenile 
fiction and non-fiction; fairy tales. Royalties. Nichols Wreden, 
Mss. Ed.; Marguerite Vance, Juv. Ed. 


Eerdmans (William B.) Publishing Co., 255 Jefferson Ave., 
S. E., Grand Rapids, Mich. (60 to 80 titles yearly.) Religious 
works—non-fiction, novels, juvenile fiction, 15,000-100,000 Roy- 
alties, 10%, outright purchase, sometimes author’s expense. 
Query before submission. 

Eldridge Entertainment House, Franklin, O. (15 titles yearly.) 
Amateur entertainments; 1 and. 3-act plays for children and 
adults; operettas, plays and entertainments for schools and 
hurches, Outright purchase. Eldridge. Invites Mss. 


games, 


37th St., New York 16. Art 


(200-250 
reprints, 


Fairchild Publishing Co., 8 E, 13th St., New York 3. (12 
or more titles yearly.) Non-fiction and technical books covering 
textiles, fashions, home furnishings, 60,000-100,000. Royalties. 
Henry Zwirner. 

Falmouth Publishing House, 4 Milk St., P. O. Box 168, Port- 
land, Me. (10 titles yearly.) Non-fiction, both adult and juve- 
nile); poetry. Royalty, or a cooperative basis. Invites Mss. 
Leon Tebbetts. 

Farrar, Straus & Co., 580 5th Ave., New York 19. Novels; 
non-fiction, poetry; translations, 60,000-75,000. Royalties. John 
Farrar. Invites Mss. 

Fell (Frederick), Inc., 386 4th Ave., New York 16. (12 titles 
yearly.) Novels; non-fiction; juvenile fiction. (60-80,000 words.) 
Ss. Copstein. Invites Mss. 

Fideler Co., 1209 Kalamazoo Ave., S. E., Grand Rapids, 
Mich, (12 titles yearly.) Textbooks; juvenile fiction and non- 
fiction. Outright purchase. Does not invite submissions. Ray 
MacLoughlin. 

Fine Editions Press, 227 E. 45th St., New York. (20 
titles yearly.) General publishers specializing in poetry. Usual 
volume, 64-48 pp. Gustav Davidson, Dir. 

Follett Publishing Co., 1255 S. Wabash Ave., Chicago. (20 
titles yearly.) Textbooks; juvenile fiction and non-fiction, 500- 
5000 words. Royalties, Linton J. Keith. Invites Mss. 

Foreign Policy Association, 22 E. 38th St., New York 16. 
Books on international relations. Outright purchase. Does not 
invite Mss. 

Fordham University Press, 441 E. Fordham Rd., New York 
58. Non-fiction; textbooks; science books; some _ religious. 
Royalties; author’s expense for some special works. Inquire 
regarding submissions. Joseph Kirshbaum, S. J. Dir. 
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Foster & Stewart Pub. Corp., 210 Ellicott St., Buffalo 3, N. 
Y. Non-fiction; aviation; educational, personal queens. ad- 
venture, juvenile. Query first. Royalties. Henry C. F. Stewart. 

French (Samuel) Inc., 25 W. 45th St., New York 19. Plays 
for Broadway, amateurs, Little Theatres, etc. Royalties or 
outright = (Demands reading fee for considering un- 
solicited 

F wr om ii 156 5th Ave., New York 10. (10 to 15 titles 
yearly.) Books on world friendship. Religious books. Juvenile 
fiction, ages 6 to 12, non-fiction; no fairy tales. Outright pur- 
chase. Does not buy unsolicited Mss. 

Funk & Wagnalls Co., 354 4th Ave., New York 10. Non- 
fiction, adult; reference books, biography, travel, sociology, 
eee science, to 50,000. Royalties. Frank Egner. Invites 
Mss. 

Funk (Wilfred), Inc. 
Royalties or outright purchase. 
Lurton. 


Gabriel (Samuel) Sons & Co., 200 5th Ave., New York 10. (50 
titles yearly.) Juveniles, 3 to 8 years, up to 5,000 words; cut- 
outs, novelties, games and kindergarten pastimes, ideas. Out- 
right purchase, occasionally royalties. Miss H. Issacs or 
Bertram Gabriel, Jr. 

Garden City Publishing Co., Garden City, New York. (48 
titles yearly.) (Affiliated with Doubleday & Co.) Reprint 
fiction and_ non-fiction, juveniles. Few manuscripts purchased. 
Royalties. Van H. Cartmell. 

Garrett & Massie, Inc., 1406 E. Franklin St., Richmond, Va. 
Not publishing at present. 

Gillum Book Co., 400-408 Woodland Ave., Kansas City 6, Mo. 
Home economics technical books; also plays and readings suit- 
able for home economics groups. Outright purchase. Lulu W. 
Gilium. Invites Mss. 

Ginn and Company, Statler Office Bldg., Boston. (150 titles 
yearly.) Exclusively ‘textbooks for schools and colleges. Roy- 
alties. E. N. Stevens. 

Glade House, 303 Alcazar Ave., Coral Gables 34, Fla. (10 
titles yearly.) General pekiurs of fiction, non- fiction, text- 
books, all kinds of technical books, religious books, ae 
translations, juvenile fiction and non-fiction. Preferred 
not over 50,000 words. Advance and _ royalties; pi + out- 
right purchase. Invites Mss. C. Corrigan. 

Globe Book Co., Inc., 175 5th Ave., New York. (25 titles 
yearly.) Non-fiction, textbooks; history, law, English, foreign 
language, science, mathematics, commerce. Specializes in 
texts and drill devices for elementary, high school, and college 
use. Royalties. S. M. Polter. 

Gold Label Books, Inc., 257 4th Ave., New York 10. Novels; 
non-fiction; reprints; juvenile fiction and non-fiction. Royalties: 
outright purchase, Requires permission for submission, 

Gramercy Publishing Co., 419 4th Ave., New York 16. Light 
fiction, 60,000 to 65,000 words; Westerns, mysteries, and love 
stories. Preference for third person, except in mysteries, con- 
temporary detective and love stories. $150 pre-publication ad- 
vance, plus royalties over 2500 copies. Alice Sachs. Invites Mss. 

Grayson Publishing Corp., 381 4th Ave., New York 16. 
(About 10 titles yearly). General publishers. Novels; text- 
books; non-fiction; reprints. Royalties or outright purchase. 
Invites Mss. Mr. Schwartz. 

Greenberg: Publisher, Inc., 201 E. 57th St., New York. (35 
titles yearly.) Novels; non-fiction; plays: a few reprints; 
juvenile fiction and non-fiction; games and novelties. Royal- 
ties. W. McDowell. Invites Mss. 

Gregg Publishing Co., 270 Madison Ave., New York 16. 
(40 titles yearly.) Commercial education textbooks and ar- 


354 4th Ave., New York. Non-fiction. 
Invites submissions. Douglas 


ticles. Royalties, outright purchase. Blanchard. 

Grosset & Dunlap, 1107 Broadway, New York 10. (35 titles 
yearly.) Juvenile fiction and non-fiction, picture books, mys- 
tery, flying, and sports, 45,000 50,000 words. Reprints. 
Royalties. 


Hale (E. M.) and Co., Eau Claire, Wis. (60 titles yearly.) 
Textbooks in elementary school field; juvenile reprints. Roy- 
alties. Does not invite Mss. E. M. Hale, Pres. 

Hale & Co. (Ralph T.), 6 Beacon St., Boston 8, Mass, 
(8-10 titles yearly.) Non-fiction; biographies. Royalties. 
Ralpt T. Hale. Invites Mss. 

Harcourt, Brace & Co., 383 Madison Ave., New York. (100 
titles yearly.) Novels. Non-fiction; biography, history, general 
literature, Children’s books. Textbooks, college and high 
schools. Royalties. 


Harper & Brothers, 49 E. 33d St., New York 16. (200 titles 


yearly.) Novels. Non-fiction, adult and juvenile; science, re- 
ligion, travel. biography, popular history, etc. Textbooks; 
medical, business, industrial monographs. Juveniles, all ages; 


fairy tales. Ed. C. Aswell, editorial director. = editor, 
Miss Ursula Nordstrom: business, Ordway Tead; college text- 

ks, E. Tyler; high-school textbooks, R.| M. Pearson; 
religious, Eugene Exman; medical, Paul B. Hoeber. Royalties. 

Hart Publishing Co., 43 W. 57th St., New York 19. (10 titles 
yearly.) Juvenile non- fiction. Outright purchase. Caroline Horo- 
witz. Query before submission. 

Hartsdale House, 220 W. 42nd St., New York 18. Reprints. 
Royalties. Outright purchase. J. M. Baruch. 

Harvard University 38 Quincy St., Cambridge 38. 
Mass. (50 titles yearly.) Scholarly books, non-fiction in all 
fields. Royalties. 

Hastings House, 67 W. 44th St., New York 18. (30 titles 
yearly.) Non-fiction. Royalties. Invites submission of manu- 
scripts. Walter Frese. 

Heath (D. C.) & Co., 285 Columbus Ave., Boston 16.” (80 
titles yearly.) Textbooks, technical works for schools, colleges, 
Royalties. José Padin. Invites Mss. 

Hebrew Publishing Co., 77 Delancey St., New York. Text- 
books and ciiee books. Royalties. Invites Mss. 

Herald Publishing Co., 103 S. Osage, Independence, Mo. ~ 
filiated with Reorganized Church of p Christ of Latter 
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Saints.) Publishes own religious works by arrangement with 
saliva No opportunities at this time for free-lance ma- 
terial. 

Herder (B.) Book Co., 15 and 17 S. Broadway, St. Louis 2, 
Mo. (12 titles yearly.) Catholic non-fiction; biography, history, 
science, education, religion. Textbooks, Royalt ies. 

Co., Drawer 551, Cedar Rapids, Ia. 
(‘All the good titles we can get each 


Heuer (The) 
(40- 50 titles yearly.) 
Outright purchase. Invites sub- 


year.”’) 1- and 3-act plays. 
missions. Edward lI. euer. 
Hillhouse Press, 432 Temple St., New Haven 11, 
on science, medicine, only. Mark Keller. 
Holiday House, 72 5th Ave., New York. 
early.) Juvenile fiction, non-fiction; translations; ~ 
Vernon A, Ives, 
Holt (Henry) & C Inc., 257 4th Ave., New York 10. 
Novels, all types. Juvenile fiction and non-fiction, Poetry. Joseph 
oseph 


Conn. Books 


(10 to 17 titles 
reprints. 


ool a college textbooks; translations. Royalties. 
A. Brandt, president; Gilbert Loveland, high school Dept.; 
R. H. MacMurphey, College Dept.; Denver Lindley, trade 


Houghton Mifflin Co., 2 Park St., Boston. (200 titles yearly.) 
Novels and non-fiction, all types. "Textbooks, technical works, 
classical collections, reference works. Juvenile fiction and non- 
fiction, ages 3 to Paul Brooks. 

Howell, Soskin Publishers, Inc., 17 E. 45th St., New York, 
(40 titles yearly.) Novels and non-fiction, both adult ana 
juveniles. Preferred length limit, 100,000. Royalties. Invites 
Mss. William Soskin. 

Humphries (Bruce), Inc., 30 Winchester St., Boston, Novels, 
non-fiction textbooks, poetry, plays, games, reprints, relig- 
ious books, juvenile fiction and non-fiction, etc. Royalties, out- 
right purchase, author’s expense. Edmund R. Brown. 


Infantry Journal, 1115 17th St., N.W., Washington, D. C. 
(6 titles yearly.) Translations, reprints of works on mili- 
tary subjects. Royalties. Invites Mss. Col. Joseph 
reene, 


International Publishers, 381 4th Ave., New York 16. (30 titles 
yearly.) Novels. Non-fiction, adult; history, politics, 
sociology, education, economics: specializes in books from Marx- 
ian viewpoint. Translations. Royalties. 

International Textbook Co., Scranton, Pa. (25 to 30 titles 
early.) Trade, technical, business, college and high school. 
Each department has its own editor. Royalties. 

Interscience Publishers, Inc., 215 4th Ave., New York 3. (20- 
25 titles yearly.) in science and medi- 
cine. Textbooks, Technical books on chemistry. Royalty basis. 

not invite Mss. 

Iowa State College Press, Ames, Ia. (15 titles yearly.) Non- 
fiction, textbooks, reference books in fields of science and 
technology, and books of regional nature about lowa and Mid- 


dle West. Harold E. Ingle. Invites Mss. 

Island Press, 470 W. 24th St., New York 11. (12-15 titles 
yearly.) Non- fiction; social science; religious; poetry; pisys. 
readings (‘‘Never have, but no rule against.”’); juvenile fiction 
and non-fiction. Royalties, and profits. Cooperative publish- 
ing company owned by its author-members. At least 3 


members of Press must approve Mss. Submissions invited. 

Jewish Publication Society of America, 222 N. 15th St. 
Philadelphia. (6 titles yearly.) Jewish subjects. Novels; non- 
fiction, adult and juvenile, 100,000 words. ‘Textbooks; volumes 
of short-stories, poetry, plays; translations, Juveniles; — 
tales. Royalties or outright purchase. Dr. Solomon Grayz 

Johns Hopkins Press, Gilman Hall, Homewood, Baltimore 18, 
Md. (10-15 titles yearly.) Non-fiction; scientific, history, prac- 
tical science, political economy, medicine, general books. Does 
not solicit Mss. Royalties or author’s expense. 

Jones (Marshall) Co., Francestown, N. H. (5-10 titles yearly.) 
Non-fiction; books that appeal to a_ special market, no mini- 
mum. Prefers preliminary summary. Royalties; occasionally au- 
thor’s expense. Clarence E. Farrar, Mng. Director. 


Judson Press (The), 1703 Chestnut St., Philadelphia 3. (10 
titles yearly.) Religion, religious education, Baptist history, 
occasional collections of stories. Length, 35,000 to 60, 


eo only. Inquire of Book Editor before submitting Mss. 

Publishing Co., 3323 Michigan Blvd., Chicago 16. (20 
FP yearly.) Dog books principally. Not in market for Mss. 
Royalties. Will Judy. 


Kaleidograph Press, 624 N. Vernon Ave., Dallas 8, Tex. (15 
to 20 titles yearly.) Books on poetry and poetry writing; 
books of verse. Royalties or cooperative basis. Annual con- 
test for poetry books. Whitney Montgomery. 

Kenedy (P. J.) & Sons, 12 Barclay St., New York 8, (20 
titles yearly.) Catholic religious, historical, 
works, translations. Novels and non-fiction. Juveni iles (50,000. 
Royalties or outright purchase. Arthur Kenedy. Invites ay 

Keystone View Co., Meadville, Pa. (5 to 10 titles yearly.) 
Visual instruction books. Royalties. G. E. Hamilton. 

King’s Crown Press (a division of Columbia University 
Press), 2960 Broadway, New York. (About 25 titles yearly.) 
Educational publishers. Text-books. Research; higher educa- 
tion; translations. Royalties, or cooperative basis. Invites sub- 
mission of educational Mss. 

Knopf A.), Inc., 501 Madison Ave., New York 22. 
Novels, high quality. Non-fiction, not too 

echnical. Translations. Royalties. Invites Mss. 


Laidlaw Brothers, 328 S. ry St., Chicago; 221 4th Ave., 
New York; 609 Mission St., San Francisco; 2210 Pacific Ave., 


Dallas, Tex.; 441 Peachtree St., N. E., Atlanta, Ga. (30-50 
titles yearly.) Educational books. Royalties. John Laidlaw. 

Lant Press, Inc., 257 4th Ave., New York 10. (8 titles 
yearly.) Novels, non-fiction, juvenile fiction and non- fiction, 
to 70,000. Royalties. A. Furman. Mss. invited only after 
correspondence. 


Lea & Febiger, 600 S. Washington Sq., Philadelphia. (25 
18 


titles yearly.) Textbooks; medical, dental, pharmaceutieal, 
nursing, veterinary science, agriculture, general scientific books. 
Royalties, 10%. Invites Mss. 

Lilja (Reuben H.) & Co., Inc., 912 W. Washington Blvd., 
Chicago 7. Publishers of 10-cent books for children, Always 
interested in seeing any ideas for books in this field (color- 
ing and cut-out books). R. H. Lilja. 

t (J, B.) Company, 227 S. 6th St., Philadelphia; 521 
New York. (75 to 100 general titles yearly.) 
types. Juveniles (25,000 to 75,000), up to 16 


years; rarely fairy tales. Non-fiction, adult and juvenile, all 


_ types. Textbooks. Specializes in biography, history, art, fiction, 


educational and medical works. Rarely poetry or essays. 
Royalties. George Stevens; Bertram Lippincott; Lynn Car- 
rick; Tay Hohoff; Helen Dean Fish. (Juv. Ed.) 

Little, Brown & Co., 34 Beacon St., Boston. (50-60 titles 
yearly.) Novels; biographies; historical works; cook books; 
popular non-fiction; juveniles. .-of-chief of general books, 
Angus Cameron. Also legal works; address Editor. Royalties. 
Invites Mss. 

Liveright Publishing Corp., 386 4th Ave., New York 10. (18 
titles veacly. ) Novels, non-fiction, adult and juvenile (over 60,- 

words). Royalties. Arthur Pell. Requests letter before send- 
ing Mss. 

Longmans, Green & Co., 55 5th Ave., New York. (100 to 
200 titles yearly.) Novels, few, carefully selected. Juveniles, 
6 to 18 years; historical or present-day types. Textbooks, 
Non-fiction; biography, science, philosophy, travel, essays, 
technical and reterence books. Plays; three-act comedies, 10 
or 12 characters. Royalties. General Mss., Edward E. Mills, 


Jr.; College textbooks, R. L. Straker. Juveniles, Bertha 
Religious books, Julia Kernan. M. 
er 


Lee & Shepard Co., 419 4th Ave., New York 16. 
Juventie fiction and non-fiction, up to 50,000. Royalties. Invites 
Iss. Miss Beatrice Creighton. 


Louisiana State University Press, University Sta., Baton 


Rouge, La. (12 titles yearly.) Non-fiction, technical books, 
translations, 40-100 words. Royalties or author’s ex- 
pense. 1 Wilkerson Invites Mss. 


ola University Press, 3441 N. Ashland Ave., Chica ‘o 3. 
(2 or 3 titles yearly.) Religious books and textbooks. Royalties. 
Florence H. Mcintosh. Invites Mss. 

Luce (John H.) Co., 30 Winchester St., Boston 16, Mass. 
(10 titles yearly.) Novels; non-fiction; textbooks; religious 
books; reading; poetry; translations; juvenile fiction and non- 
fiction. Royalties. Invites Mss. 

Lutheran Li , Board, Burlington, Iowa. (6 titles yearly.) 
Textbooks and religious works. Royalties or outright pur- 
chase. R. R. Belter, D.D. Invites Mss. 

Lyons & C 2500 Prairie Ave., Chicago 16. (15 titles 
yearly.) Textbooks; supplementary reading books. Royalties 
or outright purchase. J. W. Carnahan. 


MacDonald & Co., Ltd., Room 843, 37 Madison Ave. at “0 
St., New ag (London Office: 19 Ludgate Hill, Londo: 
4, England.) (Soon. 100 titles yearly in England. ) 
non-fiction; textbooks; technical books, 100,000 
ties; possibly outright purchase. H. E. Taylor. Invites ss. 
Macmillan Co. (The), 60 5th Ave., New York. (Over 500 titles 
yearly.) Books in every field. Novels (60,000 up), non-fiction 
150,000 up), adult and juvenile; —— y, economics, travel, 
scientific, religion, world problems. tbooks; science, Verse. 
translations, classical collections, reprints. Juveniles, all ages. 
Royalties. Harold S, Latham; Doris S, Patee, juvenile. 
Macrae, Smith Company, 225 S. 15th St... Philadelphia. (30 
titles yearly.) Novels, Juveniles, all ages. Non-fiction, adult; 
biography, travel, nature. Gift books. Royalties or outright 
purchase. Edward Shenton. 
Madison Square Publishing Co. 
Toy-book juveniles. Royalties. 


erts. 


New York. 


2 E. 23rd St., 
Rob- 


Invites wien. 4 titre) m, 


Manual Arts Press (The) - Monroe St., Peoria 3, Ill. 
(8 titles yearly.) reference books on indus- 
trial education, home economics, the arts, handicrafts, adult 


and juvenile. Royalties. L. L. Simpson, 

McBride (Robert M.) & Co., 200 E. 37th St., New York 16. 
Novels, non-fiction, travel, religious; translations, reprints; 
juvenile fiction and non-fiction, Royalties. James Zar 
Ed. Invites Mss. 


McGraw-Hill Book Ca, 330 W. 42d St., New York. (170 
titles yearly.) Non-fiction, adult, science, social science; iti- 
cal science, agriculture, business, economics, engineering. Text- 


books. Royalties. 

McKay (David) Company, 604 S. ge geet Sq., Philadel- 
phia. (50-60) titles yearly.) Juveniles, al! Scientific, 
business, popular technical books, classical A Nang diction- 
aries, games and novelties. Royalties—10 per cent of retail 
price; outright purchase. Invites Mss. 

McKnight & McKnight, 109-11 W. Market St., Bloomington, 
Ill. Technical books; text-books. C. A. Roper. Invites Mss. 

M lin Bros., Inc., 45 Warwick St., Spring iele, 1, Mass. 
(80 to 100 titles yearly.) Juvenile fiction, all ages. Specializes 
in reading, toy, and novelty books, 1000-5000 words. Outright 
purchase. Invites Mss. 

Mentzer, Bush & Co., 
books. Submissions invit 

Mercury Mysteries, 570 diidipneis Ave., New York 22. Gen- 
eral publiclinrs of reprint novels. Lawrence E, Spivak. 

Merriam (G. & C.) Co., 47 Federal St., Springfield. Dic- 
tionaries only. 

Merrill (Charles E.) Co., Inc., 1780 Broadway, New York 
19, Elementary gud high school textbooks. Royalties or out- 
right purchase. . C. Blakey. 

Messner, roti Inc., 8 W. 40th St., New York. Novels, 
non-fiction, juvenile fiction and non-fiction biographies. Roy- 
alties. Kathryn G. Messner. 


Parkway, Chicago 19, Text- 


The Author & Journalist 


én 


Military Service Publishing Co., 2153 Florida Ave., N.W., 
Washington 8, D. C. Military textbooks and technical books. 
Royalties and outright purchase. B. A. Brown. 

Mill (M. S.) Co., Inc., 425 4th Ave., New York 16. (10. to 20 
titles yearly.) Well-written novels, (60-75,000); non-fiction, 
juvenile fiction and non-fiction. Royalties. Invites Mss. Betty 
Klarnet. 

Moody Press, 153 Institute Place, Chicago 10. (10-20 titles 
yearly.) Specializes in_religious books. Particularly interest 
in Christian fiction; Christian text-books; eK Christian 
fiction and non-fiction. (32-page booklets, 48-128-400-page 
books. “4 occasionally outright purchase. Don Nor- 
man, Di nvites Mss. 

Morehouse-Gorham Co., 14 E. 41st St., New York. (10 titles 
yearly.) Textbooks and religious books, 50-60,000. 10% 
royalties. C. P. Morehouse. Invites Mss. 

Morrow (William) & Co., Inc., 425 4th Ave., New York 16. 
(50 or’ more titles yearly.) Novels, 60,000 words up, literary 
and popular; mystery stories. Non-fiction: 

i ran 


tory, economics. Juveniles. Translations. Royal ties. 
Phillips. 
Mos' (The C. V.) Co., 3207 Washington Blvd., St. Louis 3. 


Medical, dental, pharmacy, nursing, psy- 


(35_ titles yearly.) 
college texts. 10% royalites, rarely 


chology, surgery books; 
author’s expense. 

Muhlenberg Press (United Lutheran Publication House), 1228 
Spruce St., Philadelphia 7, (10 to 25 titles yearly). Novels and 
non-fiction, in which religion is uppermost; religious books ; 
translations; juvenile fiction; 50,000-100,000 ‘words. Royalties. 
Dr. G. Elson Ruff. Invites Mss. 

Murray & Gee, Inc., 3630 Eastham Dr., Culver City, Calif. 
(20 titles yearly. ) Illustrated juveniles, non-fiction and mys- 
teries, 60,000-80,000. Royalties; outright purchase. Theodore 
Du Bois. Query appreciated. 

Murray Hill Books, Inc., Technical Division, 232 Madison 
Ave., New York 16. Textbooks covering radio, electronics, and 
other technical or semi-technical subjects. Royalties. S. Gordon 
Taylor. Invites Mss. 


National Publishing Co., 239 S. American St., Philadelphia. 
Biblical or religious subjects on assignment basis or by out- 
right purchase. N. B. Keyes. 

Naylor Co., 918 N. St. Mary’s St., San Antonio, Tex. (20 
titles yearly.) History, legend, lore, with emphasis on Texas 
and the Southwest. Nove s; non-fiction; text-hooks; transla- 
tions; juvenile fiction and non-fiction. Royalties. Jee O. Naylo.r. 

Nelson (Thomas) & Sons, 385 Madison Ave., New York 17. 
Juvenile fiction and non-fiction, poetry. Medical encyclopedia. 
‘A few religious books. Royalties, Muriel Fuller. 

Newson & Company, 101 5th Ave., New York 3. 
vearly.) Textbooks, supplementary readers, teachers’ 
Royalties. 

New York Labor News Co., 61 Cliff St., 
on labor, Socialism, and allied subjects. 

Noble & Noble, Publishers, Inc., 72 5th Ave., 
(10 to 12_ titles yearly.) School and_ college 
Royalties. J. Kendrick Noble. Invites Mss. 

Northwestern Press (The), 2200 Park Ave., ool, college, 
Minn. Entertainment material; plays for high-school, college, 
societies, amateur production. Outright purchase. L. M. Brings. 

Norton (W. W.) & Co., 101 5th Ave., New York 3. (50 
titles yearly.) Music, politics, medicine, economics, _ etc. 
College textbooks; scientific books; an occasional novel. Roy- 
alties. Geo. Brockway. Invites Mss. 


Oxford Book C Inc., 222 4th Ave., New York 3. Con- 
cise high-school textbooks, visual .aid texts, review books, 
drill books, work-books, educational devises. Invites sub- 
mission of Mss. Royalties. M. H. Kessel. 

Oxford University Press, 114 5th Ave., New York 11. (250 
titles yearly.) Non-fiction; biography, music, medicine. Text- 
books, classical collections, dictionaries, Bible sciences, Ju- 
potion and non-fiction. Royalties. Philip Vaudrin, 
rade R 


Pacific Books Publishers, Box 558, Palo Alto, Calif. Non- 
fiction covering Pacific Ocean area, and West Coast, U. S. A 
Croonauist. 

age (L. C.) & Co., 53 Beacon St., Boston 8, Mass. General 
of novels, non-fiction, religious juvenile fic-- 
tion and non-fiction, 25-80,0 Invites submission of Mss. only 
if they have merit. E. E. Grey. 

Penn Play Co., 
act plays. “Outright purchase. Invites Mss. Miss T. Reale. 

Pergande Publishing Company, 3331 N. Bartlett Ave., Mil- 
waukee 11, Wis. (6-10 titles yearly.) Technical and non- 
technical textbooks, Civil Service Preparatory material, 64 to 
160 pages, staff-prepared. 

Phoenix Press, 419 4th Ave., New York 16. (84 titles year- 
ly.) Ranch Western novels, romances, sophisticated love 
novels, mysteries. 60-65,000 words. Outright purchase. Miss 
A. Sachs. 

Pitman Publishing Corp., 2 W. 45th St., New York 19. (20-30 
titles yearly.) Text-hooks; scientific, technical, arts-and-crafts, 
vocational, commercial, educational, business; ‘technical works: 
photography. Royalties. Invites Mss 

Platt & Munk Co. (The), Inc., 200 5th Ave., New York. (15 
to 30 titles yearly.) Juvenile fiction, non-fiction, 1000-3000, 
ages uD to 12. Educational books. Outright purchase. A. H. 

un 

Pocket Books, Inc., 1230 6th Ave., New York 20. (24 titles 
yearly.) Reprints for pocket-book series. No submissions. 

Popular Science Publishing Co., 353 Fourth Ave., New York 
10. Popular science and industry books. 

Prentice-Hall, Inc., 70 5th Ave., New York 11. (150-200 titles 
yearly.) Biography. history, travel, non-fiction, occasional fic- 
fon titles. Colleges and high school textbooks in fields of 
liberal arts, sciences, commerce. Legal and quasi-legal books; 

tax and legal services. Business books. Royalties. 
Gorham Munson. Invites Mss. 
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Princeton University Press, Princeton, N. J. (50 titles yearly.) 
ment, economics, ee 90,000 words. Royalties, occasion- 
ally author’s expense. atus C. Smith, Jr. Invites Mss. 

Procyon, 15 Maiden Lane, New York 7. (6 titles planned.) 
Non-fiction. Royalties. David Biberman. Invites Ms 

Pustet (F.) Company, Inc., 14 Barclay St., New York. (5-10 
titles lb. i Roman Catholic religious books. Royalties; oc- 
casionally author’s expense. Invites Mss. 

Putnam’s (G. P.) Sons, 2 W. 45th St., New York. (125 to 
150 titles yearly.) Novels, all types (80,000-125,000.) Non- 
fiction; travel, science, biography, exploration, etc. College text- 
books. Successful New York plays. Juvenile fiction and non- 
fiction. Translations. Royalties. Earle H. Balch, editor-in-chief; 
Kenneth L Rawson and Wallace G. Hanger, eds. (Associated 
with Minton Balch.) 


Publishing Co., Kingston, N. Y. (14 to 16 titles 
Adventure, Western, mystery -60,000. 


early.) 1 ; novels, 50,000: 
eprints. Royalties; outright purchase. E. L. Quinn. Invites 
ss. 

cNally & Co., 536 S. Clark St., Chicago 5. (35 titles 
yearly) ‘Jerod fiction and non-fiction, all ages, Textbooks, 
eligious books. Royalties, outright purchase. Arleigh R. 
Hough. B. B. Harvey. Invites Mss. 


Random House, Inc., 20 E. 57th St., New York. (100 titles 
yearly.) Non-fiction, fiction, adult and juvenile; plays; poetry; 
translations, juvenile non-fiction; 65-150,000. Royalties. Saxe 
Commins. Invites Mss. 

Readers Press, Inc., 220 5th Ave., New York 1. (15 titles 
yearly.) General publishers of novels, non-fiction, juvenile fic- 
tion and non-fiction. _60-80,000. Royalties; outright purchase. 
Invites submissions. H. G. Koppell. 

Reilly & Lee Co., 325 W. Huron St., Chicago. (15 titles 
yearly.) Adult non-fiction. Graduation and memory books. 
Juvenile fiction and non-fiction. Royalties. Invites Mss. 

Reilly (The Peter) Co., 131 N. 13th St., Philadelphia 7. 
(3 titles yearly.) Educational, medical textbooks; religious 
(mostly Catholic) books. Royalties; outright purchase; au- 
thor’s expense . 

Reinhold Publishing Corp., 330 W. 42nd St., New York. (20 
titles yearly.) Textbooks. ‘technical’ works on chemistry, phy- 
sics, metallurgy, architecture and drawing . Royalties. F. M. 
Turner, Kenneth Reid. Invites Mss. 

Revell (Fleming H.) Co., 158 5th Ave., New York 10. (50-60 
titles yearly.) Principally religious books, but some — 
of a more general nature including fiction, biographies, hist 
textbooks, etc. Royalties. Juvenile non-fiction. William 
Barbour, Pres. Invites Mss. 

Reynal & Hitchcock, Inc., 8 W. 40th St., New York 18. Nov- 
els, high-grade. Non- fiction; public affairs; social_and natural 
science, history, High-grade juveniles. Eugene Rey- 
nal; Chester Frank Taylor. Royalties. 


Rinehart & ae. Mm 232 Madison Ave., New York 16. (100 
titles or more yearly.) Novels, all types. Non-fiction—philoso- 
phy, biography, social science. Juvenile fiction and non-fiction, 
all ages. Royalties. John Selby, Ed. College textbooks, Ronald 
P,. Hobbs, Mer. echnical books (published under imprint 
Murray Hill s, Inc.), S. Gordon Taylor, Mer. 


Rhinestone Press, The, 545 5th Ave., New York. (6 titles 
yearly.) Novels; non-fiction; religious books, and poetry; games, 
novelties; juvenile fiction and non-fiction. Preferred lengths, 
40,000 and up. Royalty basis, outright purchase, or sometimes 
author’s expense. Paul H. Foreman. Invites Mss. 

Rider (John F.) Publisher, Inc., 404 4th Ave., New York 16. 
(4-6 titles yearly.) Specialized publishers of radio textbooks 
and technical books; translations. Preferred lengths, 75,000 and 
15,000 words. 7%- -12%3 % % royalties. Possibly outright purchase. 
Invites Mss. G. C. Rowe. 

Ronald Press Co. (The), 15 E. 26th St., New York 10. (50 
titles yearly.) Law, science, sociology, psychology, education, 
business, engineering, industrial, aeronautical, political science, 
religion, public speaking, English, history and modern lan- 
guages textbooks. Royalties. 

Rodd (Marcel) Co., 7621-23 Sunset Blvd., Hollywood 46, 
Juvenile fiction. Royalties or outright purchase. Invites Mss. 
Frank Tempone. 

Rowe (The H. M.) Co., 624 N. Gilmor St., Baltimore 17, 
Md, Educational works, business textbooks, reference wor Ss; 
bookkeeping, typewriting, English, commercial arithmetic, etc. 
Royalties. Chas G. Reigner, Pres. 

Row, Polirwen & Co., 1911 Ridge Ave., Evanston, Ill. (25 
titles yearly.) Textbooks for elementary and high schools. 
Supplementary reading for school use—informational non- -fiction, 
Teaching aids. Plays for amateur production in elementary, 
junior high, senior high, college, and community ips. 
Royalties or outright purchase. ward M. Tuttle, + Lee 
Owen Snook, drama department. 

Roy Publishers, 25 W. 45th St., New York 19. (25. titles 
yearly.) Novels; non- fiction: technical books; religious books: 
juvenile fiction and non-fiction. Royalties or outright purchase. 
Invites Mss. Hanna (Mrs. Marian) Kister. 


Rutgers University Press, New Brunswick, N. J. (24 titles 
Non-fiction, textbooks, technical books, 80-100,000. 
oe translations. Royalties, outright purchase. Henry C. 
eck. 


Sadlier (Wm. H.), Inc., 9 Park Place, New York 7. (30 titles 
yealry). extbooks; religion, history, geography, education. 
Royalties. F. Sadlier Dinger. Invites Mss. 

Saalfied Publishing Co., Akron 1, Ohio. Juvenile non-fiction. 
Outright purchase. A. T. Braden. Invites Mss. 

Saunders (W. B.) C any, W. Washington ‘Sq., Philadel- 
phia. (50 titles yearly.) Textbooks; medicine, sur ery, veteri- 
nary dentistry, nursing, college science, texthoo! 
education. Royalties. Lloyd G. Potter. Seldom invites 

Schirmer (G.), Inc., 3 E. 43rd St., New York. Music and 
educational books on music. Royalties or outright purchase. 
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Schuman enry), Inc., 20 E. 70th St., New York 21. (Ap- 
prox. 6 “ney poet ) History of science and medicine; nov- 
els; non-fiction; possibly juvenile non-fiction. Royalties or 
outright purchase; author’s expense. Invites Mss. Henry 
Schuman. 

Scott Publications, Inc., 1 W. 47th St., New York 19. Phi- 
latelic publishers of postage stamp catalogues and albums, 
Scott (Wm. R.), Inc., 72 Sth Ave., New York 11. (10-20 
titles Juvenile_ (up to 12 years) fiction and non-fic- 
tion. oyalties. May Garelick. 

Scribner’s (Charles) Sons, 597 5th Ave., New York 17. (200 
titles yearly.) Novels 60,000-150,000). Juveniles (30,000-80,000). 
Non-fiction, adult; serious, religious. Textbooks, Short-story 
collections. Verse. Royalties. 

Sentinel Books Publishers, Inc., 112 E. 19th St., New York 
3. (12 titles yearly.) Books on arts, crafts, sports, education, 
entertainment, hobbies, games. (20,000 up) .Royalties; outright 
purchase. H. M. Quitkin. Invites Mss. 

Sheed & Ward, 63 Fifth Ave., New York. (30 titles yearly.) 
Catholic religious, historic, biographical, philosophical works. 
pone Royalties. Invites Mss, Ruth Reidy, Ed. 

aa, 4th Ave, New York. (15 titles yearly.) 
(Atfitated with Lee Furman.) Novels and non-fiction, 65,000 
words and over. Royalties. Lee Furman. Invites Mss. 

Sherwood Press (The), Box 552 Edgewater Branch, Cleveland 
7, Ohio. (10 to 20 titles yearly.) Textbooks; technical books of 
all kinds, particularly scientific and engineering. Also books 
of general interest on specialized subjects. Technical transla- 
tions. Royalties and outright purchase. F. S. Smit 

Silver Burdett Company, 45 FE. 17th St., New York. (25 to 
50 titles yearly.) High, school and elementary textbooks; juve- 
nile non-fiction for supplementary sale_to schools. Royalties. 

rl E. Welch, .-in-chief; Charles E. Griffith, Music Ed. 
for supplementary sales to schools. Invites Mss. 

Simmons-Boardman Pub. Corp., 30 Church St., New York 7, 
(7 titles yearly.) Technical books on rail and marine trans- 
portation, carpentry and building. oe occasionally au- 
thor’s expense. 

Simon and Schuster, Inc., 1230 6th Ave., New York (100 to 
125 titles yearly.) Novels, high literary quality; exceptional 
mystery and detective, 30-100,000 words. Especially interested 
in first novels, biography. Juvenile, mystery and detective fic- 
tion, and non-fiction. Translations .Royalties. J. A. Goodman, 
Ex Invites Mss. 

Singer (The L. W.) Co., 249 W. Erie Blvd., Syracuse 2, NY. 
Text-book publishers Does not invite submissions. F. A. Singer. 

Smith & Durrell, 67 W. 44th St., New York 18. (8-12 
titles yearly.) Novels; non-fiction. Royalties or outright pur- 
chase. Invites Mss. 


Smith (Richard R.), 120 E. 39th St., New York 16. Gen- 


= publisher. Novels, non-fiction, textbooks, poetry. Query 
rst. 

Southern (The) Publishing Co., 2210 Pacific Ave., Dallas 1, 
Tex. Publishers of school textbooks only. Royalties. Invites 


Mss. J. L. Gragg. 

Stanford University Press, Stanford University, Calif, (25 
titles yearly.) Text and reference_books; scholarly works, all 
except fiction, plays. Royalties; occasionally auth- 

expense. Donald P. Bean, Dir. 

ade (The) Co., O. Box 16, Austin Tex. (Approx. 15 
titles yearly.) and limited fiction. Royalties. 
Invites submissions. R. H. Porter. 

Stewart (George W.) Publishers, Inc., 67 W. 44th St., New 
York 18. (6 to 10 titles yearly.) Non-fiction. Royalties. Geo. 
W. Stewart. Invites Mss. 

Story Book Press (The), 1435 2nd Ave., Dallas, Texas, 
Novels, non-fiction, religious books, poetry, juvenile fiction 
and non-fiction. Paul Heard. (Pubs. Wildfire Magazine.) 

Struck (Paul A.), 415 Lexington Ave., New York 17. (2 
titles yearly.) Specializes in books on Art. Royalties. Invites 
Mss. Paul A. Struck. 

Studio Publications, Inc., (The), 381 4th Ave., New York 16. 
(25 titles yearly.) Finely illustrated works on fine arts, ap- 
plied and decorative art, architecture and industrial design. 
— fiction. Remuneration by agreement. Bryan Holme. 

Summit Press, 6 E. 45th St., New York 17. Books of_general 
public at and interest; limited amount of fiction. Seymour 
Waldman. 


Teachers College Bureau of Publications, Columbia Univer- 
sity, New York 27. (About 30 sages Dg & .) Educational and 
tec ‘nical books. Different method payment for different 
authors—sometimes author’s pacenecll Dr. M. R. Brunstetter. 
Does not invite Mss. 

Textile Book Publishers, Inc., 303 5th Ave., New York 16. 
(10 titles yearly.) Non-fiction ‘books on textiles; translations. 
Royalties. H. R. Mauersberger, Pres. Invites Mss. 

Thomas (Charles C.), Publisher, 301-327 E. Lawrence Ave., 
Springfield, Ill. (35 titles yearly.) Business law, agricultural, 
police science, religious, translations. Royalties; sometimes 
outright purchase; very rarely author's expense. Invites Mss. 
Payne E, L. Thomas. 

Traffic Publishing Co., 100 6th Ave., 
yearly.) Publishers of hooks on traffic. 
invite submissions. C. J. Fags. 

Transatlantic Arts, Forest Hills, N. Y. Specializes in history, 
literature, fine arts, arts and crafts, economics, 
children’s picture books. Royalties. Dr. George Vajna. Invites 

ss. 

Ungar (Frederick) Publishing Co., 105 E. 24th St., New 
York 10. (About 15 titles yearly.) Non-fiction; textbooks. 
Royalties. Invites Mss. 


Uriversity of California Press, Berkeley 4, Calif. (20, titles 
yearly.) Non-fiction; technical books. Royalties; author’s ex- 


pense. S. T. Farquhar. 
Press, 5750 Ellis Ave., Chicago 37. 


University of Chicago 
(50 titles yearly.) Non-fiction; philosophy, law, tgs 
uca- 


science, popular science, fine arts, politics, sociology, 
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New York 13._(2 titles 
Royalties, Does not 


tion, business, religion. Textbooks. Religious books. Royalties 
or author’s expense. W. T. Couch, Dir. 7 

_ University of Georgia Press, Athens, Ga. (4-6 titles yearly.) 
Non-fiction (adult and juvenile); textbooks; religious books; 
translations; reprints. Royalties; sometimes author’s expense. 
Invites Mss. Frazier Moore. 

University of Kansas Press, Lawrence, Kans. (5. titles 
yearly.) Non-fiction, 50,000 to 75,000 words. Royalties; author’s 
expense. Dr. Hyder. Does not invite Mss. 

University of Minnesota Press, 100 Westbrook Hall, Minnea- 
polis 14, Minn. (20 titles yearly.) Contributions to literature 
and knowledge, technical books, college textbooks, etc.; also 
popular non-fiction that is accurate in facts. Royalties or sub- 
sidy. Margaret S. Harding, Dir.; Helen Clapesattle, Ed. 
Invites Mss. 

University of Nebraska Press, Lincoln 8, Nebr. (2-3 titles 
yearly.) Specialized gor of scholarly. and regional non- 
fiction, and textbooks. 10%-12% royalties; sometimes author’s 
expense. Invites Mss. Emily Schonberger, 

University of New Mexico Press, Albuquerque, N. Mex. (6- 
10 titles > Ry Non-fiction of the Southwest, any length. 
Royalties; author’s expense. Invites Mss. 

University of North Carolina Press, Box 510, Chapel Hill, 
N. C. (30-40 titles yearly.) Fiction; non-fiction, both adult a 


juvenile. Royalties; author’s expense. Invites Mss. 
University of Pennsylvania Press, 3622 Locust St., Phila- 

delphia 4. (About 15 titles yearly.) Non-fiction; technical; 

a few aiidlann books_and_ translations. Royalties; author’s 


expense. Phelps Soule, Dir. Invites Mss. 

University of Washington Press, Seattle 5, Wash. (5 to 10 
titles yearly.) Scholarly publications. Royalties. Invites Mss. 

University of Wisconsin Press, 811 State St., Madison 5, 
Wise, (10 to 12 titles yearly.) Technical books in all fields. 
Royalties; occasionally, author’s expense. 

University Publishing Co., 112° Q St., Lincoln, Nebr. (20 to 
30 titles yearly.) Textbooks; 1 “'-fiction, adult and juvenile, 
20,000-50,000 words. Royalties. invites Mss. 

U. S. Camera Publishing Ccrp., 420 Lexington Ave., New 
York 17. (15-20 titles yearly.) Interested particularly in photo- 
books, technical and otherwise. Reprints. Juvenile fiction with 
vhotos or drawings. Plan of remuneration not given. Invites 
Mss. Tom Maloney, Ed. 


Vanderbilt University Press, Nashville 4, Tenn. (6 titles 
yearly.) Non-fiction; religious books; translations. Royalties; 
author’s expense. Does not invite submissions. H. C. Nixon. 

Vanguard Press, 424 Madison Ave., New York 17. (20-30 titles 
yearly.) Novels. Non-fiction, adult; er history, travel, 
science, music, politics. Juve: James 

enle. 

Van Nostrand (D.) Co., Inc., 250 4th Ave., New York 3. (60- 
75 titles yearly.) College textbooks; business, engineering, sci- 
entific, technology. 


Venture Press, 1230 6th Ave., New York, (care Simon & 


Schuster). (Approx. 5 titles yearly.) Particularly _interested 
is wow authors. Novels. Royalties. Invites Mss. Henry 
Simon. 


Viking Press, Inc., (The), 18 E. 48th St., New York. (40 
titles yearly.) Novels, high literary standard. Non-fiction, 
adult, all types. Translations. Juvenile books (25 titles yearly.) 
Royalties. 

Vocational Guidance Manuals, Inc. 
York 19. Textbooks, 36,000 words. 
Invites Mss, 


Wagner (Harr) Publi Co., 609 Mission St. San Fran- 
cisco. (5 titles yearly.) Textbooks sespecially for elementary 
schools. Royalties. Sometimes author’s expense. Morris Wag- 
ner. Does not invite Mss. 

Warne (Frederic) & Co., Inc., 79 Madison Ave., New York 
16. Juveniles. Fiction and non-fiction, fairy stories, Adult 
non-fiction. Royalties. 

Wartburg (The) Press, 55-59 E. Main St. " Cotman 15, Ohio. 
(8-10 titles yearly.) Religious books, 2% ay eee ;. juvenile fic- 
tion and non-fiction, 10.000, 20,000, oyalties or out- 
right purchase. Invites Mss. 

Washburn (Ives), Inc., 29 W. 57th St., New York 19. (10-12 
titles yearly.) Novels, serious works, memoirs, 75,000. Non- 
fiction. Juvenile fiction. Royalties. George Libaire, Ed. 

Webb Co., (The) Book Division, E. 10th St. 
St. Paul 2, Minn. Books of general interest, 60-90,000. Practical 
farm and vocational books; textbooks in agriculture. Prefers 
synopsis or outline in advance. Royalties or purchase. Paul 
C. Hillestad. Invites Mss. 

Webster Publishing Co., 1808 Washington Ave., St. Louis 3, 
Mo, thageus. 15 titles yearly.) Textbooks. Royalties. Russell 

arp. 

Westminister Press, Witherspoon Bldg., Philadelphia 7. (20 
titles yearly.) Novels; religious books; juvenile fiction. Roy- 
alties. Invites Mss. Olga Edmond, Fict. Ed.; Wm. 
Juv. Fict. Ed.; The Rev. L. J. Trinterud, Religious Book ‘ 

Wheeler Publishing Co., 2831 S. Park Way, Chicago. (5 
titles.) Elementary and Junior High School textbooks; juve- 
nile non-fiction. Royalties. Edgar E. Wheeler. not 


solicit Mss. 

Whitman (Albert) & Co., 560 W. Lake St., Chicago 6. (25 
to 15 titles yearly.) Juvenile fiction, ages 6 to 14; no fairy 
tales or verse. Outright purchase or royalty. Does ‘not invite 
manuscripts, due to over-supply. 

Whitman Publishing Co., 1220 Mound Ave... Racine, Wis. 
(Many titles yearly.) Juvenile fiction and non-fiction; drawings 
for children’s books, games. Reprints. Royalties or outright 
purchase. Lloyd E. Smith. Heavily overstocked except on ac- 
ceptable art work. 

Whittlesey House, 330 W._ 42nd St., New York 15. (Trade- 
division McGraw-Hill Book Co.) (60 titles yearly.) Novels and 
non- a juvenile fiction and non-fiction. 50-100,000 words 
Royalties. Wm. Poole, Ed.-in-Chief. Invites 
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Wilcox & Follett Co., 1255 S. Wabash Ave., Chicago 5. (50 


titles yearly.) General publishers of non-fiction, religious 
ks, juvenile fiction and non-fiction. Royalties or outright 
purchase. Invites Mss. Linton J. Keith. 


Wilde (W. A.) Com » 131 Clarendon St., Boston. (10-20 
titles yearly.) Juvenile fiction, 40-50,000 words. Semi-educa- 
tional or semi-supplementary reading. Non-fiction, adult and 
juvenile, history, travel, inspirational, religious. Gift books. 
Royalties. Invites Mss. 

Wiley (John) & Sons, 440 4th Ave., New York 16. (190 
titles yearly.) Technical AS. science, engineering, business, 
etc. Royalties. 

Willett, Clark & Company, 37 W. Van Buren St., Chicago 5. 
(12 to 15 titles yearly.) Religious novels, over 50,000 words, 
any type. Distinctive non-fiction, preferably religious. Poe- 
try. Royalties. Invites Mss. C. C. Gaul. 

Williams & Wilkins Co. (The), Mt. Royal and Guilford Ave., 
Baltimore, Md. (60 titles yearly.) Research works; science, 
medicine, a bacteriology, chemistry, psychology. Royal- 
ties. jams. 

Wilson (H. W.) Co., 960 University Ave.. New York. (35 
titles 2) Bibliographical works for libraries and 
sellers; reference books for debaters. Royalties. H. W. Wilson. 

Winston (John C.) Co., 1026 Arch St., Philadelphia 7. Juve- 
nile fiction; textbooks; religious works; reference books; adult 
non-fiction. Royalties; outright purchase for fragmentary Mss. 
Invites Mss. 

Wise (Wm. H.) Co., 50 W. 47th St., New York. Educational 
classics, standard sets; illustrated popular reference works. 
metal purchase. Does not invite Mss. Lingard Loud, Gen’l 


World Book Company, 313 Park Hill Ave., Yonkers, N. Y. 
School and college texthooks. Royalties; seldom author’s ex- 
pense. Ry iam Ferguson. 

World Publishing Co., (The), 2231 W. 110th St., Cleveland, 
Ohio. is titles yearly.) Novels, non-fiction, religious books, 
pave, readings, poetry-reprints, juvenile fiction and non-fiction. 

oyalties, outright purchase. Invites Mss. 

Ww Inc. (A. A.) 381 4th Ave., New York. (20-30 titles 
yearly.) Novels; non-fiction; translations. Royalties. Eugene 
Armfield. Invites Mss. 


Yale University Press, 143 Elm St., New Haven 7, Conn. (30 
titles yearly.) Non-fiction, adult; biography, history, economics, 
government, sociology, art, literature, religion, science. Annual 
contest for the Yaie Series of Younger Poets. Royalties, occa- 
ors author’s expense. Eugene A. Davidson. 

ear Book Publishers, 304 S. Dearborn St., Chicago. (Approx. 
20 ae early.) pencal books. Royalties. Invites submissions. 
Fred A. 

Yorke Books, Inc., - Earle Ave., Lynbrook, N. Y. General 
publishers of novels and _ non-fiction, 30,000 words and up. 
Royalties. C. B. Yorke. Invites Mss. 


Ziff-Davis Pub. Co., 185 N. Wabash Ave., Chicago. _Tech- 
nical and_semi-technical textbooks, novels, non-fiction. Royal- 
ties. R. G. Davis. Invites Mss. 

Zondervan Publishing House, 847 Ottawa Ave., N.W., Grand 
Rapids, Mich, (100-110 yey.) Religious books. Roy- 
alties, outright purchase, Zondervan. Invites Mss. 


Q. & A. DEPARTMENT 


This is a free service for readers of The Author & 
—-". Questions should be accompanied by 
ped addressed envelope for reply. 


Writing has been my avocation for many years 
now. I have the opportunity to undertake graduate 
work, and I have heard that some colleges in the 
United States will accept a novel in lieu of the 
Master’s thesis. I wonder if you could help me learn 
the names of such colleges?—-M.M.S., Washington, 


Thomas H. Uzzell, the literary critic, replies: “The 
best source of information is right in your town, the 
Congressional Library. Ask one of their reference 
advisers. He'll probably give you the catalogues of 
all the leading colleges and suggest that you look 
them over. If these methods fail, write Prof. W. 
Wilbur Hatfield, editor, The English Journal, 211 
W. 68th St., Chicago 21, III.” 


BEGINNERS—WRITE FOR THE JUVENILES! 


You need only average ability and spare time to earn 
money writing for the juvenile magazines. From five 
years work with hundreds of writers in all fields of writ- 
ing, I have learned that the juvenile field is the be- 
ginner’s best bet. My new up-to-date six lesson course, 
prepared’ specially for beginners, will teach you how to 
write to sell. Send for particulars. 
HELEN McMILLIAN 
537 Clara Avenue, St. Louis 12, Mo. 


November, 1946 


The Smart Traveler, 90 West St., New York 6, 
expects to be in the market shortly for good material 
on travel and recreation. Arthur Shimkin is manag- 
ing editor. 

She, 521 Sth Ave., New York is reported discon- 
tinued. 


JUST WHAT YOU NEED! 


COLLABORATIVF CRITICISM 
Monthly $7.50, or single criticism, ghosting, plots, poetry, 
$’ to 1M; $2 tc 3M: $3 t’ 5M. CHICAGO CLASS & CLUB. 
MY TECHNICAL LIBRARY 
HERE’S HOW! (Basic Technique)______ $1.00 
Ss: HELP YOURSELVES! (Formulas) ._. 2.00 


: ‘ 2.00 
4—WRITERS: MAKE IT SELL! (Advanced ee 2.00 
5—WRITERS: LEARN TO EARN! (Advance Orders)... 2:50 


MILDRED I. REID 
2131% Ridge Blvd. 


MANUSCRIPT TYPING 


Accurate, neat, dependable service 
Minor corrections, one carbon free. 
50c per 1000 words Poetry, Ic a line 


ARTHUR J. HAGERMAN 
224 East Monroe St. Colorado Springs, Colorado 


MANUSCRIPT ENVELOPES 


Good quality Brown Kraft with ———€ ses: Writ- 
ers have bought these from me for yea 

0. and 5) o. 1 

32 6x9 pt 32 6 
Add poses for 3 lbs. on each of the first two groups 
— for 2 a . on third group. Writers’ Books bcught, 
st rente 


LEE E. GOOCH, Box 202-AJ Hernando, Miss. 
Writers’ Supplies Since '35 


i—WR 


Evanston, Illinois 


INCREASED INCOMES! 


Hundreds of writers, beginners and well established 
are increasing incomes, monthly, selling tips, fillers, 
handling special assignments, for newspapers, trade 
Papers, magazines. | earn several hundred dollars 
monthly this way. $3.00 brings instructions. Satis- 
faction or money back. LES FINKLE, 408 SOUTH 
SPRING, LOS ANGELES, CALIF. 


ONE DOLLAR A MINUTE ! 


CASH IN »n your short-short stories. Discover the NEW 
speed metl od of Method and author were pub- 
licised in Believe-It-Or-Not. 


Write short-shorts in TEN MINUTES—and SELL THEM! 


Send one dollar for your copy of ONE DOLLAR A 
MINUTE! We’ll send treatise and free certificate to en- 
able you to have your short-shorts revised. Or, if you 
prefer, drop us a card and we’ll send you the +: for 
examination. If you don’t like the book, ona t back 
if yous wy it, send us a dollar. Book sent C.0.D tr you 

an added we'll send you a cop = 
SHOnT-SHORT STORY MARKETS if you order 
at once 


One dollar brings you ONE DOLLAR A MINUTE— 
postpaid! 


Blue Hills Press 


WRITING FOR THE JUVENILES 


is easy, instructive, pleasant and profitable. The largest 
market open to inexperienced writers—and the only one 
where you can EARN WHILE YOU LEARN!!! If you have 
ordinary writing ability, it is easily possible to earn the 
low cost of six months’ instruction before it is finished. 
W. N. Savage, Sang Run, Md. (graduate of the course) 
was paid $141 for articles and stories in one month. My 
specialized course of instruction in WRITING FOR THE 
JUVENILE MAGAZINES plainly teaches how to write 
for this wide-open market. Write for terms—mention 
The Author & Journalist 


MAITLAND LEROY OSBORNE 
LITERARY INSTRUCTOR 
23-A Green Street Wollaston 70, Mass. 
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SELL IN THREE MONTHS 
OR MONEY BACK 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES. 


AND SELL WITHIN THREE MONTHS. 


have sold some 3000-3500 


In past years | 
. series. Now, 


stories ... articles... serials 
I'm teaching it. = 


ALSO CRITICISM AND CO.iLA6BORATION 
Write for terms 1:-: 
Dept. J 


WILL HERMAN 


5703 Broadway Suite No. 4 Cleveland, Ohio 


FOR AMATEURS ONLY 


My deal is unique. Mail me that manuscript you're 
about to ship to some hard-boiled editor, enclosing 
stamped, self-addressed envelope. I'll honestly try to 
red-pencil its most glaring faults, suggest remedies. 
-Cost? ZERO Catch? Only this—if you feel I’ve helped 
you, send me $1.00 per thousand words. No help—no 
obligation. Offer good for a limited time. 

Experience? Sold three stories for a _ pittance (to 
second-class slick magazines). College graduate, English 
major. Just tired of creating, that’s all. 

Location. Three miles from ‘‘The Egg and I.” 
out and see me sometime. 

Robert Kocher (Malcolm Roberts), 
Chimacum, Wash. 


Come 


Genera] Delivery, 


Experienced, careful typist will type authors’ 
mss. for 50c a thousand words. Carbon copy, 
and two first and,last pages. All work done 
promptly and accurately. 

IVA BOGART 


28 Conroy Ave. Swastika, Ont. 


SHORT STORY WRITING 


How to write, what to write, and where to sell. Our 

courses in Short- Story Writing, Juvenile Writing, Ar- 

ticle Writing, Versification and others, offer construc- 

ave. s criticism; frank, honest, practical advice; real 

eachi 

and a copy of the 
THLY, write today to: 


"The Home Correspondence School 


Dept. AJ, Springfield 3, Mass. 


Free MAGAZINE 


FOR WRITERS... 


If you would like to 
= nan by writing, or if you 
already write for pay, you 
owe it to yourself to send 
for FREE copy of WRITER'S . 
GUIDE—the fastest-grow- 
ing, most comprehensive 
magazine of its type pub-— 
lished. Nationally known 
writers tell you how to get 
ideas, write and sell them. 
Lists over 500 active buying ~* 
markets with editors’ needs, 
names and addresses, Sup- 
ply of FREE copies limited * 
so send for your copy TO- : 
DAY! Penny eg will do. Or subscribe soley! 
12 nes, only $2.00. Sent on FREE-TRIAL basis. 
SEND MONEY now! Write today! 
WRITER’S ‘ane @ 200-T64 S. 7th, St. Louis 2, Mo. 


Tell the Advertiser, “I Saw Your Message in A. & J.” 
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THAT AUTHORITY PROPOSAL 


The Cain plan (A. & J., Sept., Oct.) is breaking 
up in stormy seas; that is the way it looks from our 
observation post The opposition American 
Authors’ Association, John Erskine, national chairman, 
70 W. 55th St., New York, has attracted scores of 
leading writers. Judging from our mail, 
A. & J. subscribers, both amateur and _ professional, 
are practically a unit against the copyright super- 
bureau idea. 

The Authors’ League announces its special com- 
mittee (Elmer Rice, Christopher LaFarge, Peter Lyon, 
Richard Rodgers, Marc Connelly) is working along 
constructive lines, in fulfillment of the League’s mis- 
sion “to protect all writers in the practice of their 
profession.”” The committee is considering two ma- 
jor problems: (1), “abolition of the present practice 
of selling motion-picture rights outright, and_ the 
institution of a method whereby these rights will be 
leased or licensedsfor a limited period,”’ thereby as- 
suring writers greater revenue, greater control; and 
(2), “senaration of rights which would entail the 
disposition of only one right at a time and afford 
protection to authors who, unwittingly or under 
coercion, have been giving away or selling for a 
nominal sum valuable subsidiary or collateral rights.” 

As we go to press, the committee has scheduled a 
New York meeting, open to interested non-members 
as well as members, at the Coronet theatre October 
20. . . . There is room for wide improvement in 
the business relations of writers with publishers and 
other buyers of manuscripts and rights. The Author 
& Journalist is strong for pene organized efforts to 
improve conditions.—J.T.B 


The Tiller, Newport News, Va., does not pay for 
material, but wants articles of interest to boat owners 
and enthusiasts, yacht clubs and members, boat brok- 
ers, dealers and distributors, and the like. The pub- 
lisher, Frank K. Fletcher, and editor, Clarence N. 
Rogers, believe the magazine has sufficient friends 
who will be glad to contribute their material free. 


EVERY WRITER CAN AFFORD THIS BOOK 


MANUSCRIPT TECHNIQUE 


by Dee Davison Sledge 
NO WRITER CAN AFFORD TO BE WITHOUT IT! 


Now—at last! a book that answers every question of 
how to prepare and submit MSS. Written by the fore- 
most author's typist. . Adopted by the U. S. Army 
Quartermaster School, State Libraries, correspondence 
schools for writers, and many other public and private 
organizations. . . Recommended by Jack Woodford. 
Charles Carson, Robert Marlowe, and other noted writers 
. . . and Dedicated to all writers everywhere! Postpaid 
—only $2.00. 
GUILD PUBLISHING COMPANY 
P.O. Drawer 7306 Houston 8, Texas 


SELL TO CANADIAN EDITORS! 
The CANADIAN MARKET PLACE lists Canadian mag., 
book, and radio markets, with their editorial needs, rate 
of pay. (A Writers’ Book Club monthly selection.) 50 
pages, Postpaid, $1.00. 
DEVELOP YOUR PLOTS: Instructive booklet by former 
lecturer on short-story writing. Postpaid, 50c. 

MERCURY PUBLISHING CO. 
Douglas Building, Windsor, Ontario, Canada. 
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Ford Times, published by the Ford Motor Co., 
3000 Schaffer Road, Dearborn, Mich., a monthly 
whose circulation now exceeds 600,000, is interested 
in articles running about 1200 to 1500 words, which 
have plenty of local color. ‘These may or may not 
have a Ford angle,” states Irene Cornell, managing 
editor. ‘From the standpoint of travel and tour- 
ing, they may merely be about unusual places to 
visit or see because of some present activity or past 
history. This is the type of article that serves as 
‘bait’ for a Ford-driving traveler. For articles 
with a Ford angle we could use any of a variety of 
types. It might be the story of a Ford engine playing 
an unusual part in community life through an extra- 
ordinary use. It might be a collection of ingenious 
uses of application of a Ford engine for power. It 
might be a story of a Ford engine being taken off a 
junk pile and overhauled for an unusual purpose. 
Some of the stories might be about businesses on 
wheels—out-of-the-ordinary business that can be car- 
ried on only with the help of a Ford-built car, truck, 
or converted vehicle. We could use stories of famous 
roads that have plenty of atmosphere and allure. We 
would be interested in stories of forgotten roads— 
roads which have been by-passed by modern high- 
ways and have an interesting background. . For 
all stories we'd like illustrating photographs to use 
as they are or as a basis for art work. . We're 
also in the market for games and quizzes that have 
some travel slant. Local Ford, Mercury, and Lincoln 
dealers will be only too glad to supply copies of the 
Times so that writers can get an idea of our style.” 
Payment is on acceptance at 10 cents a word, and 
reports are made within two or three weeks of the 
receipt of the manuscript. 


Catholic World, 411 W. 49th St., New York 19, 
James M. Gillis, C.S.P.. editor, writes: “We do not 
seek religious articles, but articles or stories which 
reflect a Catholic philosophy of life.” Material may 
run from 2000 to 4000 words in length. Some verse 
is also used. Payment is on publication. 


American Family Magazine, 53 W. Jackson Blvd., 
Chicago, is still being delayed by the critical paper 
situation. John W. Mullen, editor, writes The A. & 
]., “We have been laying thorough plans for a Jan- 
uary issue and hope that we, the authors who have 
so graciously cooperated with us, and the public will 
not again be disappointed. But here again our going 
to press is contingent on the matter of paper.” 


Eldridge Entertainment House, Franklin, Ohio, 


ERARY 


| 
u ull] 
publishers of 1- and 3-act plays, prefers to have 
manuscripts submitted between the first of December 
and late spring, inasmuch as the active selling season 
runs from approximately September to May. Ma- 
terial always includes 1-act and 3-act plays for 
schools, churches, women’s and rural groups, etc., 
stunts, novelties, etc.; also, special-day plays, pro- 
gram books of readings, recitations, drills, novelties, 
etc., which cover a wide range, from Hallowe'en, 
Thanksgiving and Christmas, to Mother’s Day, Eas- 
ter, graduation, etc. Bought also are entertainment 
songs, operettas for both high and grade schools, 
minstrel material, etc. All dramatized material should 
include directions for staging, costuming, and action. 


Modern Romances, Dell Publishing Co., 149 Madi- 
son Ave., New York 16, announces that prizes in 
its $10,000 Story Contest have been awarded. How- 
ever, the market continues to be wide open for book- 
lengths—15,000 to 20,000 words; novelettes—10,000 
to 12,000 words; short stories—5,000 to 8,000 words. 
Emphasis at the moment is on the pre-marriage short 
story. Hazel L. Berge, editor, states, “We will re- 
turn immediately to our prompt reading service. No 
delays from this point on, on returning of manu- 
scripts.” 

Independent Merchant, 5853 Easton Ave., St. Louis 
12, a monthly edited by G. J. Jaco, uses brief articles, 
400 to 600 words, fillers, news, jokes, and photos, 
of interest to independently owned variety stores. 
Payment is on acceptance at 1 cent to 2 cents a word. 


Our New York correspondent writes: “A note 
from Milton Cronenberg, editor of Universal Pub- 
lishing Co., 446 Crawford St., Toronto, reads as fol- 
lows: ‘I have been allowed to send first issues of the 
two Western magazines I was buying for, to England, 
but after that I have no license. I’m afraid I can’t 
continue. The confession magazine will not be pub- 
lished.’ Theodore Jaeckel, editor of Appleton- 
Century, says there will be no cut in number of books 
they are planning this coming season. This publishing 
house is wide open for all general types of book 
material.” 

Wm. Gerard Chapman, operator of International 
Press Bureau, has moved from 431 S. Dearborn St., 
Chicago, to 116 West Ave., Great Barrington, Mass. 
Mr. Chapman's syndicate is in the market for first 
and second serial rights to serials, short stories, and 
short-shorts by- established writers, who should, how- 
ever, query before submitting. 


WRITERS 
HERE'S A TWO-WAY SERVICE! 


The need is for outstanding original stories, books 
or plays or real drama with logic and strength. There 
just aren’t enough stories of such merit to go around! 

! want originais, published stories, produced plays 
that have film possibilities. Special consideration is 
- book manuscripts for both publication and 
ilming. 

! represent established authors as well as new 
writers and offer both sales service and criticism. 


Write today for my Free Booklet explaining 
my service. 
ADELINE M. ALVORD 
Established 1919 
6605 Hollywood Bivd. Hollywood 28, California 


YOU CAN WIN! 


Shepherd Students are America’s Biggest Win- 
ners in Prize Contests! You, too, can cash in 
on Contests when you learn the Secrets of 
Winning! Inexpensive Course! Write NOW 
for a FREE copy of the ‘SHEPHERD CON- 
FIDENTIAL CONTEST BULLETIN,”’ filled with 
Prize Offers, Winning Tips and Winning En- 


tries. 
SHEPHERD SCHOOL 
Dept. A, 1015 Chestnut Street 
Philadelphia 7, Pa. 


When Writing Advertisers, Mention The Author & Journalist 
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Professional Individual Training for Writers 


Constructive criticism of ms. Individual assign- 

ments and training for beginning and advanced 

writers. Personal Collaborations. 

RATES: 90c per 1000 words to 5000; 50c per 
1000 thereafter. 


FREE REPORT ON NOVELS. 
Write for information concerning beginner's course 
and personal collaboration. 
All Mss. Except Novels Returned Within 10 
Days. 
Cincinnati Classes. 


VIRGINIA SLAUGHTER 


Six years editor national writer’s magazine. 
P. O. Box 56-B, Burnet Woods Sta., Cincinnati 20, O. 


SEND FOR FREE CATALOG 


High standards of performance, maintained 
year in and year out, explain the long life of 
the OLDEST WRITERS SERV ICE (established 
1893). A complete service for short stories, 
BOOKS, articles, essays, verse—we criticize, 
revise, type, market. Catalog Free of Dept. J. 


Agnes M. Reeve, Director Franklin, Ohio 


INTO THE SUN 
Would You Enjoy a Little of the Sunshine of 
Life? 
If good health, financial security, and association with 
hundreds of others enjoying a life of happiness ap- 
peals to you, send 25¢c for your copy of INTO THE 
SUN which has given these people their start toward 
true happiness. Address Dept. S. 
LEMURIAN FELLOWSHIP 


Ramona, California 


Box 586 


WRITERS’ BOOKS AND SUPPLIES 
Picking Checks from Newspapers, Magazines...... $0.25 


Writing News Stories and Feature Articles -......... .0O 
How To Write Stories That Sell. . 1.00 


ENVELOPES: 25 outgoing and 25 return for flat man- 
uscripts, $1.45 postpaid. Sizes: 9x12 and 91x12). 
Other books, courses, supplies. FREE Lists. 

Ralph Underhill, Beebe, Arkansas 


WANT HELP IN A HURRY? 
COLLABORATIVE CRITICISM 


Monthly or singly, ghosting, poetry, plots. $1 to 1M; $2 to 
gM: 33 to 5M. Chicago class-club. LECTURES ANYWHERE. 


MY TECHNICAL LIBRARY: 

1—WRITERS: HERE’S HOW! (Basic Technique) 
2—WRITERS: HEL YOURSELVES! (Formulas) _--— $2.00 
3—WRITERS: LET’S PLOT! (Plots for everything) ___-_ $2.00 
4—WRITERS: MAKE IT SELL! (Advanced Technique) $2.00 


MILDRED I. REID 


2131% Ridge Blvd. Evanston, Illinois 


Radio Writers 


Sometimes an agency helps. Our writers are 
selling scripts to Suspense, Mystery Theatre, 
The Whistler, Gangbusters, Curtain Time, 
Grand Central Station, Stars Over Hollywood, 
and other programs. We also sell 2nd and 3rd 
radio rights, Australasia and Canadian rights, 
and occasionally motion picture rights to an 
outstanding show. Write Scott Carleton, Ed- 
itor, for release forms. 


Radio Division, Bentel Agency 


6606 Sunset Blvd., 
Hollywood 28, California 


Say, “I Saw Your Ad in A. & J.” 
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Ellen Hess, managing editor of McCall’s Magazine, 
230 Park Ave., New York 17, explained this maga 
zine’s article policy to a writer in the following 
words: “ it is difficult to maintain a fixed 
policy on articles since our requirements naturally 
vary with developments in the nation and in the 
world. However, because we devote relatively little 
space to articles, we are not interested in topics 
which, on their face, might be expected to appeal to a 
relatively small group of our readers. The articles 
we have published in the last year have endeavored 
to cast some light on the way people live together 
in family groups, in the community, and in the na- 
tion. It is our belief that no subject is over « 
woman’s head; the problem of the author and the 
editor is to discuss it in terms that women under- 
stand. ... We are no longer in the market for 
specific articles about the war. However, we are 
well aware that the consequences of the war upon 
people and nations will for a long time color the 
thinking and writing of thoughtful men and women.” 


Washington Filibuster has moved from 1419 Wis- 
consin Ave. N. W., Washington 7, D. C., to 1921 
Eye St.. N. W., Washington 6, D. C. “We are 
still anxious to secure good fiction of approximately 
2500 words, for which we will pay up to $50,” 
states Warren E. Blanding, editor. 

Midwestern Druggist, 608-9 20 W. 9th St. Bldg.. 
Kansas City 6, Mo., is in the market for practical 
merchandising ideas that have been put to work in 
retail drug stores, and sales promotional ideas that 
are clicking in the drug business. Robert F. Kelley 
is editor. 

True, the Man’s Magazine, 1501 Broadway, New 
York 18, is in need of material for ‘This Funny 
Life.”” “A good way to see what we like is to read 
a couple of issues,” suggests Clyde Carley, associate 
editor. “These anecdotes must be factual, not previ- 
ously published, and preferably taken from your own 
experience. A humorous slant is best, but not always 
necessary.” Referring to those people who send in 
an old joke rewritten or cribbed from some other 
magazine, Mr. Carley says that all submitted anecdotes 
get a thorough checking, “and the smarties at best 
have ruined a good market for themselves just to 
rook us out of $25, which is paid on acceptance.” 
Writers who send carbon copies or who try to 
“shotgun” the field, will find themselves out of luck 
at True. If enough suitable items can be found. 
“This Funny Life” will be expanded. Items for this 
feature should be addressed to True Fun Editor. 


Paul Emile Miller is announcing a_ top-quality 
poetry quarterly, Sundial, address of which is Box 25, 
Plattsburg, N. Y. At present, no payment can be made 
for accepted verse, but “the cornerstone of the mag- 
azine is pay market,” writes Mr. Miller. “Our hope 
is that by paying top prices we can attract the best 
poets to our pages and with the top quality poetry 
find a circulation that will allow for top prices. . . . 
We think it can be done by using only the best 
poetry available . . . and for this reason we shall ac- 
cept poetry as freely from non-subscribers as we do 
from subscribers. . . . Name poets will be preferred, 
but we shall print ‘unknowns’ who submit material 
that equals the best names.” Sundial production is 
announced as a “one man concern,” but, according to 
Mr. Miller, the editorial staff will be of several well- 
known poet-editors and the contents will reflect a 
catholic composite of the staff rather than the per- 
sonal likes and dislikes of the publisher. 


In Short, Farrell Publishing Co., 48 E. 43rd St. 
New York 17, is returning manuscripts with the 
pencilled notation “In Short has suspended.” 
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WRITERS ... WORK TO DIRECT ORDER ONLY! 


Title Mag Price 
Yankee Frankenstein Sensation $175.00 
Taxicab Tidbits This Week 250.00 
The Scorpion True Detective 495.00 
a. | have written and sold the above articles plus 


1000 others in the past 15 years to over 100 dif- 
national magazines. 


b. students—WRITING AND SLANTING TO DiI- 
MY CT ORDER ONLY—are featured today in scores 
of newsstand publications. 


c. | have developed —-COMPLETELY PER- 


a NEW 
SONAL—ABSOLUTELY INDIVIDUAL—Course in 
Writing SLANTING PERSONAL 


TALENTS AND INDIVIDUAL MATERIAL TO 
SPECIALIZED MARKETS. 
d. No offer AS UNIQUE—AS DIFFERENT—AS 


PRACTICAL—FOR THE BEGINNING WRITER OR 
THE PROFESSIONAL—-has ever before been made 
by a SELLING WRITER AND RECOGNIZED IN- 
STRUCTOR. 


Free details from: 


WILL H. MURRAY 
5703 Broadway Cleveland 4, Ohio 


MANUSCRIPT TYPING 


ACCURATE — NEAT 
SPEEDY, DEPENDABLE SERVICE 
50c — 1000 Words 
One carbon furnished, if requested 


HELEN GREEN 


Box 266 Chico, Calif. 


CHECK A DAY! 


Article writers in every state and even foreign 
countries, from Hollywood authors to prison inmates, 
are clamoring for ““CHECK A DAY FOR FILLERS” be- 
cause this guide gives three features: 1. How to “dig 
up” and write magazine fillers; 2. 365 subjects, one 
a day for a year; and 3. The leading markets for these 
short articles, paying up to 10c per word. Complete, 
50c. 


“TRADE JOURNAL DOLLARS” furnishes secrets of 
how to obtain a job as correspondent for trade journals 
and how to get and write news and features that 
“click.” Extra: An elaborate list of articles wanted by 
trade journals. Special, 50c. 


“99 KINDS OF COLUMNS TO WRITE,” a short-cut 
to success in newspaper and magazine columning. !t 
solves problems of what to write about, the prepara- 
tion, and how and where to sell columns. Only 50c. 


“$200 A MONTH WITH YOUR CAMERA,”’ a course 
in camera journalism plus forty ways to make photo- 
graphs pay. Set for 50c. 


“HOW TO OPERATE A NEWSPAPER CLIPPING 
SERVICE” explains in detail a home business with 
your own hours and no boss. Ideal part-time work 
for writers. 25c. 


FRANK A. DICKSON 
808 Elizabeth St. Dept. J Anderson, S. C. 


When Writing Advertisers, 
November, 1946 


New Opportunities NOW 
for 
Fiction-Trained Writers 


More and_ better short 
stories, novels, mysteries, arti- 
cles, plays are wanted for 
magazines, trade journals, 
newspapers, books, radio and 
motion pictures. If your ma- 
terial is not selling or paying 
enough, it may not be because 
you lack talent, but that you 
lack technique or the ability 


to put human interest into 
your work. 
up 
for Palmer. I receive 
a big check from FICTION 
DEB. I am walking 
on stars . . «singing Basic Training 
praises to almer.’’ 
Edith Powell Worth- For High Pay Writing 
man, Albany, Ga. in All Fields 


Note the difference between the treatment and 
development cf an idea by a mediocre writer and 
the handling of that same idea by a writer who 
receives big checks for his work. 

One develops the idea in a dull uninteresting 
fashion. The other will make it sparkle with life, 
animation and interest. Consciously or unconscious- 
ly, the latter uses the dramatic principles employed 
by the fiction-trained writer, which apply to writing 
in all fields of creative expression—not only in short 
stories and novels but also in magazine articles, 
newspaper features, radio scripts. He knows how to 
dramatize even dull facts, how to appeal not only to 
the intelligent but to the emotions of his reader. 
No matter what fields you want to write for, Palmer 
fiction training will help you. 


Endorsed by Famous Authors 
and Graduates 


If you want to become a really successful writer, 
to enjoy an ideal part time or full time career, send 
for free book—‘'The Art of Writing Salable Stories.” 
It tells how Palmer Institute can help you. It has 
helped hundreds of others—why not you? Write 


today: Palmer Institute of Authorship, 6362 Holly- 
wood Boulevard, Hollywood 28, California. Desk 
G164. 
Palmer Institute of Established 1917 
6362 Hollywood Boulevard 
Hollywood 28, California, Desk G164 
Please send me free illustrated book, “The Art of ¢ 
Writing Salable Stories,’’ explaining the —— fea- 2 
tures of your training in writing por —_ This 2 
is confidential and no salesman will 4 2 
Mr. 
Mrs 
Miss 5 
Address 
City. Zone State 5 


Mention The Author & Journalist. 


25 


| 
| 
= 


CONSULT 
A Selling Writer 


MY BOOKS SELL REGULARLY. | can make 
yours sell, too, when they have _ intrinsic 
merit. | provide editing, criticism or com- 
plete revision, as your work requires. 


BOOKS are my specialty, though short stories 
and articles are gladly accepted. | have no 
printed ‘‘courses’’ or ‘‘lessons,’’ but give 
my personal attention to your manuscript. 


Write today for free details of my service. 
Let’s get started now—let’s make your story 
sell! 


601 SO. VERMONT AVE., LOS ANGELES 5 


CHARLES 


Interviews by 
arrangement 
only. 


YOUR POEMS WILL SELL 


My pupils rank a in magazine and volume publica- 
tion, and in anthology and other poetry contests. This 
nation-wide record improves constantly. 


For 25 years I have taught poets, versifiers, songwriters 
how to perfect and get the fullest returns from their 
verse, including my work as instructor in versification 
at New York University and William and Mary Col- 
.ege. Most of my work with private pupils, ranging 
from beginners to Pulitzer Prize winners, is done by 
correspondence. My Unabridged Rhyming Dictionary 
($3.07) and Poets’ Handbook ($2.60) are now standard. 
Why neglect longer the many profits from versifica- 
tion? Write today; you are unfair to yourself to delay 
longer. Send $1 for trial criticism of 1 poem. 


CLEMENT WOOD DELANSON.N. Y. 


AIDS FOR WRITERS 
25c Ea.—Any 5 for $1, Postpaid 


HOW TO GET INSPIRATION 

ACQUIRING PROFESSIONAL WRITING STYLE 
PROFESSIONAL TRADE TRICKS 
SUPER-PLOTTER 

POETRY FOR PROFIT 

FORMULAS AND MARKETS FOR THE 


FOLLOWING TYPES OF STORIES: 
1, Juveniles; 2, War; 3, Detective-Mystery; 
4, Syndicates; 5, Love; 6, Western; 7, Ad- 
venture; 8, Short-Shorts. 


Send dime for ‘‘Easiest Way to Start Selling,” 
with markets. 


WILL HEIDEMAN 
211 S. Valley St., Dept. 4 | New Ulm, Minn. 


Be Sure to Say, “I Saw Your Ad in A. & J.” 
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The Crisis, 20 W. 40th St., New York 18, a month- 
ly edited by Roy Wilkins, pays on publication at 2 
cents a word for short stories along the color line, 
1500 to 1800 words, articles relating to colored peo- 
ple, 1800 to 2000 words, and short poems, preferably 
with Negro subjects. No payment is made for verse. 
Photos of Negro life and achievement bring $5 a 
print. James W. Ivy is managing editor. 


The Eagle Leader, a 10-cent monthly published at 
212 W. Wisconsin» Ave., Milwaukee 3, a tabloid 
newspaper containing news about Eagles and Eagle- 
dom, pays 3 cents a word on publication. ‘We're not 
much of a market for non-Eagle copy,’ comments 
Robert W. Hanson, editor. 

What's Doing, published by W. E. Fassett, P. O. 
Box 1310, Monterey, Calif., is, according to Mr. Fas- 
sett, a “superior tourist guide plus the best work of 
our famous local native artists, writers, and photo- 
graphers.’”” The monthly carries also stories and 
sketches about men-of-industry, actors, scientists, and 
celebrities in genesal in the Monterey section of Cali- 
fornia, for which 2 to 3 cents a word is paid on pub- 
lication, depending on the editor’s valuation of ma- 
terial. “Beginning with the October issue,’’ wrote Mr. 
Fassett, ““we are combining the same treatment of the 
San Francisco, and Bay area.” 


Western Home Furnisher, 1709 W. 8th St., Room 
404, Los Angeles 14, Walter Chester, associate pub- 
lisher, announces a new policy of returning promptly 
all manucripts that cannot be immediately used. The 
publication covers the home furnishing trades of the 
eleven Western states. 

The A. & J. understands that Miss Yvonne de 
Rochefort, Grand Union Hotel, E. 32nd St.. New 
York, former editor of Your Music, which published 
but one issue, has in her possession the manuscripts 
submitted to this magazine. We suggest that the 
many writers who have failed to receive their manu- 
scripts back, write to Miss de Rochefort, enclosing a 
stamped, self-addressed envelope in case the one 
previously sent has been misplaced. 

The Span, 4036 N. 11th St., St. Louis 7, is over- 
stocked on prose at present, but wants social poetry 
with current interest, preferably under 32 lines. 
Shorter lyrics or poems with a story are especially 
desired. No payment is made. Joseph Hoffman is 
editor. 

Hence, 58 W. Washington St., Suite 60, Chicago 2, 
edited by Keith Allen, expresses regret that due to 
“the upheavals attendant upon the launching of a 
new magazine,”” some writers’ material has been held 
unduly long. “However,” writes Mr. Allen, “the 
magazine is now functioning smoothly, and we can 
assure writers of prompt replies, and payment for 
material upon acceptance.” Mr. Keith continues, “We 
publish fiction up to 2500 words, on a mature level, 
avoiding formula as much as possible. Short-shorts 
to 1500 are desired. These should be stories of real 
humor, drama, characterization; endings can have a 
twist, but must be authentically motivated. . Our 
preference is for articles which will help the veteran 
with his problems of education, jobs, housing, re- 
adjustment. We want also articles on sports, person- 
alities, entertainment, hobbies, self-help. We use fill- 
ers and short humorous pieces; we buy photographs 
only when submitted with an article. At present we 
are not in the market for cartoons. . Qur rates 
are from 14 cent to 114 cents a word. . Hence 
does not use printed rejection slips but accompanies 
each returned manuscript with reasons for its rejec- 
tion. 

U. S. Army Review has moved from 300 Mine 
Workers Bldg., Springfield, Ill., to 31414 S. 4th St. 


The Author & Journalist 


BIG DIME’S WORTH! 


Here’s Something New For Writers! 


Take your choice of any of these twelve new bro- 
chures by Wycliffe A. Hill, author of ‘‘Plot Genie’ 
and ‘Article Writing Made Easy’’—for a dime each! 
Stamps or coin. 


1. Genie Formula for Radio - Stage Play Plot 
. The Article Writing Formula 

How to Syndicate What You Write 
How to Criticize Your Own Story 

How to Protect Your Story i. 

How to Write a Book in Six 

Plot Ideas From the Waltanictoee Mind 
_, Writing Self Taught 

. How to Write Your Life Story 

10. How to Choose a Success Pen Name 
11. How to Market Your Story 

12. Interesting Story Openings 


All Twelve for $1.00. Descriptive tecoyure on The 
Plot Genie System, including sample plot ,demonstra- 
tion, and on “Article Writing Made sy’’ sent free 
upon request. 


Open Your DoorTo Success! 


GHOST WRITING 
REVISIONS 
ADAPTATIONS Mary Kay Tennison 
ANALYSIS 


vecreces 601 SO. VERMONT AVE., 
FEATURES 

PLAYS LOS ANGELES 5, CALIF. 
MOVIES 

RADIO If you need help 
TELEVISION 


with your book, 
consult an Expert. 


‘Sister Practical! Demonstrates PLOT GENIE state your problem. ee 
If you would like her literary adap- 
tability Questionnaire, en- 
THE GAGNON COMPANY, ten. close One Dollar. This ques- 


GENIE PLOT CARDS—10c “Ghost,”” extends personal service on manu- 


i th. Write and 
Supply ignumersble plot synopses. New! Dif- scripts of any length ws 


Dept. 306, 8161 West Third St., 
Los Angeles 36, Calif. 
(Please state if you own Plot Genie) 


tionnaire rates your talents 
and may aid you in choosing 
your own particular writing 
field. 


We sell books, short stories, articles, verse, plays, 
scenarios, radio scripts. Editing, revision, criti- Those we are helping report excellent results in un- 


cism, ghost writing. Beginners welcomed. Spe- 


& 
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CRITICISM REVISION 


derstanding and sales. We can do for you what you 


cialists in hard-to-sell manuscripts. Write for probably cannot do for yourself . . . help you sell 

WRITERS WORKSHOP, Inc. Box 202-3 Chicago Heights, Ml. 
280 Madison Ave. at 40th St. New York City . 


We're soliciting business, but 
IF YOU'RE A “CHRONIC READING FEE” 


CLIENT, PLEASE PASS US BY. 


This agency which has never before advertised, has decided to extend its list . . . and will 
now accept promising beginners as well as professionals who have not worked with us before. 
Our terms are simple. 

PROFESSIONALS: If you have sold $500 worth of fiction or articles to national magazines, 
or one book tc a major publisher, in the past year, we will be happy to discuss handling your 
output on a straight commission basis of 10% on all American sales, 15% on Canadian and 
English sales, ar.d 20% on all other foreign sales. 

BEGINNERS: As recompense for working with beginning writers until they sell and earn their 
keep, cur reading fee is one dollar per thousand words and final fraction per script; minimum 
fee, three dollars. $25 flat-rate for fiction and non-fiction books. A stamped self-addressed 
envelope, please, with all submissions. If your story is salable, your reading fee will be re- 
turned; after several sales, all reading fees will be dropped and you will enter our professional 
lists On commission basis. 

But if you’re a ‘“‘chronic reading fee’ client, preferring payment of fees to the hard work of 
making the grade, please take note. This agency until now has handled only selling, profes- 
sional writers. We are, therefore, concerned with adding part- or full-time writers whose 
eventual earnings will make handling of their work worthwhile. Reading fees, which pay 
merely for overhead and expenditure of time, bring no profit. 

Unless you are willing to work hard, tackle and correct any story flaws we may uncover, and 
HELP us turn you into a selling writer, please avoid waste of your time and ours, and pass us by. 


SCOTT MEREDITH LITERARY AGENCY 
1674 Broadway, Suite 609, New York 19, N. Y. 


November, 1946 


Tell the Advertiser, “I Saw Your Message in A. & J.” 
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New 
WRITERS 
NEEDED 


to re-write Ideas in newspapers, magazines and 
books. Splendid opportunity to ‘break into” fasci- 


nating writing field. May | you 
$5.00 per hour spare time. Eco 
rience unnecessary. Write today 
DETAILS 


for FREE details. Postcard will 
do. NO OBLIGATION. 

COMFORT WRITER’S SERVICE 
200-T72—W 5. 7th St. St. Louis 2, Mo. 


ED BODIN 


545 Fifth Avenue, New York City, 17, 
Bonded agent, sells to slick, pulp and 
book markets. He has no course and 
never circularizes, but treats authors as 
individuals. Welcomes talented writers 
only—not those who think they can buy 
their way. He sells his own writings, too. 


MANUSCRIPTS TYPED 
Prompt, accurate work by experienced typist. 
40c—1000 words 
Minor corrections Carbon copy 


Irene H. Herlocker 
6346 Jefferson Ave. Hammond, Ind. 


STATEMENT OF THE OWNERSHIP, MANAGEMENT, fan 
CULATION, FTC., REQUIRED BY THE ACT OF’ CON- 
GRESS OF ‘AUGUST 2 1912, OF THE AUTHOR & JOUR. 
NALIST, PUB! ISHED MONTHLY AT DENVER, COLO- 
RADO, FOR OCTOBER 1, 1946. 


State of Colorado, 
County of Boulder. 
Before me, a notary public in and for the State and County 
aforesaid, personally appea ohn T. Bartlett, who, having 
duly sworn according to law, sy es and says that he is 
the business manager of The Author Journalist, and that the 
following is, to the best of his knowledge and belief, a true 
statement of the ownershi p, management, etc., of the aforesaid 
egy age oe for the date shown in the above caption, requi 
hy the Act of August 24, 1912, embodied in section 411, Posta 
Laws and Regulations, printed on the reverse of this form, 
to-wit: 1. That the names and addresses of the publishers. 
editors. managing editor, and business manager are: Publishers, 
ie T. and Mar . wn A. Bartlett, 637 Pine St., Boulder, Colo. ; 
ditors, John and Margaret A. Bartlett, 637 Pine St., 
Roulder. Colo.: Managing Editor, None; Business Manager, 
John T. Bartlett, 637 Pine St., Boulder. Colo. 2. That the 
owner 1s: The Author & Journalist Publishing Co., Denver, 
Colo.; John T. Bartlett, 637 Pine St., Boulder, Colo.; Margaret 
A. Bartlett, 637 Pine St., Boulder, Colo. 3. That the known 
bondholders, mortgagees, ‘and the security holders owning or 
holding 1 per cent or more of oon amount of bonds, mortgages, 
or other securities are: None. That the two paragraphs next 
above, giving the names of “ine owners, stockholders, and 
security holders, if any, contain not only the list of stock- 
holders and security holders as they appear upon the books 
of the company but also, in case where the stockholder or 
security hoider appears upon the books of the company as 


. trustee or in any other fiduciary relation, the name of the 


person or corporation for whom such trustee is acting, is given; 
also that the said two paragraphs contain statements embrac- 
ing affiant’s full knowledge and belief as to the circumstances 
and condition under which stockholders and security holders 
who do not wi od upon the books of the company as trustees, 
hold stock and securities in a capacity other than that of a 

fide owner; and this affiant has no reason to believe that 
any other person, association, or ation has any interest 
direct or indirect in 7 | said stock, ds, or other securities 
than as so stated by h 

foHN “T. BARTLETT, Business Manager. 


ie to and subscribed before me this 28th day of September, 


FLORENCE W. Notary Public. 
(My commission expires October 3, 1948.) 
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American Restaurant Magazine, 5 S. Wabash Ave., 
Chicago 3, reports “Our manuscript files are over- 
crowded with material that we are committed to run,” 
so that it is buying very little in the open market. 

Suspense Magazine, 314 N. Robertson, Hollywood 
36, Calif., considers no original manuscripts, since all 
the stories published in it are based on scripts pre- 
viously performed on the ‘Suspense’ radio show. 


Chartered Books, Saint Enterprises, Inc., 314 N. 
Robertson, Hollywood 36, Calif., is considering no 
published manuscripts. ‘“The schedule of titles of this 
series of 25-cent reprints,’ writes Leslie Charteris, “is 
full up for a long way ahead, and in any case it is 
our policy to secure these rights direct from the orig- 
inal publishers of selected books.” 


Child Life, 136 Federal St., Boston 10, Mass., 
celebrates its 25th anniversary in children’s publish- 
ing with the December, 1946, issue. For the new 
year, under a new editor, and with a new editorial 
policy, the magazipe is being redesigned both as to 
content and layout to produce what the editors hope 
will be a quality magazine for children. ‘We are 
looking for the best children’s literature—stories, 
articles, and plays for boys and girls from 6 to 11,’ 
writes Janet Newton, editor. ‘The material will 
cover as many fields as possible—history, geography, 
science and nature, drama, music, dances, biography, 
travel, fairy stories, and mysteries, besides things to 
do and make for the children themselves... . We 
would like to see both fiction and non-fiction, pref- 
erably not longer than 1000 words, of any type or 
period, and good one-act plays. We would also like 
poems and fillers—games, puzzles, experiments, 
things to do and make. Our payment is on accept- 
ance, at $80 to $125 for feature stories, and $25 to 
$100 for story illustrations.” 

The Caxton Printers, Ltd., Caldwell, Idaho, J. P. 
Gipson, president, is still interested in unique juve- 
niles and authentic Americans, “‘but,’ reports Mr. 
Gipson, “the demand for our books during the past 
two years has been so great, and our facilities for 
producing them so limited, that we are far behind 
with our publishing schedules, and authors who 
want prompt publication would not care to submit 
manuscripts to us.” 

Viva, 510 W. 10th St., New York .25, a $2.50 
quarterly sold only through book stores, uses liter- 
ary and critical essays, short stories, and poetry of 
high literary quality. ‘Work,’ states José Garcia 
Villa, editor, “is accepted on merit alone and must 
compete with work of the best literary figures of 
today, British and American.’ Mr. Villa did not 
mention rates paid. 

Milady of California, 3839 Wilshire Blvd., Los 
Angeles, a 25-cent monthly edited by Kira Melis, 
offers 2 cents a word for interpretative articles and 
short stories, $10 for verse, in the love and domestic 
fields. News items bring $10; photos, $15. Payment 
is made on publication. 


INFORMATION SQUEEZE 
By JESSIE T. ELLISON 


If you make a mistake 

Or grammatical break, 

Or misspell a word, just sit tight. 
And it won't take you long 

To discover you're wrong, 

For the customers always write. 


The Author & Journalist 


list 


Here Is the Easiest Way to 


WRITE for PAY 


| want new writers interested 
in cashing hundreds of 
checks of $1 to $100, offer- 
ed each month. No previous 


experience necessary. Send 
postcard for 
information— FR EE 


FREE. INFORMATION 


Saunders It. Cummings 


467-A Independence Bidg., 
Colorado Springs, Colo. 


WRITERS! 


Capitalize on the world’s greatest buying 
market. We sell at once stories, articles, novels, 
books. One client, F. S. Saunders, Bath, Me., 
writes: ‘‘Received the check for the sale of 
my short, ‘When Luck Ran Out,’—also, your 
friendly, constructive comments. Thank you for 
both. You certainly deserve credit for selling 
this short so quickly.” 


10% is our commission. If your manuscript 
has slight sales possibility, leave it to us to fit 
in the largest writer’s market in the world. Send + 
us several of your MSS. Be convinced. We are 
located where the sale can be made. 


Our fee is $1 per 1000 words for the first 
3000—plus 50c for each 1000 more. Our 
minimum fee for one MS. is $3. If we can’t 
sell, our friendly, constructive, criticism will 
help you revise to make the sale. Enclose re- 
turn postage. 

We read book-length novels free. Pay the 
express to our office. 


Short stories with any theme or plot, and 
articles on social, economic and political prob- 
lems are in special demand. Send them now to 
make the sale. 


Manuscript Bureau 
154 Nassau St. Tribune Bldg. 
New York 7, N. Y. 


Experienced Ghost Writer and Selling Author 
Announces 


Moving from Los Angeles to the quiet of the redwoods 
for a year of rest. No door bells and no telephones to 
interrupt, so will take a few clients. Address Piercy, 
Mendocino County, Calif. Enclose postage for reply, 


please. 


GHOSTWRITER 


Seventeen years experience in mending writing 
for marketing. I do not tell what to do, I do 
it for you. Reference: Woman’s WHO’S WHO. 
Correspondence requires return postage. Natalie 
Newell, 2964 Aviation, Miami 33, Florida. 
Author of HOW TO PLOT AND WHY: post- 
paid, $1.00. 


ARTICLE and FILLER WRITING 


tion, and where to sell the material you write. b iaimeaa for 


full particulars and terms, mentioning A. & 


MAITLAND LEROY OSBORNE 
LITERARY INSTRUCTOR 
23-A Green Street 


Wollaston 70, Mass. 


POETS: Send self-addressed stamped envelope 
* for 1947 PRIZE PROGRAM; Quarterly 
prizes $25; Poetry Book Contest, etc. You will re- 
ceive also description of HELP YOURSELF HAND- 


BOOKS ($1 each) containing 999 PLACES TO SEND 
POEMS: 


KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since 1929; 25c a copy; $2 a year) 


624 N. Vernon Ave. Dallas 8, Texas 


pon for free MS. report. 


Absolutely Dependable — Professional — Personal 


For 25 years A. & J. has proved its ability to train writers success- 
fully. Ask for free booklet, “The Way Past the Editor,” and cou- 


THE SIMPLIFIED TRAINING COURSE, 1835 Champa St., Denver, Colo. 


For Best Service, Mention The Author & Journalist to Advertisers. 


November, 1946 
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Take Your Pick of 260 Little Blue Books at Bargain Price of 5c Each 


Add ic per book for pack- 
ing, handling and carriage. 
Order by number. Order at 
least 20 books—as_ many 
more as you like. Canada 
repaid. If you order ever 
Cook in this ad—260 books 
—remit only $12.75 and we 


will prepay all carriage 
charges. 
Self-Help Books 


Dictionary 
On of Books 
78 = on Public Speak- 


ng 
382 Common Faults in 
Writing English 
86 On Reading. randes 
93 How to Live 100 Years 
#192 A Book of Synonyms 
™326 Hints sal Writing Short 


Stori 
514 Hints — Writing 
Poetr. 


56 Hi ts. n Etiquette 
5: ints on 
629 Hand- of Legal 


For 
639 4,000 "Most Essential 
ught 
1 Spellin, e a 
682 Self Taught 
683 a Self 
ug 
703 Physiology Self Taught 
7134 Useful hrases 
815 Familiar Quotations 
821 How to Improve Your 
Vocabular, 


835 es 

ame 
35 How to Write Letters 
856 Arithmetic Self Taught 


Part I 
857 Arithmetic Self Taught 
ar 
868 Hints on Self-Improve- 
ment 
872 Manual of Parliamen- 
y Law. 
894 How to Advertise 
Biography 
33 Smasher of 
123 Lite = Madame du 


141 Life “Of Wapoleon 
142 Life of Bismarck 
253 Heart of Henry 


VIL 
324 Life of Lincoln 
343 of Columbus in 
395 of 


412 Life of Mahomet 

490 Life of Michelangelo 
506 Life of Vol 

522 Life of Thomas Paine 
523 Life of Franklin 


537 Life of Barnum 
565 eee and the 


604 Life of Roosevelt 
718 Great Women of 


Antiquity 
769 Life of Thomas 
Jefferson 
Famous Books 
1 Omar 


220 Vest's s “Tribute to a Dog 
313 Decay of Lying. Oscar 


Wilde 
337 Pippa Robert 
Bro 


wning 
349 Apology for Idlers 
394 Boswell’s Life of Dr 
Samuel Johnson 
406 Essay on Man. Alexan- 


der 

785 Ballads of Sir Walter 
co 

1196 Girl with Three Hus- 


ands 
1532 Don Quixote. 
Cervantes 


Fiction 


12 Mystery Tales. Poe 
21 Carmen 

23 Great Sea Stories 

40 House and B 

58 Tales from Decameron. 


Boccaccio 
102 Sherlock Holmes Tales 


107 The Dream Woman 

145 Great Ghost Stories 

215 Miraculous Revenge. 
Bernard Shaw 

223 Wanton Wife of a 
King. Jack London 

277 Man Without a meme 

290 The old Bu 

352 Short Stories. SWilliam 


Morris 
375 Love Story of an Old 


ai 
630 Second-Story Man. 
Upton Sinclair 
672 Illict Love. Boccaccio 
673 Tales of Love and 
ife. Boccaccio 
698 Tales of Chicago. Ben 


Hecht 
699 Broken Necks. Ben 
Hecht 


e 

746 A Daughter of Eve 

1166 Infatuation 

1457 Sketches of Naughty 
es. Goethe 


1458 The a and the 
Tiger. Goethe 

1605 The Girl in the 
Snappy Roadster 

1610 One — Among 


1624 The "oman Who In- 
spired Fatal Passion. 
Anatole France. 

1669 The Jolly Beggars. 

Robt. Burns 


Fine Arts 


387 History of Painting 
403 History of Music 
466 History of Sculpture 
468 History of 
Architecture 


French Literature in 
English 


3 Fourteen Little Essays 


demned Man. Hugo 
28 Toleration Voltaire 
52 Oration on Voltaire. 


Hugo 
66 Crimes of Borgias. 
lumas. 
85 Attack on the Mill. 


ola 
87 Love: An Essay. 
Montaigne 
103 Pocket 


Voltair 
104 Battle of Waterloo. 
ugo 
178 One of Cleopatra’s 
ights 
198 Majesty of Justice. 
rance 
199 The Tallow Ball. 
Maupassant 
200 Ignorant Philosopher. 


n. 
Maeterlinck 
292 Mademoiselle Fifi 


Mau nt 

314 Short theories. Daudet 

344 Don Juan. Balzac 

886 The Piece of String. 
Maupassant 

887 The Necklace and 
Other Stories. 
DeMaupassant 

888 Memoirs of Madame 
de Stael 


History 
50 Peine’ s Common 


nse 
83 Marriage: Its Past 
Present and Future. 
Annie Besant 
126 History of Rome 
149 Historic Crimes and 
Criminals 
150 Lost Civilizations 
214 Speeches of Lincoln 
276 Speeches of Washing- 


ton 
558 Great Pirates. C. J. 
inger 
627 History of the Jews 


Humor 
20 Let’s Laugh. Nasby 
26 On Going to Church. 
Bernard Shaw 


168 Witty Epigrams. Oscar 
291 The J ing F: 
e Jumping Frog. 
Tw 


ain 
347 Rimes 
348 Best Wit of the Scotch 
382 Humor of Lincoln 
670 Josh Billings" Comical 

Lexicon 

771 Humor of BAI” Nye 
971 Humorous Anecdo os 
1115 Ridiculous Stories 
1146 College Humor 


Juvenile 


44 Aesop’s Fables 

57 Rip Van Winkle 

156 Andersen's Fairy Tales 
158 Alice in Wonderland 
188 Adventures of 

Munchausen 

391 Dog of Flanders. Ouida 
516 Book of Real Adven- 


ures 
559 Robinson Crusoe 
716 Mother Goose 
819 Strange Murdefs 
836 Bluebeard, Cinderella 


Literature 


79 Enoch Arden 
95 Confessions 
Opium 
146 Snowbound; ‘Sled Piper 
148 Strength of the 
Strong. Jack London 
152 Son of the Wolf. 
Jzck London 
177 Subjéction of Women 
229 Ridiculous Women. 


oliere 
285 Unconventional Amour 
289 Pepy’s Diary 
513 Travels of Sarco Polo 
661 Neurotic America and 
the Sex Impulse 
799 Deserted Village. 
Oliver Goldsmith 
829 Voltaire. Clarence 
Darrow 
1569 Boccaccio—Lover and 
Chronicler of Love 
1673 Runaway Wife 


Philosophy 
11 A Guide to Nietzsche 
19 Nietzsche: Who He Was 
Dialogues of Plato 
153 Chinese Philosophy of 


Life 
159 Guide to Plato 
414 


520 A Guide ‘0 Spinoza. 


an 
671 Moral Discourses of 
Epictetus 


& 


Religion 
4 The Age of Reason. 
Paine 
61 What Is Religion? 
‘Tolstoy 
184 Primitive Beliefs 


593 As a Man Thinketh 
600 The Essence of the 


Bible 
636 The Greatest Thing in 
e World 
684 Essence of Judaism 


(in English) 
24 The Kiss. Chekhov 
45 Tolstoy’s Short Stories 
100 The Red Laugh 
dreyev 
105 Seven Hanged. 
ndreyev 
239 26 Men and a Girl. 
Gorky 


Science 
53 Insects and Men: In- 
stinct and Reason 
92 Hypnotism Made Plain 
190 Psycho-Analysis: The 
Key to Human 


Behavior 
217 = of Person- 


a 
447 Auto-Suggestion 
491 Psychology for Begin- 


ners 
524 Death: and Its Prob- 


ems 
- 555 Structure of the Earth 


HALDEMAN-JULIUS CO. 


Dpet. A-99 


Girard, Kansas, U.S.A. 


679 any for Begin- 
727 Psychology of Affec- 


tio: 
761 Food. ‘and Diet 
804 Freud on Sleep and 
Sexual Dreams 
876 Curiosities of Math- 
ematics 


Social Hygiene 
14 What Eve 
Shou 


bay Physiolog of § Sex Life 
Manh _ : The Facts of 


Lif 
98 How to Love. Wood 
172 Evolution of Sex. Wood 
189 Eugenics Made Plain 
203 Love Rights of Women 
648 Rejuvenation—Foun- 
of Youth. 


ielding 
651 ew to "Psy cho-Analyze 


You 
653 What ‘Boys Should 
Know. Fielding 
654 wae Youn, 


ul 
655 What "Young Women 
hould 


656 What Married Men 
Should Know 

657 What Married Women 


90 Ma 
691 The Child’ s Gace Life 
717 Modern Sexual 
_ Morality 
726 Facts About 
enereal Diseases 
782 Psycho-Analysis and 
the Mind and Body. 


Bonus 
784 Tests Used in Psycho- 
Analysi 


alysis 
800 Sex in Psychoanalysis 
864 Chats 
ith Husbands 


Miscellaneous 
986 How to Talk and 


cally 

1009 Self 
aught 

1012 Best Negro Jokes 
1013 Best Irish Jokes 
1014 Best American Jokes 
1018 Humorous Limericks 
1023 Popular Recitations 
1069 Conquest of Fear 
1070 How to Fight Nervous 


Troubles 
1078 Morals in Greece and 
Rome 


1093 Amusing Puns 
1097 Memory: F How to De- 


1109 Spanish Seff Taught 
1126 Eating for Health 
1170 Funny Ghost Stories 
1176 A Mad Love 

1184 Best Scotch 


es 
1207 French Self Taught 
1221 Facts About Will Power 
1228 Best —— About 


Dru 
1231 Book of Best Jokes 
1249 Best Jokes About 


Lovers 
1292 Best Short Stories 
1320 How to Get a Husband 
1333 Common Sense of 


e 
1340 How to Get a Job 
1342 Typical Love-Prob- 


1354 B si of Striking 
OOK O 
imiles 


Si 
1430 Shorthand Self 
1434 How to Think Clearly 
1475 Book of Best Jokes 
1562 How to Live Long 

1710 The Magic of Numbers 
1712 Great Dates in History 
1714 Determinism vs. Free 


Will 

1715 ra Services With- 

eligion an 

1719 Ing Apology ay tor 

1721 Gambler’ s 

1739 Hints on Developing 
Personality 

1753 Wh. Mony Are 


nattra 
ites Simplified Cook-Book 
1 America’s Little 
Hitlers 


| 
689 Woman’s Sexual Life 
| 
987 The Art of ates 1 
988 The Art of Courtship 
1003 How to Think Logi- 
625 Life of Goethe c 
526 Life of Caesar 
| N 


THE A. & J. 
MARKET PLACE 


Reputable advertisers of miscellaneous products and 
services are welcome in this department. Rate is six cents 
a word first insertion, five cents subsequent, cash with 
order; bex number counts as five words; add ten cents 
per issue if checking copy is wished. Literary critics and 
agents, correspondence schools, typists, and stationers, are 
not admitted to this column. All copy is subject to ap- 
proval by the publishere, and readers are requested to 
report promptly any dissatisfaction with treatment ac- 
corded them by advertisers. 


WRITERS’ INSTRUCTION BOOKS bought and 
sold. Send your list for appraisal. Write for 
our list of new and used writers’ books. Hu- 
manity Press, 220 W. 42nd St., New York 18. 


60 SURE MARKETS pay cash for poems. List 
sent for 250. Charles Olive, Willmar, Minn. 

WANT TO WRITE PROFESSIONALLY and 
thereby sell as quickly as possible? Find an- 
swer my ad, this magazine, page 29, NATA- 
LIE NEWELL, Ghostwriter. 


“PORTY DOLLARS A MONTH Writing Pillers,” 
Methods, Markets, 25c; “Rural Writer Plan” 
gets beginners’ checks, 25c; “Pay Side of Poetry 
Writing,” examples, markets, 50c; GLORIA 
PRESS, 1926! Bonsallo, Los Angeles 7, Calif. 

SOMEONE TO CARE—that universal need. Join 
THE FRIENDSHIP CLUB. Write Charlotte 
Kay, Box 670, Seattle, Wash. Postage, please. 


BIOGRAPHICAL CALENDAR for writing win- 
ning contest biographies. $1.00, postpaid. Other 
contest helps. Free information. Pattillo Agen- 
cy, Clanton, Alabama. 

THE PLOT BOOK, make your own. Create orig- 
inal plots from published stories without plag- 
jarizing, ethically. Folio shows how. Price, 50c. 
Money back guarantee. Also, Short Features. 
Where to get. how to write, where to sell, 25c. 
Need plots? Write us. Address, Writecraft Box 
202-J, Chicago Heights, Tl. 

LIBRARY RESEARCH. Avail yourself of the 
extensive facilities of New York’s specialized 
libraries by sending us your research problems! 
Accurately, comprehensively done; English or 
foreign languages. Reasonable rates: reliable, 
prompt service. Div. B, LIBRARY RESEARCH 
INSTITUTE, 475 Fifth Ave., New York 17, N. Y. 


GAGWRITING MAKES FINE SIDELINE—Learn 
technique of writing gags, parodies, cartoon 
ideas. Particulars and 48-page jokebook, 10c. 
Don Frankel, AJ, 1508 S. Homan, Chicago 23. 

BIBLE SPECIALIST, Questions answered; quo- 
tations supplied. Personalized analysis written 
to order. Satisfaction guaranteed. Bible aquo- 
tations and questions—3 for $1.00. . . Detailed 
analysis—-$5.00. Paul Frederick Try, Beaver 
Springs, Penna. 

CLIPPING BUREAU: 
trations. World of Ideas, 
Hollywood 27, Calif. 

LATEST WRITER’S BOOKS at 2c per day. Save 
money. Catalogue free. ARGONAUT HOUSE, 
Box 837, Denver 1, Colo. 

GLEAM OF LIGHT—Soul Stimulator Magazine, 
25c. SEVEN Famous Poultry Secrets, 25c. May- 
flower Mail Service, North Kenova, Ohio. 


Clippings, Articles, Tllus- 
1218 No. Western, 


Here’s An Income From Your Typewriter 


MAKE MONEYcZ HOME 


Re-WRITE for Cash while waiting for big 
sales! Start a home-business newspaper clip- 
ping bureau. Let your writing earn the hun- 
dreds of $1, $5, $10 sales from rewritten news, 
data, fillers, spots, typographical errors, no- 
tices, names, ads and odd Americana that has 

sO many countless markets today! Send for 
free details about this amazing, practical road toward 
writing for profit. 


CLIPPING BUREAU INSTITUTE 
617, Portsmouth, Ohio 


ANALYZE HANDWRITING 


Qualify for Certified Grapho Analyst Degree at 
home, spare time. Credit, Employment, Personnel 
Managers, Business, Professional men, women use 
rapho-analysis in their work, earn substantial 
ees in spare time. Many study solely for personal 
benefit, no desire to earn money, find it so fasci- 
nating they start using it to add to their in- 
comes. Entertainment field pays well, up to $100 
in a week reported. Others establishing profit- 
able practices as Vocational and Family Problem 
Counselors, Personality Teachers, and lecturers. 


GROWING—UNCROWDED PROFESSION 


More and more police use grapho analysis handling suspects 
and criminals. They understand how criminals think. Their 
handwriting tells. Men like Hugh Dunlap, university student, Harry 
Allen, retired preacher, use it in court, win cases, earn 
fees even before graduation. Only school in world de- 
voted to teaching grapho analysis offers thorough 
training to earnest, ambitious men and women regard- 
less of where you live, small town, farm or city. Send 
for GRAPHO ANALYST, illustrated lesson, personal 
handwriting analysis offer, ALL FREE. Must be 2lor 
over, Address A. 1. G. A.Inc., 132 Noel, Missouri. 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need 
editorial revision of their scripts. 
Twenty years’ editorial experi- 
ence qualifies me to give expert 
assistance with short stories and 
novels. I am _ helping other 
writers make sales—I can help 
YOU make sales! 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 


on one short story if you mention 
The Author & Journalist. 


Special Courses in Writing Short 
Stories—Writing for the Juvenile 
Magazines—and Writing Articles. 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 
23-A Green Street Wollaston 70, Mass. 


@ TAKING ON A PILOT 


_.Not every ship entering port takes on a pilot to_bring 
it in. Some captains go it alone to save expense. But an 
accident can be expensive. It can ruin a mast career. 


No one can compel you to hire a pilot to ye ou 
enter the Harbor of Success. But isn’t it perhaps oolish 
= risk the loss of a career by trying to make the course 

one? 

For over 25 years I have helped writers to build their 
careers, and today the number of my successful clients is 
legion, with sales being made continually. Here are some 
letters on my desk today: 

“I have a check for $500.00, first prize in National Con- 
test with 25,000 entries.’’ (*) 

“My total earnings from September to June last year 
were over $1500, and this in spite of the fact that I was 
able to devote not more than three hours a week to 
writing. This year I shall devote myself to it, and am 
quite excited at the ect. ... Thank you for your 
encouragement and helpfulness.”’ (*) 

“I can add my voice to the many who have sung your 
praises for the help you’ve given them. With a few 
strokes of your pencil you changed the story completely. 
I was really astonished and delighted.’ (*) 

(*) Names on request. 

If your stories keep pong J back, or if you want to 
learn what makes stories click and “how professionals 
get that way,’ write for my 44-page booklet. ““‘THE 
TRUTH ABOUT LITERARY ASSISTANCE,” which is 
FREE FOR THE ASKING. It gives my credentials, both 
as an author and a literary critic, tells something of my 
success as a builder of literary careers for over 25 years, 
and contains vital information, not obtainable elsewhere, 
designed to protect your pocket-book. 

It describes, too, the CRITICISM AND SALES SERV- 
ICE, and the PROFESSIONAL COLLABORATION SERV- 
ICE which you should investigate if you really want to 
learn the ‘tricks of the trade’’ so necessary to success. 
The terms are surprisingly low and convenient. 


LAURENCE R. D’ORSAY 


Author “The Profit in Writing’’ ($3.00); ‘‘Writing Novels 
to sell” ($2.50); ‘‘Landing the Editors’ Checks’’ ($3.00); 
“Stories You Can Sell’ ($3.00); ‘‘Mistress of Spears’’ 
($2.50), etc. 
Author of stories and articles in leading magazines. 
Topanga 2, California 
“Builder of Literary Careers Since 1910" 


When Writing Advertisers, Mention The Author & Journalist 


November, 1946 
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Free Lance Photography 


by TOWNSEND GODSEY 


An expert tells you how to make money. . . 
with a Camera 


This is a great deal more than just another book 
about photography—it is a practical presentation of 
the tremendous possibilities of free lance photo- 
graphy. The reader can learn from its pages how to 
plan, photograph, process, and sell photographs for 
reproduction. The book is written in a concise yet 
entertaining manner from the experienced point of 
view of a veteran free lance who has sold hundreds of 
pictures and has guided many fellow photographers 
into practical free lance work. The principal aim of 
the book is to show haw to make money with a 
camera. Here are scores of ideas which can be the 
means of selling photographs that will bring good 
money. 

Townsend Godsey, an expert in his field, has the 
fortunate ability of being able to inject his enthusiasm 
for his work into his book. No one could be better 
equipped to set forth the principles of, and give in- 
struction in, free lance work. Mr. Godsey is also a 
member of the Society of Magazine Photographers. 


A glance at some of the subjects dealt with in the 
book will demonstrate how completely the author bas 
covered the free lance field: 


Opportunities, possibilities and limitations in the 
free lance field. 

Minimum essential equipment and how to plan 
additions; cameras for the job; dark room plans. 

What to photograph, including many new ideas. 

Tips on developing imagination and preparing pic- 
ture essay outlines. 

Techniques of photograph; action, flash, and tan- 
dem lighting. 

Conscious composition. 

Preparation of negatives and prints including stand- 
ard formula to meet publishers’ requirements. 

How to write cut lines. 


Market survey showing how to analyze pictures for 
the maximum number of sales; practical business tips ; 
information about syndicates and agents. 

Public relations of the photographer; subjects and 
editors. 

Rights and copyrights with examples of model re- 
leases; when and how to copyright a photograph. 


Use the convenient order coupon below. 


Essential Books, (Dept. AJ-2) 
270 Madison Ave., 
New York 16, N. Y. 

I_enclose $4.00, for which ey ase send me, postpaid, 
FREE. LANCE PHOTOGRAP the complete, profusely 
illustrated treatise by Tcwnsend Godsey. 


Please ship C.O.D. I will pay $5 plus charges on deliv- 
ery. 


Sales of Magazine Stories 
and Book Manuscripts 


by the Law of Averages 


Potentially salable scripts kept active in ap- 
propriate markets will produce results and thus 
encourage you to continue with your writing as 
a fascinating vocation or avocation. 


Constructive advice saves your time and 
money. My experience will increase your 
chances and fill that void between author and 
editor, giving you a sympathetic medium with 
whom to discuss your problems. 


Ask for our magazine map which shows our 
location and ,explains how we help you get 
your share of the checks. 


Careful consideration given to all requests 
for information. 


N. FRANK IMANDT 


Successor to Daniel Ryerson 
155 East Thirty-Ninth St., New York 16, N. Y. 
Phone: Ashland 4-7265 


In the HEART of the publishing district. 
Specializing in personal submission to editors. 


Name 


For Best Service, Mention The Author & Journalist to Advertisers. 


Special Xmas Gift Rate— 
$1.50 A YEAR! 


Subscribers to The Author & Journalist may or- 
der gift subscriptions at $1.50 a year—regular 
price, $2. The recipient will be notified of the 
gift at Christmas, on an attractive card, and the 
subscription will begin with January issue. 

Extending their own subscriptions for 1 year, 
or subscribing for their first time, readers ordering 
gift subscriptions are entitled to the same rate for 
themselves. , 


CHRISTMAS GIFT ORDER BLANK 


The Author & Jornalist, 
P. O. Box 600, Denver 1, Colo. “] 


C | enclose $ to pay for one-year 
gt subscriptions to The Author & Journalist, at 
1.50 each, to be sent to the following— J 


City 


1. Name... 


Street State 
2. Name City 
Street State 


C) | enclose an additional $1.50 to pay for my 
subscription for one year. This is [] an extension 
from my present expiration date, [] a new sub- 
scription. (Check which) 


Name 


Street. 
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